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inflaciis rogorc rTuli movlenis, Tanamdevi 

produqtia erovnuli Semosavlisa da sazogadoebrivi 

simdidris masobrivi da arakontrolirebadi gadana-

wileba: inflacia pirdapir aisaxeba Sinameurneobebisa 

da firmebis realur Semosavlebze da iwvevs simdidris 

gadanawilebas sameurneo subieqtebs Soris, kerZod, 

kreditorebidan - msesxeblebis sasargeblod. 

amasTan, rogorc wesi, Raribebi kidev ufro 

Raribdebian, xolo mdidrebi ki piriqiT – ufro 

mdidrdebian. amgvarad, inflacia mkveTrad aZlierebs 

inflacia - realuri simdidris inflacia - realuri simdidris 

gadanawilebis SeniRbuli gadanawilebis SeniRbuli 

meqanizmimeqanizmi
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sazogadoebaSi socialur diferenciacias da amwvavebs 

socialur konfliqtebs. mTlianobaSi, didia inflaciis 

sazogadoebrivi danaxarjebi, rac sayovelTaodaa 

aRiarebuli.    

xSirad, inflaciis Sedegebs ganekuTvneba is, rac 

mcdar SexedulebasTanaa dakavSirebuli. magaliTad, 

zogierTi mosazrebiT, inflacia sazogadoebas 

mTlianobaSi aRaribebs, radganac mis wevrebs fuladi 

SemosavlebiT naklebi saqonlisa da momsaxurebis yidva 

uwevT. faqtobrivad, es ase ar aris, radganac gazrdili 

fasebi mwarmoebelTa Semosavlebad gardaiqmneba. unda 

gvaxsovdes, rom Tu vinmem saqonelze winandelTan 

SedarebiT meti Tanxa gadaixada, sxva am Tanxas miiRebs 

rogorc Semosavals. sxva sityvebiT rom vTqvaT, 

Semosavlebic izrdeba inflaciis Sedegad, Tumca, 

rasakvirvelia, ara yvelas Semosavali da ara Tanabari 

odenobiT. 

ufro sworia Tu vityviT, rom inflaciis Sedegebi 

damokidebulia misi prognozirebis SesaZleblobis 

(rodesac ekonomikur agentebs sakmaod maRali albaTobiT 

ZaluZT fasebis mosalodneli zrdis masStabebis 

winaswarganWvreta) an moulodnelobis xarisxze. 

cxadia, Tu inflacia prognozirebadia, misgan misaRebi 

socialur-ekonomikuri danakargebic naklebi iqneba, 

radganac saqmiani gadawyvetilebebi gansazRvrulobis 

pirobebSi miiReba. Tumca, am SemTxvevaSic gardauvalia 

inflaciis garkveuli sazogadoebrivi danaxarjebi.

romeli danaxarjebi miekuTvneba prognozirebad 

inflacias? upirveles yovlisa, inflacia iwvevs e.w. 

inflaciuri gadasaxadis warmoSobas, rasac ixdian 

isini, romlebic fuls xelze an mimdinare angariSebze 

inaxaven, radganac fulis myidvelobiTi unari mcirdeba. 

amasTan, saxelmwifo fulis emisiiT iRebs damatebiT 

Semosavals `senioraJis~ saxiT. maRali inflaciis 
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mqone qveynebSi senioraJi saxelmwifo Semosavlebis 

ZiriTadi wyaroa. 

adamianebi inflaciuri gadasaxadisagan 

Tavis dasaRwevad xsnian    vadian angariSebs an 

yiduloben ucxour myar valutas. magram, garigebebis 

gansaxorcieleblad maT uwevT bankebsa da valutis 

gadamcvlel punqtebSi xSiri viziti. amasTan 

dakavSirebiT warmoSobil drois, energiisa da finansur 

danaxarjebs `gacveTili fexsacmlis danaxarjebs~ 

uwodeben1.

inflaciis Sedegad miRebuli danaxarjebis Semdegi 

saxeoba dakavSirebulia imasTan, rom inflacia firmebs 

aiZulebs prais-listebis xSir cvlas. yvelaferi es, 

rasakvirvelia, garkveul Tanxebs ukavSirdeba, rac 

`menius danaxarjebis~2 saxelwodebiTaa cnobili.

inflaciisagan miRebuli kidev erTi danakargi 

ukavSirdeba sagadasaxado kanonmdeblobis Tavise-

burebebs. damatebiTi mogeba, romelic miRebulia 

inflaciis Sedegad, Cveulebrivi mogebis msgavsad 

ibegreba gadasaxadiT. sabolood, firmebi praqtikulad 

ibegrebian ufro maRali gadasaxadiT. magaliTad, Tu 

firmis danaxarji 100 laria, xolo mTliani Semosavali 

realizaciis Sedegad – 120 lari, maSin mogeba iqneba 

20 lari. vTqvaT, mogebis sagadasaxado ganakveTi 20%-ia, 

Sesabamisad, mogeba gadasaxadis gadaxdis Semdeg, iqneba 

16 lari. axla davuSvaT, rom firmis mier xarjebis 

gaRebis Semdeg fasebi gaormagda, romlis Sedegac 

mTlianma Semosavalma 240 lari Seadgina (nacvlad 

120 larisa). maSin firmis mogeba iqneba 140 lari (240-

100), xolo mogeba gadasaxadis gadaxdis Semdeg – 112 

lari (140-140*20%). erTi SexedviT, wminda mogeba 7-jer 

gaizarda (112/16). firmas saqmianobis gasagrZeleblad 

kvlav mouwevs nedleulisa da masalebis yidva, 

1 N. Gregory Mankiw. Macroeconomics, 7th edition, 2009, p. 102.
2 iqve.
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samuSao Zalis daqiraveba da a.S., magram, yvelaferi es 

inflaciis Sedegad orjer Zviria. Sesabamisad, wminda 

mogebidan firmam damatebiT unda daxarjos 100 lari 

imisaTvis, raTa warmoeba SeinarCunos uwindel doneze. 

firmis gankargulebaSi, 16 laris nacvlad, ukve 12 lari 

rCeba, Tanac, fasebis zrdis gaTvaliswinebiT, am Tanxis 

myidvelobiTi unari orjer ufro naklebia.

inflaciis danaxarjebis Semdegi saxeoba 

gamoixateba mudmivad cvalebadi fasebis pirobebSi 

cxovrebis mouxerxeblobaSi, radganac permanentulad 

saWiro xdeba imis dazusteba, Tu romeli wlis fasebiT 

ganxorcielda esa Tu is gaangariSeba. 

prognozirebadi inflaciisagan gansxvavebiT, 

gauTvaliswinebeli (araprognozirebadi) inflacia 

Zirs uTxris resursebisa da produqciis ganawilebis 

sabazro meqanizms, ris gamoc amiT gamowveuli 

danaxarji gacilebiT maRalia. aRniSnuliT gamowveul 

danaxarjebs miekuTvneba:

firmebisa da Sinameurneobebis fuladi da-- 

nazogebis mkveTri gaufasureba. kerZod, ufasurdeba 

firmebis amortizaciis fondi, rac mkveTrad aferxebs 

kvlavwarmoebis process;

simdidris gadanawileba kreditorebidan msesx-- 

eblebze, romlebic sesxuloben `Zvir fuls~ da abrune-

ben `iafs~, magaliTad, poskomunisturi transformaciis 

sawyis etapze saqarTveloSi (da ara marto aq) e.w. `axa-

li qarTvelebis~ uswrafesi gamdidrebis erT-erTi mTa-

vari wyaro gaxda is, rom hiperinflaciis wlebSi maT 

miiRes didi odenobiT krediti, Tanac, wliuri saprocen-

to ganakveTi mniSvnelovnad Camouvardeboda inflaci-

is wliur temps. mosalodnel da faqtobriv realur 

saprocento ganakveTebs Soris mkveTrma sxvaobam, rac 

gamoiwvia moulodnelma inflaciam, moSala sakredito 

sistema da mosaxleobis didi nawilis realuri simdi-
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dre gadaanawila erTeulTa sasargeblod;

fiqsirebuli Semosavlebis mqone pirebidan sim-- 

didris gadanawileba imaT sasargeblod, romelTa Se-

mosavlebi moqnilad reagirebs fasebis cvlilebaze;

sainvesticio riskebisa da ganusazRvrelobis - 

zrda, rac amcirebs investiciebis moculobas. 

gansakuTrebiT didia maRali inflaciis 

danaxarjebi,  rom araferi vTqvaT hiperinflaciaze. 

aseTi inflacia mTlianad arRvevs ekonomikas, 

SeuZlebels xdis nebismieri donis biznes-dagegmvas. 

firmebi uars amboben kapitaldabandebebze, radganac 

ar ician, Tu rogori iqneba fasebi saqonelsa da 

resursebze ramdenime Tvis Semdeg. adgili aqvs 

samomxmareblo moTxovnis deformacias, radganac 

mosaxleoba inflaciisagan Tavis dazRvevas fulis 

grZelvadiani sargeblobis saqonlis winaswar yidviT 

an ucxour myar valutaSi dabandebiT cdilobs. sul 

ufro izRudeba warmoeba spekulaciuri operaciebiT. 

yvelaze nakleb danakargebs ganicdian isini, romelTac 

moaswres fuladi danazogebis dabandeba uZrav qonebaSi, 

myar valutasa an sxva materialur faseulobebSi 

(magaliTad, Zvirfas liTonebSi), rac mxolod Zvirdeba. 

garda zemoTqmulisa, inflaciis danaxarjebi 

damokidebulia inflaciis xasiaTze - Riaa Tu 

daTrgunuli. Tu Ria inflacia vlindeba fasebis saerTo 

donis uwyveti zrdiT da kerZo danazogebis realuri 

Rirebulebis SemcirebiT. Ria inflaciis pirobebSi 

bankebi inarCuneben meanabreTa danazogebs, Tu maT mier 

depozitebze dawesebuli procentebi aWarbebs fasebis 

zrdis mimdinare temps. es sxvaoba aranaklebi unda 

iyos adapturi inflaciuri molodinis sidideze. 

ekonomikaSi, sadac daTrgunuli inflaciaa, 

danazogebis mflobelTa mdgomareoba ufro rTulia. 

qronikuli sasaqonlo deficitis pirobebSi anabrebze 
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procentebis zrda ar iZleva dadebiT Sedegebs. mas, 

marTalia, SeuZlia garkveulwilad aRkveTos danazogebis 

gaufasureba, magram ekonomikas ver icavs saqonlis 

totaluri deficitisagan, rodesac SeuZlebeli xdeba 

danazogebis raime saxiT gamoyeneba. daTrgunuli 

inflaciis dros SeuZlebelia Tavis daRweva 

danazogebis nawilis - gansakuTrebiT im danazogebis 

nawilisagan, romelic inaxeba naRdi fulis saxiT da 

sabanko angariSebze. cxadia, danakargebis minimizaciis 

mizniT, subieqtebi aucileblad, magram TandaTanobiT 

unda gadavidnen inflaciis Ria tipze.

garegnulad ise Cans, TiTqos, Ria inflaciis 

pirobebSi mosaxleobis mdgomareoba ufro momgebiania, 

radganac ar arsebobs sasaqonlo deficiti da 

xorcieldeba saxelmwifos mxridan makompensirebeli 

RonisZiebebi. sinamdvileSi, mosaxleobis keTildReoba 

am SemTxvevaSic mcirdeba.

pirveli, antiinflaciur gadaxdebs ar ZaluZs 

gauswros fasebis dinamikas, radganac es ukanaskneli 

yoveldRiurad izrdeba, xolo xelfasis ganakveTsa 

da fiqsirebul SemosavlebSi koreqtivebi garkveuli 

periodis Semdeg xdeba. rac ufro didia es periodebi, 

miT ufro mZimea inflaciiT gamowveuli danakargebi.

meore, fasebis mosalodneli donis prognozireba, 

gansakuTrebiT aramarTvadi inflaciis dros,   

ukiduresad rTulia. cdilobs ra saxelmwifo biujetis 

deficitis Semcirebas da xarjebis nebismieri muxlis 

mixedviT ekonomias, mTavroba bolomde ver afasebs 

inflaciur saSiSroebas. amitom, antiinflaciuri 

kompensaciebi, rogorc wesi, yovelTvis arasakmarisia 

Semosavlebis ucvlel doneze SesanarCuneblad, rac 

gardauvals xdis cxovrebis donis vardnas. amasTan, 

droTa ganmavlobaSi Tavad kompensaciebi axdens 

inflaciis zrdis provocirebas.
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amgvarad, Ria da daTrgunuli inflacia, Tumca 

sxvadasxva doziT, uaryofiT gavlenas axdens dazogvasa 

da mimdinare moxmarebis moculobaze, riTac auaresebs 

mosaxleobis keTildReobas. 

amasTan, migvaCnia, rom inflaciis Sedegad 

gamowveuli sazogadoebrivi danakargebi arasrulia. 

aq erTi momentia sagulisxmo, romlis Tanaxmadac, 

inflaciis nebismieri tempis SemTxvevaSi, adgili aqvs 

mosaxleobis udidesi nawilis realuri Semosavlebis 

farul gadanawilebas umciresobis sasargeblod. 

sayovelTaod cnobili ekonomikuri skolebi, marTalia, 

siRrmiseulad aanalizeben inflaciis mizezebsa da 

Sedegebs, magram, Cveni azriT, arc erTi maTgani ar iZleva 

pasuxs kiTxvaze imis Sesaxeb, Tu ratomaa inflacia 

gardauvali. ekonomikis dargSi nobelis premiis 

laureat robert solous azriT, `...inflacia ar aris 

aRmofxvradi ubralod imis gamo, rom Cven mas velodebiT, 

xolo mas velodebiT imitom, rom is ukve iyo~. migvaCnia, 

rom aseTi pasuxi arasakmarisia inflaciis upirveles 

mizezSi garkvevisaTvis. amis Sesaxeb sakuTari mosazreba 

Camoyalibebuli gvaqvs naSromSi _ `inflaciis 

mudmivobis mizezebis Sesaxeb~.1 amjerad aRvniSnavT, 

rom Tu fulis raodenobrivi Teoriis ZiriTad 

igiveobas - MV≡PY daveyrdnobiT, fuladi masis zrdis 

tempi grZelvadiani periodisaTvis, rodesac fulis 

brunvis siCqare ucvlelia, unda gautoldes warmoebis 

realuri moculobis zrdis temps. am SemTxvevaSi, 

fasebis saSualo done, fulis raodenobrivi Teoriis 

igiveobidan gamomdinare,  ucvleli unda darCes, anu 

inflaciis maCvenebeli gautoldes nuls. TavisTavad 

cxadia, rom fulze moTxovnis zrda, upirveles yovlisa, 

ukavSirdeba ekonomikaSi transaqciebis - saqonelbrunvis 

zrdas. magram, ratomaa, rom praqtikaSi fulis masis 

1 ix. Jurn. `ekonomika biznesi~, noemberi-dekemberi, #6, 2011 w., gv. 

41-48.
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saSualowliuri zrdis tempi warmoebis moculobis 

saSualowliur zrdis temps mudmivad aRemateba? Tu 

SevecdebiT fulis masis saSualowliuri zrdis tempis 

misadagebas warmoebis realuri moculobis zrdis 

tempTan, maSin fasebis saSualo donis cvlilebis mizezi 

grZelvadiani periodisaTvis ar unda arsebobdes: fulis 

masis nazrds garkveuli periodis Semdeg gadafaravs 

damatebiT warmoebuli saqonlis masa da garkveuli 

droiTi lagis Semdeg fasebis saerTo done daubrundeba 

adre arsebul maCvenebels. magram, saqme isaa, rom fuladi 

mimoqcevis sferoSi sul ufro mzardi odenobiT Tavs 

iyris fulis is raodenoba, romelic produqciis 

warmoebas da saqonelgacvlas ar emsaxureba da fuliT 

sargeblobisaTvis damatebiT fulis, anu procentebis 

gadaxdas xmardeba. radganac fuls Tavisi fasi gaaCnia, 

rac sxva araferia, Tu ara nominaluri saprocento 

ganakveTi, mTlianad sazogadoeba ibegreba erTgvari 

`arapirdapiri gadasaxadiT~, anu procentebiT, rac iwvevs 

fuladi masis imaze ufro metad zrdas, rac warmoebis 

realuri moculobis zrdis dasakmayofilebladaa 

saWiro. Cveni azriT, swored esaa inflaciis mudmivobis 

upirvelesi mizezi. 

inflaciasa da nominalur saprocento ganakveTs 

Soris damokidebuleba gaanalizebulia irving fiSeris 

mier, rac fiSeris gantolebis saxeliTaa cnobili. am 

gantolebaSi nominaluri saprocento ganakveTi icvleba 

inflaciis mimarTulebiT, anu, sxva sityvebiT rom 

vTqvaT, nominaluri saprocento ganakveTis cvlilebis 

mizezi inflaciis cvlilebaa. vfiqrobT, inflaciasa 

da nominalur saprocento ganakveTs Soris Semdegi 

mizez-Sedegobrivi damokidebuleba arsebobs: swored 

procentis arsebobaa inflaciis mizezi da ara piriqiT. 

swored procentebis gadaxdis aucilebloba warmoSobs 

inflacias. Tu inflaciis sazogadoebriv danakargebs 
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am aspeqtiT ganvixilavT, vnaxavT, rom inflacia, 

raoden mcirec ar unda iyos misi wliuri maCvenebeli 

grZelvadiani dinamikuri mwkrivisaTvis, Tavdapirvelad 

fulad resursebs da,    mis safuZvelze,  realur 

simdidres mudmivad gadaanawilebs sazogadoebis 

umravlesobidan umciresobis sasargeblod. SevecdebiT 

ufro mkafiod CamovayaliboT es Sexeduleba.

Tanamedrove fulad sistemasTan dakavSirebiT 

erT-erTi cdomileba SeiZleba ase Camoyalibdes: 

`nebismier individs, romelic sesxulobs fuls da 

ixdis procents, SeuZlia miiRos Semosavali procentis 

saxiT fulis bankSi ganTavsebiT. Tanamedrove fuladi 

sistema yvelaze erTnair dadebiT (an uaryofiT) 

zemoqmedebas axdens~. Cveni azriT, aq erTi momenti rCeba 

yuradRebis miRma. sinamdvileSi am sistemis farglebSi 

SeuZlebelia yvela mogebuli darCes. mizezi, ris 

gamoc rTulia srulad gavigoT saprocento meqanizmis 

zemoqmedeba fulad sistemaze, misi nawilobrivi 

SeniRbvaa. xalxis umravlesoba Tvlis, rom isini 

procentebs ixdian mxolod maSin, roca iReben fuls 

kreditad da Tu procentebis gadaxda arasasurvelia, 

sakmarisia ubralod ar miviRoT fuli kreditiT. 

sinamdvileSi,  Cven mier nayidi nebismieri saqonlis 

fasi moicavs procentebis wils, rac icvleba saqonlis 

warmoebaze daxarjuli kapitalis sididis Sesabamisad. 

maSasadame, rodesac vyidulobT produqcias, nebismieri 

CvenTagani arapirdapiri gadasaxadebis msgavsad, 

procentebis iribi gadamxdelia. qvemoT warmodgenilia 

procentebis miRebisa da gadaxdis Sedarebebi ger-

maniis mosaxleobis 10 Tanabari jgufisaTvis (ix. 

sqema). TiToeuli jgufi moicavs mosaxleobis Tanabar 

raodenobas, xolo yoveli momdevno jgufi finansurad 

ufro SeZlebulia. rogorc Cans, mosaxleobis pirveli 

8 jgufi ufro metad ixdis procentebs, vidre Tavad 
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Rebulobs mas,  me-9 jgufi Rebulobs ramdenadme mets, 

vidre ixdis, xolo ukanaskneli me-10 jgufi Rebulobs 

orjer mets, vidre ixdis. es erToblivad aris is nawili, 

romelic dakarga mosaxleobis pirvelma 8 jgufma. es 

faqti Cinebulad xsnis im meqanizmis arss (SesaZlebelia 

yvelaze mniSvnelovanisas), rac mdidrebs kidev ufro 

amdidrebs, xolo Raribebs kidev ufro aRaribebs.  

procentebi, rogorc fulis brunvadobis 

uzrunvelyofis saSualeba Tanamedrove fuladi 

sistemis farglebSi da rogorc inflaciis mudmivobis 

mTavari mizezi, fulis faruli gadanawilebis 

saSualebad gvevlineba, romelic efuZneba ara SromiT 

monawileobas, aramed imas, rom viRacas SeuZlia xeli 

SeuSalos saqonelgacvlas gacvlis saSualebis 

gadanaxviT, Tundac amaze miiRebodes `jildo~ 

procentebis saxiT. amgvarad, bedis ironiiT xdeba 

fulis gadadineba im pirTagan, romlebsac is saWiroze 

naklebi aqvT, maTze, romlebsac fuli saWiroze meti 

gaaCniaT. es sxva, mniSvnelovnad ufro eSmakuri da 

efeqtiani formaa eqsploataciisa, vidre is, romlis 

aRmofxvrac surda k. marqss. is udavod marTali iyo, 

rodesac miuTiTebda `zedmeti Rirebulebis~ wyaros 

warmoebis sferoze, Tumca, `zedmeti Rirebulebis~ 

ganawileba xorcieldeba mniSvnelovanwilad fulis 

cirkulaciis sferoSi. dRes, ekonomikuri zrdis 

xangrZlivi periodis dasasruls da fulis oqros 

standartisagan gamoyofisas, aRniSnuli ufro naTlad 

Cans, vidre marqsis dros. dasasrul miviRebT situacias, 

romlis drosac sul ufro didi raodenobis fulis 

koncentrireba moxdeba sul ufro mcire raodenobis 

individebisa da firmebis xelSi. rekonstruqciisa 

da ganviTarebis msoflio bankis SefasebiT, msoflio 
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masStabiT fuladi operaciebis Tanxam mniSvnelovnad 

gadaaWarba im Tanxas, rac praqtikulad aucilebelia 

saqonelgacvlisaTvis.1

miRebuli da gadaxdili procentebis Sedareba 

germaniaSi 2004  wels.2

procentebis, gansakuTrebiT rTuli procentebis 

gadaxdis meqanizmi, ara marto iwvevs ekonomikisa 

da fuladi masis paTologiuri ganviTarebis 

meqanizmis amoqmedebas, aramed samarTliani uflebebis 

1 Helmut Creutz, Wachstum bis zur Krise, Basis Verlag. Berlin, 1986, p. 8.
2 Margrit Kennedy: Interest and Infl ation Free Money (Published by Seva Interna-
tional; ISBN 0-9643025-0-0; Copyright 2004 by Margrit Kennedy), p. 7.
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sawinaaRmdegod moqmedebs umravles qveyanaSi1. Tu 

konstitucia iZleva garantias, rom saxelmwifos 

mxridan gaweuli nebismieri momsaxureba TiToeuli 

individisaTvis erTnairad xelmisawvdomi iyos, xolo 

fuladi sistema SeiZleba ganxilul iqnes swored aseTad, 

maSin am sistemis farglebSi arsebuli mdgomareoba, 

roca mosaxleobis 10% mudmivad Rebulobs sul ufro 

da ufro mets, vidre Tavad ixdis mosaxleobis im 80%-is 

xarjze, romelic Sesabamisad naklebs Rebulobs, vidre 

ixdis, absoluturad usamarTloa. 

amgvarad, inflacia, romlis mudmivoba 

ganpirobebulia procentebis gadaxdis aucileblobiT, 

miuxedavad Tavisi sididisa, ganapirobebs realuri 

simdidris SeniRbul gadanawilebas finansurad 

SeZlebulTa sasargeblod.  

Infl ation - the Hidden Mechanism for Real Wealth 
Redistribution 

M. Chikobava

The article analyses public expenditures of infl ation and the causes 
why it’s permanent. It is shown that the need of permanent payments of 
interests causes increasing concentration of money in circulation which 
doesn't participate in transactions and respectively, in creation of the 
added values. As a result, concentration of not overstocked extra money 
in economy causes infl ation.

From the author’s point of view, infl ation, whose permanence is 
caused by the need of  payment of interests, despite its size represents 
the hidden mechanism for redistribution of real wealth in favor of 
fi nancially well-off people.  

1 iqve, gv. 9.
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Современные руководители в своей повседневной работе 
с человеком, обществом вооружены интуицией, методом «проб 
и ошибок» и своим жизненным опытом и, конечно же, психо-
логией управления, в которой большую роль играет психология 
пропаганды, где указаны основные положения психологии уста-
новки относительно факторов человеческого поведения, сфор-
мулированные великим грузинским ученым Д. Узнадзе. 

Согласно теории установки, основными факторами, опре-
деляющими сознание и поведение человека, являются внешняя 
среда и потребность индивида. Как известно, каждый индивид 
характеризуется определенными потребностями, не удовлет-
ворив которые, он не может продолжить жить. Индивид может 
удовлетворить потребности в своей жизненной сфере, в среде, 
в которой он возник и сформировался. В процессе своей актив-
ности человек теряет энергию, без восполнения которой нару-
шается его нормальное состояние. Нехватку определенных био-
логических веществ организм переживает в виде потребностей. 
При наличии потребностей у индивида возникает беспокойное, 
тревожное состояние и в случае, если он попадает в ситуацию 
удовлетворения потребностей, у него создается целостное пси-
хическое состояние, именуемое установкой поведения. 

Установка представляет собой целостное психическое со-
стояние, настрой индивида на определенное поведение. Когда 
испытывающий жажду человек видит воду, он направляет свою 
активность на удовлетворение данной потребности. Для того, 
чтобы у человека создалась установка на то или иное поведение, 
у него должна быть потребность в нем и он должен находиться 
в соответствующей ситуации. Можно сказать, что в случае одно-

ВАЖНЫЕ ПСИХОЛОГИЧЕСКИЕ ПРОБЛЕМЫ ВАЖНЫЕ ПСИХОЛОГИЧЕСКИЕ ПРОБЛЕМЫ 
УПРАВЛЕНИЯ УПРАВЛЕНИЯ 

ОБЩЕСТВОМ И ЛИЧНОСТЬЮ ОБЩЕСТВОМ И ЛИЧНОСТЬЮ 
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временного воздействия внутренних и внешних факторов у чело-
века возникает установка на действие в определенном направле-
нии, которая служит основой его дальнейшего целесообразного 
поведения. 

Для того, чтобы определить вид осуществляемого в каж-
дый данный момент поведения, необходимо охарактеризовать те 
внутренние и внешние факторы, сово купность которых служит 
базой возникновения установки и поведения человека. 

Список основных факторов, формирующих установку, 
включает: 

внутренние факторы:
1. Фактор потребности: а) узкопонимаемая потребность, 

потребность в предметах и явлениях; б) цели, к которым стре-
мится человек.

2. Психологический автопортрет. Под ним понимается 
мнение человека о самом себе, дающее ему стимул к одним дей-
ствиям и удерживающее от других, не соответствующих, по его 
мнению, его личности. 

Внешние факторы:
3. Предметная действительность. От нее зависит установка 

какого поведения формируется у человека в каждом отдельном 
случае. Конкретнее, в этом факторе поведения подразумеваются 
следующие феномены: а) материальные предметы и явления, ко-
торые актуально «здесь и сейчас» воздействуют на индивида; б) 
абстрактные и общие объекты, переживаемые человеком в виде 
реально, независимо от него существующих данных; в) эстети-
ческие и моральные ценности, дающиеся социально ориентиро-
ванной личности в виде объективно существующих явлений. 

4. Социальные требования – предъявляются человеку: а) 
общей социально-культурной средой; б) отдельными социаль-
ными группами; в) малой образцовой группой, в которой жи-
вет личность. Эти требования предъявляются к человеку в виде 
одного целостного фактора. Однако в том или ином случае один 
из них приобретает доминирующее значение. 
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Согласно теории установки, при воздействии на челове-
ка указанных внешних и внутренних факторов у него создается 
целостное личностное состояние, готовность к поведению, даю-
щая определенное направление последующей психологической 
активности человека. 

Одной из трудных и непреодолимых проблем психоло-
гии считался вопрос о том, как удается человеку целесообразно 
и правильно осуществить поведение даже в том случае, если он 
об этом особенно и не думает и его сознание не занято выполне-
нием данного поведения. Ни одна из выдвинутых в психологии 
теорий не смогла удовлетворительно объяснить это. Большой за-
слугой Д. Узнадзе является то, что именно он совершенно ясно 
поставил вопрос о механизмах целесообразного протекания по-
ведения, ввел понятие установки, а впоследствии и теорию уста-
новки, которая и разрешила указанную проблему. 

С возникновением у человека установки особенности его 
познания, оценки и действия определяются данной установкой. 
Другая роль и функция установки заключается в человеческой 
активности. При возникновении у человека установки действия 
в определенном направлении он под ее влиянием замечает и 
учитывает лишь те предметы и явления, которые каким-либо об-
разом связаны с этой установкой. Предметы и явления индиф-
ферентные, не имеющие значения для установки, остаются не-
замеченными. 

Весьма важен эффект действия установки, касающийся ис-
пользования прошлого опыта человека. Влияние установки не 
только определяет выбор, селекцию воздейс т вия среды, но и на-
лагает свой отпечаток на весь прошлый опыт человека. В памяти 
у человека всплывают только те мысли и содержания сознания, 
которые находятся в какой-либо связи с его установкой. Таким 
образом, можно сказать, что под влиянием установки человек из 
своего внутреннего прошлого опыта непроизвольно выбирает и 
ставит в центр своего сознания явления, связанные с его установ-
кой. 
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Функция установки – выбирать из действительности, окру-

жающей человека и из его прошлого опыта необходимые для осу-
ществления поведения объекты, содержания сознания, его опыт 
и знания в целом. Таким образом, установка создает психоло-
гическую основу приспособления человека к окружающей среде 
и его преобразования согласно надобности. 

Как уже было сказано, установка или ориентирует человека 
на определенные предметы или, наоборот, помогает уклониться 
от них. Это двоякое направление установки часто совершенно 
не осознается человеком, но у него может быть положительное 
или отрицательное отношение к объектам. Такое отношение, как 
правило, бывает ситуативным, моментальным, но оно может за-
фиксироваться и стать хроническим. 

В первую очередь, для овладения искусством управления 
нужно разобраться в таких понятиях, как личность, общество, 
власть, авторитет, межличностные отношения, стиль руковод-
ства и лидерство. 

В этих вопросах социология и психология накопили со-
лидный объем знаний, которые могут быть полезны руководите-
лю в его деятельности. 

Личность человека, его внутренний мир, мотивы поведе-
ния весьма сложны и противоречивы. Каждый человек как суще-
ство социальное, обладает не только своими индивидуальными 
особенностями, своей эмоциональной, интеллектуальной и пси-
хологической неповторимостью, наследственной или приобре-
тенной, но и отражает характерные черты своего социума. 

Говоря об индивидуальных неповторимых особенностях, 
которые часто проявляются с годами, хотелось бы привести, как 
примеры, великих, всемирно известных мыслителей, которые с 
накоплением опыта и наблюдений создали бессмерт ные творе-
ния. 

Возраст – это опыт, мудрость, всесторонняя оценка собы-
тий, привычка прео долевать трудности, во многом философская 
оценка жизни, концентрированный максимум мозговой деятель-
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ности, привычка к правильной и занятой с утра до вечера жиз-
ни. Л.Н. Толстой в возрасте от 41 года до 78 лет написал «Войну 
и мир», «Анну Каренину», «Крейцерову сонату», «Воскресенье». 
Лучшие вещи Гайдн сочинил на 67-м и 72-м году жизни: «Сотво-
рение мира» и «Времена года». Всемирно известная «Джоконда» 
создана Леонардо да Винчи, когда ему было 67 лет, а «Фауст» был 
написан 82-летним Гете1. 

Одним из первых попытался всесторонне исследовать 
личность и глубинные мотивы поведения человека австрий-
ский врач-психиатр Зигмунд Фрейд (1856-1939), основополож-
ник теории психоанализа. Он считал, что каждое психическое 
явление имеет в своей основе определенную причину, желание, 
интерес и что поведение человека во многом зависит от бессозна-
тельных процессов. Опираясь на этот постулат, Фрейд определил 
три уровня психической деятельности: сознание, подсознание и 
бессознательное – закрытый от личности и наиболее сложный 
уровень.

Сознание – высшая форма интеллектуальной и психиче-
ской деятельности чело века, отражающая условия материальной 
и духовной жизни общества и формирующая отношение лич-
ности к социуму. Благодаря сознанию человек способен отраз-
ить явления окружающего мира в мышлении и скоординировать 
свое поведение. Важнейшим способом защиты психики от пере-
грузок и влияния негативных факторов является их вытеснение 
в область подсознания. 

На подсознательном уровне психики формируются при-
вычки личности, ее влечения, страсти, манера поведения, не-
реализованные, иногда неосознанные жела ния, амбиции, ин-
туитивные опасения. Эти нереализованные тайные желания, 
стремле ния, завышенные претензии определяются термином 
«комплексы» (неполноценности, нарциссизма, Наполеона, Эди-

1  И. Имедадзе, История психологии, Тбилиси, 2008, с. 396 (на грузинском 

языке). 
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па и т.п.) и оказывают значительное влияние на социальное по-
ведение личности. Подавляемые комплексы могут вырваться на-
ружу в экстремальных ситуациях: аффект, паника, мнимая или 
явная угроза. 

Психическая жизнь личности – это поле борьбы трех взаи-
мосвязанных инстанций: 

«Оно» (id) как источник агрессивных или сексуальных 
желаний, требующий немедленного удовлетворения интересов 
личности любым способом, вплоть до преступ ного. Практиче-
ски каждый человек, совершивший дурной поступок, пытается 
найти оправдание или повод для смягчения своей вины, и здесь 
срабатывает механизм психологической защиты, основные эле-
менты которой: сублимация, т.е. определение новой цели взамен 
недостигнутой; рационализация, т.е. поиск своих действий при 
невозможности достичь цели; подавление желания и т.д.

«Я» (ego) обеспечивает ориентацию на реальный внеш-
ний мир, гармонию между потребностями личности и нравствен-
ными законами. «Я» формирует также собственные этические 
поведенческие принципы. Если же по каким-либо причинам у 
человека развивается комплекс неполноценности, то появляется 
преувеличенная потребность в самоутвердждении, например, в 
неограниченной личной власти (Нерон, Наполеон, Гитлер). 

«Сверх-Я» (superego), система этических, нравственных 
принципов, заповедей, правил поведения, стремление к нрав-
ственному совершенствованию, совесть, собст венно сознание 
человека. Важнейшая задача порядочного, честного человека – 
настой чивое, постоянное развитие своего superego.

Человек постоянно ищет компромиссы между своими бес-
сознательными, глубинными влечениями и нормативно прием-
лемыми формами их реализации. Основные влечения создают 
фундамент интеллектуального и духовного потенциала лично-
сти, мотивационную базу для его действий. являются основным 
источником его творческой активности. 

Если человек лишился социальной поддержки, если поте-
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ряны привычные для него ориентиры, то дает о себе знать систе-
ма психологической защиты, действующей на уровне бессозна-
тельного. Человек как бы снимает с себя ответственность за свою 
судьбу и передает тяготы принятия решений другому человеку, 
а иногда Богу. 

К. Юнг, А. Адлер, Э. Фромм и другие доказывали, что по-
ведение личности объясняется не только психофизиологически-
ми, но и социальными факторами1. 

С начала ХХ века психоанализ стал завоевывать основные 
стороны общественной жизни мира, и в первую очередь в сфере 
политики и бизнеса. Была разработана технология информаци-
онного воздействия на общество, что дает возможность удовлет-
ворения спрятанных в подсознании людей скрытых желаний, о 
наличии которых они могут даже  не догадываться. 

Швейцарский психолог Карл Густав Юнг (1875-1961) – 
основатель политической психологии, является автором учения 
о «коллективном бессознательном», т.е. о том комплексе знаний, 
который накоплен человечеством и передается от одного поко-
ления к другому («генетическая память»). 

Юнг утверждал, что поведение человека определяется не 
только его желаниями, но и системой целей, выработанной его 
опытом, его жизнью. Он ввел понятия психологических типов 
личности: «архетипы» (врожденные особенности психическо-
го постижения объекта, мотивы, связанные с опытом предков), 
«экстраверты» (ориентация на внешний, реальный мир) и «ин-
траверты» (ориентация на свой внутренний, духовный мир). 

Следует отметить, что психика каждого человека наделена 
и экстраверсией и интраверсией. Только перевес того или дру-
гого определяет мыслительный тип лич ности. Архетипы, отра-
жающие, по мнению Юнга, древнейший опыт человечества, его 
традиции, мифы, были особенно популярны в начале ХХ века. 

А. Адлер считает, что, стремясь к достижению своих жиз-
1 И. Имедадзе, История психологии, Тбилиси, 2008, с. 408, 416 (на грузин-
ском языке). 
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ненных целей, человек должен и способен преодолеть прису-
щий ему комплекс неполноценности, преодолеть зависимость от 
негативных проявлений бессознательного. 

Современные направления психологии дают важную роль 
защиты и сопротивления как основных способностей личности, 
позволяющих ей преодолеть состояние стресса в конфликтных 
ситуациях и сохранить разумный баланс между «Оно» и «Я». 

Исходя из вышеизложенного, вся наука о поведении чело-
века (бихевиористика, термин предложен Д. Уотсоном от слова 
behavior – поведение), не дают специалистам в области управ-
ления готовых рецептов на все случаи жизни, но могут подго-
товить их к пониманию неадекватных, алогических поступков 
своих коллег и оппонентов, вскрыть глубинные, а иногда под-
сознательные причины странного, непредсказуемого поведе ния 
людей. 

Опытному человеку много скажет самое первое знакомство 
с человеком, самый поверхностный взгляд: о культуре, образова-
нии, воспитанности, интеллекте человека. 

Каждый человек имеет свою неповторимую индивидуаль-
ность, которая прояв ляется в его взаимоотношениях с другими 
людьми, в его реакциях на внешнюю среду. Эти индивидуаль-
ные особенности поведения, интенсивность, ритм, темп психи-
ческих процессов личности называют темпераментом. Все люди 
подразделяются на четыре психологических типа: 

сангвиники – высокая психическая активность, энер-
гичность, работоспо соб ность, быстрота и живость движений, 
разнообразие и богатство мимики, быстрый темп речи. Сангви-
ник стремится к частой смене впечатлений, легко и быстро от-
зывается на окружающие события, общителен. Эмоции преиму-
щественно положительные – быстро возникают и быстро сменя-
ются. Сравнительно легко и быстро переживает неудачи, возбу-
дительный и тормозной процессы достаточно сильны, уравно-
вешенны и под вижны; 

холерики – быстрая эмоциональная реакция на внеш-



31

ekonomikuri Teoria da ekonomikuri politika

ние раздражители, ярко выражающаяся в мимике, жестах, речи, 
слабая система торможения, неуравно ве ше н ность; 

флегматики – медлительные, спокойные, уравнове-
шенные, серьезные, медлен но перестраивающиеся, не любящие 
менять свои привычки, слабо проявляют свои чувства; 

меланхолики – малообщительные, впечатлительные, 
часто не верят в свои силы, обидчивы, склонны к депрессии, на-
строениям грусти, подавленности, сдержаны в выражении своих 
чувств. 

В будничной жизни чаще встречаются различные комби-
нации этих типов темперамента. В различных ситуациях человек 
может быть и холериком, и флегматиком, но ведь именно в этом 
и состоит обаяние личности. 

Темперамент определяется врожденным типом нервной 
системы. Основными функциями психики человека являются 
мышление, эмоции, ощущения, интуиция. В психологии уже 
давно ведется дискуссия о том, что больше определяет личность 
человека – врожденные психологические особенности или окру-
жающий мир. Несомненно, что воспитание, обучение, вся окру-
жающая среда оказывают существен ное влияние на формирова-
ние личности. Каждый человек ежедневно играет опреде лен ные 
роли, старается найти в изменчивой ситуации именно ту роль, 
которая поможет ему лучше приспособиться к требованиям об-
щества, облегчит контакты с другими людьми. 

К сожалению, эти роли могут вступать в конфликт между 
собой, но человек должен знать их особенности и уметь вжиться 
в каждую из своих ролей. Неслучайно латинское слово persona 
(личность) имеет еще одно смысловое значение – маска. 

Специалисту в области социального управления прихо-
дится работать не только с яркими, одаренными личностями, но 
и, к сожалению, с психически неуравно вешенными, умственно 
отсталыми людьми. Важно в любой жизненной ситуации своев-
ременно определить психологический и интеллектуальный тип 
человека и уметь разумно строить взаимоотношения с ним. 
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ЛИЯ СВАНИДЗЕ ЛИЯ СВАНИДЗЕ 
Important Psychological Issues in Managing Society Important Psychological Issues in Managing Society 

and Individuals and Individuals 
L. Svanidze L. Svanidze 

Management which includes intended, purposeful and advisable 
infl uence on the controlled subject includes a big number of means and 
possibilities needed for management. This mainly depends on large 
quantity and unlimited variety of the objects to be controlled as well as 
on multiplicity of situations and environments where the objects have to 
be controlled. Therefore the process of controlling has general and spe-
cifi c regularities, which makes a very complicated process of controlling 
a bit easier.  

Based on high qualifi cation and professional knowledge of the 
given subject Prof. Lia Svanidze, the author of the article suggests sev-
eral ways of solving some of the important issues of psychological prob-
lems of management. She regards, that for any manager (be it a king, 
a president or a general manager) in order to master the art of manage-
ment besides intuition, experience and special education it is important 
to have a deep knowledge of psychology as psychology according to the 
words of Jean Piaget is “Axis of the Galaxy of Science”.

The author believes that fi rst of all a specialist of management 
should know the attitude of the object to be controlled, as well as hu-
man nature and motives of action, which are complex and controversial. 
The reason of such actions could be deeply private and sometimes even 
unintentional. The management specialist should know the unlimited 
abilities of the consciousness, human nature details and temperaments 
as well as the main idea of psychology so he/she can differentiate nor-
mal and abnormal and they should use all this knowledge and skills to 
do his/her work. 

In order to make her ideas clear, the author in a very short and 
interesting way discusses important ideas of Dimitri Uznadze, Sigmund 
Freud, Carl Jung, etc. 



33

ekonomikuri Teoria da ekonomikuri politika

giorgi SixaSvili,giorgi SixaSvili,

Tsu-is ekonomikisa da biznesisTsu-is ekonomikisa da biznesis

fakultetis asocirebuli profesorifakultetis asocirebuli profesori

zogadsakacobrio sulier da materialur faseu-

lobaTa saganZurSi zeaRmatebuli adgili ukavia bi-

blias da masze dafuZnebul qristianul religias. 

bibliaSi asaxulia mTeli samyaros da misi yove-

li Semadgeneli nawilis (maT Soris, ekonomikis) sawyisi, 

istoriuli warsuli, awmyo da momavali, sazogadoebri-

vi ganviTarebis, sameurneo-mmarTvelobiTi saqmianobisa 

da yoveli individis arsebobis zogadi konceptualuri 

safuZveli da praqtikuli moqmedebis meTodologia. 

bibliis sameurneo-mmarTvelobiTi moZRvreba 

uflismierad dadgenil-mowodebulia Teoriul-meTo-

dologiurad da praqtikulad uzrunvelyos sazogado-

ebis RvTivsulier socialur-ekonomikur ganviTarebas.

saqarTvelos realuri progresisaTvis aucile-

belia bibliuri da religiur-eTikuri poziciebidan 

gaviazroT sazogadoebis ganviTarebis kanonzomierebe-

bi. saWiroa qarTuli tradiciuli msoflmxedvelobisa-

ken Semobruneba da TanamedroveobasTan harmoniulad 

Sexamebuli qristianuli ekonomikuri azrovnebisa da 

Sesabamisi sameurneo-mmarTvelobiTi saqmianobis aRor-

Zineba-ganviTareba.

Tanamedrove saqarTvelosTvis istoriuli mniSv-

neloba aqvs socialur-ekonomikuri da sameurneo-mmar-

TvelobiTi problemebis gadaWras erovnul-sarwmunoe-

brivi da zogadsakacobrio msoflmxedvelobis harmo-

wminda gabriel episkoposi wminda gabriel episkoposi 

sameurneo-mmarTvelobiTi saqmianobis sameurneo-mmarTvelobiTi saqmianobis 

Sesaxeb Sesaxeb 
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niuli urTierTSeTanawyobis safuZvelze.

sazogadoebis winsvlis WeSmariti gza ufalTan 

yofna da meurneobis tradiciuli da Tanamedrove 

principebis organuli dakavSirebaa, rac saqarTvelos 

RvTivsulieri socialur-ekonomikuri ganviTarebis sa-

fuZvels da garantias warmoadgens.

Teologiur-ekonomikuri xasiaTis mecnieruli kv-

levebisa da praqtikuli gzebis dasaxvisaTvis didi 

mniSvneloba aqvs wmindanebis cxovrebasa da Semoqme-

debaSi asaxuli sameurneo-mmarTvelobiTi sakiTxebis 

Seswavlas.

aqedan gamomdinare, miznad davisaxeT meti yura-

dReba davuTmoT am sferos gamokvlevas, kerZod, ga-

briel episkoposis cxovrebisa da Semoqmedebis Seswa-

vlas. winamdebare statia am miznis xorcSesxmis gzaze 

erT-erT pirvel nabijs warmoadgens.

ekonomikur sakiTxebze bevrs werdnen wmindanebi, 

eklesiis mamebi, RvTismetyvelebi. maTgan aRsaniSnavia 

wm. basili didis, wm. grigol RvTismetyvelis, wm. ioane 

oqropiris, wm. antoni didis, klimenti aleqsandrielis 

da sxvaTa naSromebi.

sazogadoebrivi ganviTarebis problemebs da, ker-

Zod, sameurneo-mmarTvelobiT sakiTxebs saTanado yura-

dRebas uTmobdnen Tavis Semoqmedebasa da pirad cxo-

vrebaSi qarTveli wmindanebi, sasuliero pirebi, RvTi-

smetyvelebi. maTgan gansakuTrebul yuradRebas imsaxu-

rebs  wminda gabrieli, imereTis episkoposi. A

wminda mRvdelmTavari gabrieli (eriskacobaSi _ 

gerasime qiqoZe) daibada 1825 wlis 15 noembers ozurge-

Tis mazris sofel baxvSi. guriis mTavris, mamia gurie-

lis karis moZRvris maqsime qiqoZis ojaxSi.1

1840-45 wlebSi gabrieli swavlobda Tbilisis, Sem-

1 wminda mRvdelmTavrisBvrceli biografiuli monacemebi ixi-

leT: 1) g. koplataZe.  wminda gabriel episkoposi. wignSi: saqarT-

velos eklesiis kalendari. Tb., 2001, gv. 151-159; http://www.orthodoxy.
ge/tveni/ianvari/25-gabriel.htm 
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deg fskovis da bolos, peterburgis seminariaSi. 1849 

wels daamTavra peterburgis sasuliero akademia ma-

gistris xarisxiT. amave wels daojaxda da dabrunda 

saqarTveloSi. 1849 igi wels dainiSna Tbilisis semina-

riis inspeqtorad, 1854  wels egzarqosis mier xeldasx-

mul iqna diakvnad, Semdeg ki - mRvdlad.

1856 wels mas Tavs daatyda ubedureba: gardaecva-

la meuRle da xuTi Svili. am tragediis Semdeg mama 

gabrieli egzarqos isidores locva-kurTxeviT berad 

aRikveca daviT garejis monasterSi. 1858 wels gabrieli 

monastris winamZRvrad gaamweses. imave wels gadaiyva-

nes goris episkoposad, xolo 1860 wlis 2 ivliss imere-

Tis eparqiis episkoposad ekurTxa da gardacvalebamde 

am samwysos mRvdelmTavari iyo. 1869 wels mis ganmge-

blobaSi Sevida afxazeTis eparqia, xolo 1873 wels mas 

miemata samegrelos eparqia. 

mrevlis ganaTlebis mizniT meufe gabrieli xSi-

rad mogzaurobda eparqiis farglebSi. igi did mniSvne-

lobas aniWebda xalxTan pirad Sexvedras da saubars. 

rogorc pedagogma da moZRvarma, man icoda zneobrivi 

aRzrdis saSualebebi. keTili, jansaRi da zneobrivi 

cxovrebis saukeTeso saSualebad is Tvlida gonebrivi 

da fizikuri Sromis erTmaneTTan Senacvlebas. am wess 

igi TviTonac mkacrad icavda: Wrida SeSas, Toxnida, 

pirutys sazrdos uzidavda, qaTmebs apurebda. axali 

taZrebis mSeneblobis dros xSirad TviTon iyo arqi-

teqtori, sofel-sofel eZebda karg ostatebs, zrunavda 

wesrigze. episkoposi gabrieli mxolod piradi Rirse-

biT Semkul xalxs akurTxebda eklesiis msaxurebad da 

ar uwevda angariSs arc Tavads, arc mTavarsa da arc 

gubernators. cnobilia, Tu rogor Serisxa man grafi 

levaSovi sasuliero saqmeebSi uxeSi Carevis gamo. 

episkoposi gabrieli iyo saocari mowyale da 

qvelmoqmedi, Tavisi samwysos qvrivTa da obolTaTvis 

lukmis mimwodebeli. igi Rrmad TanaugrZnobda mdabal 



36

giorgi SixaSviligiorgi SixaSvili

xalxSi swavla-ganaTlebis gavrcelebas, mraval moswa-

vles uwvdida daxmarebis xels, sakuTar saxlSi inaxa-

vda da swavlis qirasac uxdida, am ymawvilebTan sadi-

lobda da baasobda im mizniT, rom maTSi gaeRviZebina 

keTilSobiluri azrebi. 

meufe gabrieli erT-erTi mxurvale damcveli iyo 

qarTuli enisa, romelic XIX saukuneSi gadagvarebis 

momakvdinebeli safrTxis winaSe aRmoCnda.

 1890 wlis 21 noembers, i. gogebaSvilis wardgine-

biT, `qarTvelTa Soris wera-kiTxvis gamavrcelebelma 

sazogadoebam~, romelsac am dros wm. ilia marTali 

(WavWavaZe) Tavmjdomareobda, gabrieli qarTvel xalxSi 

ganaTlebis Setanis saqmeSi friad didi damsaxurebis 

gamo sazogadoebis sapatio wevrad airCia. 

1896 wlis 25 ianvars mRvdelmTavari gabrieli gar-

daicvala.

wm. gabrieli im mcirericxovan adamianTa jgufs 

ekuTvnis, romlebic eris zneobriv saxes qmnian da ro-

melTac RmerTi mouvlens xolme qveyanas, raTa Segvax-

senos, rom warmaval faseulobaTa garda arsebobs ma-

radiuli da waruvali faseulobebic da saTnoebaTa 

gamouTqmel silamazes cocxali magaliTebiT gvazia-

rebs.

wm. gabriel episkoposis qadagebani pirvelad qu-

TaisSi daibeWda or tomad 1913 wels1. es aris qarTuli 

saRvTismetyvelo skolis, kerZod ki, qarTuli homile-

tikis saukeTeso tradiciebis SesaniSnavi gagrZele-

ba. amasTan dakavSirebiT profesori gvanca koplata-

Ze aRniSnavs, rom wminda mRvdelmTavrisa da mecnieris 

`qadagebebica da `cdiseuli fsiqologiac~, romelic 

pirvelad 1858 wels gamoqveynda rusulad,2 kidev erTi 

1 wigni reprintulad gamosca 1989 wels gamomcemloba `sabWoTa 

saqarTvelom~.
2 qarTul enaze wigni gamoica Semdegi saxelwodebiT: wminda ga-

briel episkoposi. cdiseuli fsiqologiis safuZvlebi. Tb., 1993. 
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dadasturebaa imisa, rom rwmenasa da mecnierebas Soris 

arsebuli dapirispireba Zalad Seqmnili da xelovnu-

ria da rom sinamdvileSi isini erTmaneTs exmarebian 

da avseben: mecnieruli codnis gareSe rwmenas simtkice 

aklia, xolo mecniereba rwmenis gareSe mkvdaria~.1 

mRvdelmTavris did Rvawls saTanadod afasebda 

imdroindeli mowinave sazogadoebrioba, rasac adastu-

rebs amonaridi wm. ilia marTlis (WavWavaZe) sityvidan, 

romelic man warmoTqva gelaTis monasterSi 1896 wels 

gabriel episkoposis dakrZalvis dRes: `me msurs mxo-

lod aq aRvniSno erTi imisTana mxare am didebuli 

kacisa, romelSiac aris, Cemis fiqriT, sxvaTa mravalTa 

Soris, erTi misi didi mniSvnelobaca. ar vici imisTana 

sxva kaci, _ saero, Tu samRvdelo, _ romlis gulSiac 

mometebulis mSvidobis-yofiT, mometebulis da-ZmobiT 

erTad dabinavebuliyos samoqmedod mecniereba da sar-

wmunoeba. Ggansvenebuli Rrmad-miwevnuli mecnieri iyo 

da imodenave Rrmad morwmuneca, aq aris, Cemis fiqriT, 

misi aRmatebuleba, misi mniSvneloba aramc Tu marto 

CvenTvis, sxvisTvisac, radganac bevrsa hgonia, rom mec-

niereba da sarwmunoeba erTmaneTSi mourigebelni da 

mouTavsebelni arian, igia magaliTi am morigebisa da 

moTavsebisa.

...misTana sibrZnes swavlobdnen marto imisTana ge-

niosebi, rogorc niutoni da sxvani misebrni, erTsa da 

imave dros RvTisa da bunebismetyvelni.

MmTeli moZRvreba aw gansvenebulis saxelovanis 

mRvdelmTavrisa rom aiRoT, Znelad ipoviT magaliTs, 

rom mecniereba gaewiros sarwmunoebisaTvis, an sarw-

munoeba _ mecnierebisaTvis. PpiriqiT, igi sarwmunoebas 

amecnierebda da mecnierebas asarwmunoebda, Tu ase iTq-

mis, da mTeli sibrZne misi amaSia gamosaxuli.

... es iyo misi simbolo, es iyo misi ganaTlebuli 

1 g. koplataZe. wminda gabriel episkoposi. wignSi: saqarTvelos 

klesiis kalendari. Tb., 2001, gv. 159.
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rwmena, es iyo misi gamecnierebuli sarwmunoeba da ga-

sarwmunoebuli mecniereba~.1 

bunebrivia, rom aseTi mRvdelmTavari da mecnieri 

uyuradRebod ar datovebda iseT mniSvnelovan sferos, 

rogoric socialur-ekonomikuri problemebis qristia-

nuli gaazrebaa. aseT sakiTxebs igi swored sarwmunoe-

bis, mecnierebis, eris saWiroebaTa gaTavisebisa da dau-

Ralavi sulieri da xorcieli Sromis aucilebeli ur-

TierTSexamebis kuTxiT udgeboda da amis safuZvelze 

samwysos maSindel rTul sazogadoebriv-ekonomikur 

viTarebaSi zneobrivi cxovrebisa da RvTivsulieri sa-

meurneo-mmarTvelobiTi saqmianobis gzebs aswavlida.

wm. gabriel episkoposi bevrs qadagebda da werda 

sameurneo-mmarTvelobiTi sakiTxebis qristianuli ga-

azrebis Sesaxeb. bednierebis safuZvlad mas adamianis 

daucxromeli sulier-xorcieli Sroma da Zalisxmeva 

miaCnda: ` ...xorcielsaca da suliersaca warmatebasa 

da bednierebasa aqvT erTi da igive safuZveli _ Seu-

ryeveli mxneoba da dauZinebeli Sroma sulieri da 

xorcieli. SeiZine eseni Tu gsurs bedniereba. RmerTo, 

macxovaro Cveno, ganamtkice Cvens gulSi es mxneoba, ga-

naRviZe Cvens Soris Sromis moyvareba, gvyav sulieradac 

xorcieledac warmatebulni da gabednierebulni~.2

qvemoT gadmovcemT wm. gabriel episkoposis Te-

ologiur-ekonomikuri da sameurneo-mmarTvelobiTi 

moZRvrebis umTavres paradigmebs da konceptualur mo-

sazrebebs:

angariSis SedgeniT gonieri kaci moimatebs ga-1. 

mocdilebasa, igi Seityobs, ra Seeweva mis saqmis warma-

tebasa, da ra daabrkolebs mas, da esreT momavlis wli-

saTvis saqmes umjobesad daawyobs. saubedurod Cven 

yovelTa, gvaviwydeba erTi angariSi, romelica usaWi-

1 qadagebani imereTis episkoposis gabrielisa. t. I, quTaisi, 1913, 

gv. 12-13.
2 iqve, gv. 454. 
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roesia da umetesad sasargeblo aris TviTeulisaTvis; 

romeli? Qqristianuli zneobiTi cxovrebis da yofa-

qcevis angariSi warsulis wlis ganmavlobaSi. ...esreTi 

angariSi umetesad sasargeblo iqneba SenTvis, vidre 

sxvani, vinaidgan adamianis yoveli saqmis da Sromis 

warmateba damokidebulia SinaganTa misTa TvisebaTa da 

midrekilebaTa zeda. keTil gonieri qristiane yovel 

saRamos gamoikvlevs Tavis suliers mdgomareobasa, Sen 

weliwadSi erTxel mainc aRasrule es sasargeblo sa-

qme.1

ukeTu Sen xar vaWari, rodesac iwyeb Seni vaWro-2. 

bis angariSis Sedgenas, maSin isic hkiTxe Sen Tavs: ra 

saxiT awarmoebdi vaWrobasa, simarTliT, Tu motyuebiT? 

aReb-micemaSi gaxsovda Sen, rom sjuli Seni yovel sa-

qmeSi moiTxovs simarTlesa da patiosnebasa, anu samwu-

xarod, Sen mxolod imas fiqrobdi, rac SeiZleba da 

ra saxiTac SeiZleba mometebuli mogego, erTi sityviT, 

gaxsovda Sen, rom kaci jereT unda iyos qristiane da 

mermeT vaWari?2

Tu xelmwifis samsaxurSi xar, rodesac Seadgen 3. 

Seni samsaxuris angariSsa, maSin esec hkiTxe Sens Tavs: 

rogor asrulebdi samsaxursa, keTil-sindisianad, anu 

brundeT? saqmis warmoebaSi Sen, iqneba gaxsovda mar-

to forma, anu garegani saxe saqmisa da ara Sinagani 

misi mniSvneloba? Sen, iqmneba imas cdilobdi, rom SenTa 

ufrosTa Tavi moawono da jildoebi miiRo, da ara imas, 

rom moyvasTa SenTa misce sargebloba da Semweoba? 

erTi sityviT, iqneba, Sen dagaviwyda, rom kaci pirvelad 

unda iyos qristiane da mere samsaxuris aRmasrulebe-

li, anu umjobes ars, qristianoba da samsaxuris aRsru-

leba ise ganuyofelad unda iyos SeerTebuli SenSi, 

rom erTi meores daamSvenebdes.3

1 iqve, gv. 12-13.
2 iqve, gv. 13.
3 qadagebani imereTis episkoposis gabrielisa. t. II, quTaisi, 1913,  gv.13-14.
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ukeTu Sen xar maswavlebeli, ese igi gyvanan mo-4. 

wafeni, romelTa Sen aswavli anu wignsa, anu romelsame 

xelobasa, maSin ufro ficxeli da pir-mouTneli anga-

riSi unda misce Sen sinidissa. ra saxiT asrulebdi 

am movaleobas warsulis wlis ganmavlobaSi? gaxsovda 

Sen yovelTvis, ra didi saqme aris mowafis gazrda, ra 

mZime pasuxs moiTxovs RmerTi maswavleblisagan? maswa-

vlebelma marto wigni, anu xeloba ki ar unda aswavlos 

mowafesa, aramed, uwinares yovelTa, patiosneba, Sromis 

moyvareoba, erTi sityviT, qristianoba.1

angaari kaci odesac iRebs qrTams, fiqrobs, bed-5. 

nieri da didi kaci Seviqmnebio. garna imasac mixede, 

rasa ityvis macdunebeli: ukeTu Tayvanis mce me, ese 

yoveli mogce; maSasadame yoveli codvis aRsruleba 

ars eSmakis Tayvanis-cema; yoveli sargebloba da kmayo-

fileba gamomavali codvisagan, eSmakis msaxureba aris, 

maSasadame RvTis uaris yofa.2

sulieri simdidre emsgavseba xorciels simdi-6. 

dresa: Tu vaWari kaci ar cdilobs, rom yovelTvis 

cot-cota mainc daumatos Tvissa simdidresa, bolos 

igi sruliad gaRaribdeba. egreTve, Tu qristiane ar 

cdilobs, rom Tan da Tan umjobesi Seiqmnes, bolos 

uaresi Seiqmneba da warwymdeba.3

SeiZleba, Zmano Cemno sayvarelno, kacma am sofel-7. 

Si yoveli Tvisi sofliuri saqme isred daawyos, rom 

yoveli misi Sroma da moqmedeba gadaiqces RvTis-msaxu-

rebad; isic SeiZleba, rom yoveli misi cxovreba iyos 

msaxureba da moneba mamonisa. vaWari, rasakvirvelia Ta-

visi gamdidrebisTvis vaWrobs da iRwvis; garna ukeTu 

igi vaWrobs simarTliT da patiosnebiT, simdidreSi ar 

aris ampartavani, siRaribeSi ar aris sulmokle, aramed 

esavs ufalsa, monagebisagan Tvisisa ganuyofs rasmes 

1 iqve, gv. 14.
2 iqve, gv. 21.
3 iqve, gv. 154.
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glaxaksa da obolsa,  _ vaWroba misi Seiracxeba viTar-

ca msaxureba RvTisa. Cinovniki emsaxureba da Sromas 

swevs jamagirisaTvis da jildoisaTvis, garna ukeTu 

igi emsaxureba simarTliT da patiosnebiT, msaxureba 

misi Seiracxeba, viTarca msaxureba RvTisa.1

samTa egoden didTa saTnoebaTaTvis, viTarca Rv-8. 

Tis pativis-cema, eklesiis Semkoba, oblebis gamozrda, 

ara Tu ganxrwnadi fulis gamoReba ar unda gemZime-

bodes, aramed Tavisa Senisa sicocxle ar unda dazo-

go.2

 mxolod is simdidre aris mkvidri da magari, 9. 

romelic kacma miiRo erTiTa patiosniTa SromiTa.3

erTi meores Suri qveyanas ver gaakeTebs, 10. 

bed ni ereba qveynisa aSendeba mxolod swavliTa, Sro-

miTa, patiosnebiTa. qveyana gaZlierdeba mxolod maSin, 

rodesac mcxovrebni erTi meores ar uSlian, aramed, 

xels uwyoben.4

Cven qristianeni varT, da viTarca qristia-11. 

neTa udidesi fasi unda mivaweroT im magaliTsa, ro-

melsac gviCvenebs saRmrTo istoria. moviyvanoT aqed-

gan magaliTi: macxovari ieso vidre srul hasakis mosv-

lamde da saxarebis qadagebis dawyebamde scxovrobda 

ioseb xuros saxlSi da exmareboda mas xuroobaSi. 

udidesi mociqulTa Soris pavle, rodesac Tavisufal 

dros ipovnida qadagebidgan, iwyebda Tvisis xeliTa 

kervasa bambis karvebisasa da iqidgan irCenda Tavis 

Tavsa. umaRlesni mamaTa Soris, vasili didi, grigori 

RvTis-metyveli, ioane oqropiri, Tavisufali rom iqne-

bodnen eklesiis msaxurebisagan, aRiRebdnen barsa da 

Toxsa da Seudgebodnen miwis keTebasa, eseni yovelni 

1 qadagebani imereTis episkoposis gabrielisa. t. II, quTaisi, 1913, 

gv. 232-233. 
2 iqve, gv. 150..
3 iqve, gv. 379.
4 iqve.
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damamcromelad ar racxdnen esreTsa muSaobasa. mok-

led: ganvagdoT gulisagan is cru, cbieri da mzakvari 

hazri, viTomc muSaoba iyos kacis Rirsebis damamda-

blebeli. bednieri aris qveyana, romelsa Sina yoveli 

mcxovrebi, didni da mcireni, arian Sromis moyvareni; 

Tavis Sromaze da mecadineobaze aqvT imedi da maTgan 

elian warmatebasa. sawyali da sabralo aris is qveyana, 

sadaca umravlesni pirni SesCerebian da umzeren mTa-

vrobasa da yoveli imedi bednierebisa da warmatebisa 

daudviaT Cinebze, jamagirze, jildoze, xolo Sromasa 

da muSaobasa Seuracx-hyofen da ukadrisoben. RmerTo, 

ganaZe gulisagan Cvenisa yoveli cru hazri, mogvec mx-

neoba, dahbade Cvens Soris suli Sromisa da moRvaweo-

bisa! amin.1

RvTisnierad iqceva kaci, romelsa aqvs 12. 

gulSi WeSmariti sasoeba da sarwmunoeba. Tu mdidari 

aris igi, ar ganlaRdeba, ar daiviwyebs Tavsa Tvissa. 

simdidre mas ar gaafuWebs: mas yovelTvis aqvs saxeSi 

momavali saukune da eSinia, rom ar moakldes mas, da hc-

dilobs TviT simdidre Tvisi moixmaros am saqmisaTvis. 

Tu igi aris Raribi, maSin igi ar STavardeba sasowar-

kveTilebasa Sina, aramed scdilobs, rom, rac SeuZlia 

da riTac SeuZlia, saTno-eyos RmerTsa. maSasadame, nu 

ifiqreb, rom mdidari warwymda mxolod misTvis, rom 

simdidre hqonda, anu Raribi scxonda marto siRaribiT. 

simdidre Tavis Tavad verc acxovnebs, verc warwymeds 

kacsa, aramed moxmareba simdidrisa; mzgavsadve siRari-

be. sulis cxovneba damokidebulia sasoebasa da sarw-

munoebasa zeda. visac eseni aqvs gulSi cxovelad, igi 

simdidresac moixmars cxovnebisaTvis da siRaribesac.2

marTalia, Zmano Cemno, dawinaurebulni sa-13. 

zogadoebasa Sina, anu simdidriTa, anu swavliTa, anu xa-

1 qadagebani imereTis episkoposis gabrielisa. t. I, quTaisi, 1913, 

gv. 186.
2 iqve, gv. 357.
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risxiTa, udidessa sargeblobasa unda aCvenebden qveya-

nasa. garna rac ginda wvrili da mdabali iyos adamiani, 

mainc SeuZlia mcire sargebloba misces qveyanasa. isic 

didi sargebloba iqmneba, Tu igi aris Sromis moyvare! 

isic keTilia, Tu marto Tavis Tavs arCens.1

rac ginda mdidari iyos kaci, mainc ar 14. 

unda dautevos Sroma. winaaRmdeg amisa, Tu man ganisvena, 

igi zarmacdeba, mieCveva uqmobasa da uqmoba STaagdebs 

mas mravalTa codvaTa Sina da bolos simdidresac 

dahkargavs igi da yovelsa suliersaca Rirsebasa. ...igi 

Tvis sicocxles da simdidres isre unda uyurebdes, 

viTarca RvTisagan droebiT mibarebuls niWsa, romelsa 

zeda RmerTi angariSs mosTxovs mas. rodesac mdidar-

sa da SemZlebels kacs aqvs esreTi hazri, maSin igi 

veRar gahbedavs, rom simdidre moixmaros Wamisa, smisa 

da lxinisaTvis; aramed scdilobs, rom moixmaros igi, 

rogoradac iameba mas, vinc miabara igi droebiT, ese igi 

zeciersa mamasa Cvensa.2

Sen Txoulob pursa arsobisasa da ama-15. 

sTanave borotad xmarob imasac, rac gaqvs, rac mogca 

kidec RmerTma; erT saRamos daxarjav imdens, raica 

aTs suls glaxaks mrTeli weliwadi gamozrdida. Sen 

yelamdi savse xar yovliTa sikeTiTa da maxloblad 

Seni saxlisa zogierTni SimSiliT kvdebian. Sen ar 

Sromob, uqmad atareb Sens dRes, Tumca Senc movale xar,  

,,mzgavsad sxvaTa kacTa ofliTa SeniTa sWamde pursa 

Sensa~.3

Cven mier gadmocemuli mniSvnelovani sakiTxebis 

gaazrebasa da Sesabamisi problemebis gadaWras dauT-

mo didi yuradReba Tavis cxovrebasa da SemoqmedebaSi 

wminda gabriel episkoposma. mis mier gamokvleulia 

1 iqve, gv. 350.
2 iqve, gv. 394-395.
3 qadagebani imereTis episkoposis gabrielisa. t. II, quTaisi, 1913, 

gv. 9-10.
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socialuri da sameurneo-mmarTvelobiTi sakiTxebis 

mTeli wyeba, saxeldobr: Sroma, qvelmoqmedeba, bedniere-

ba, simdidre, siRaribe, swavla-ganaTleba, vaWroba, marTva, 

ekonomikuri eTika da sxv. 

es moZRvreba, garkvulwilad, saqarTvelos dRe-

vandel saWiroebebs esadageba da gvaZlevs swor gezs 

qveynis momavali RvTivsulieri socialur-ekonomikuri 

ganviTarebisaTvis. Aamitom, saqarTvelos socialur-

ekonomikuri ganviTarebis erovnuli koncefciis erT-

erT safuZvels unda warmoadgendes wm. gabriel epi-

skoposis qristianuli moZRvrebidan gamomdinare para-

digmebis erTianoba.

swored aseT RvTivsulier bazaze unda warimar-

Tos maRalzneobrivi sameurneo-mmarTvelobiTi saqmi-

anoba qveynis WeSmariti progresisaTvis.

Saint Bishop Gabriel about Economic and Saint Bishop Gabriel about Economic and 
Managerial ActivitiesManagerial Activities

G. Shikhashvili G. Shikhashvili 

For the true progress of Georgia it’s inevitable to comprehend 
the society development regulatory from biblical, religious and ethical 
positions. It’s necessary to turn back to Georgian traditional ideology to 
revive and develop Christian economic mentality and relevant economic 
and managerial activities harmoniously combined with contemporane-
ity. 

One of the bases of the Georgia’s national concept of social and 
economic development should be the unity of paradigms issued from 
Christian doctrine by Saint Bishop Gabriel. 

Namely on such a divine foundation must be the guide of the 
moral for economic and managerial activities for true progress of our 
country.
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ekonomikurekonomikur mecnierebaTamecnierebaTa doqtoridoqtori, , 
srulisruli profesoriprofesori

Tanamedroveobis erT-erTi Tavisebureba cxovre-
bis TiTqmis yvela sferos ekonomizaciaa. ekonomikuri 
azrovneba sul ufro aqtiurdeba, wina planze iwevs, რაც 
sruliad bunebrivia, ramdenadac momsaxurebisa da saqon-
lis „warmoeba-ganawileba-gacvla-moxmarebის“ procesSi 
CarTulia mecnierebis TiTqmis yvela dargi (pirdapir Tu 
iribad) da romelime mimarTulebiT krizisi imavdroulad 
saerTo krizisis xasiaTs iZens, warmogvidgeba, rogorc 
rTuli mravalganzomilebiani, integraluri problema. 

Tanamedrove ekonomikis arsebiTi mniSvnelobis Tan-

amgzavri globalizaciaa, romelic iswrafvis gaarRvios 
enobrivi, teritoriuli, ekonomikuri, fsiqikuri bari-
erebi da aqedan gamomdinare, Seqmnas kulturuli erTo-

bis idea, Tavisi zesaxelmwifoebrivi marTvis sistemiT. 
es is sqemaa, romelic aucileblad waawydeba winaaRmde-
gobebs,  pirvel rigSi, mis wamomwyeb qveynebSi.

samyaroSi individebi, ojaxebi, socialuri jgufebi 
Tu saxelmwifoebi TvianT interesebs atareben, rac bune-
brivi kanonzomierebaa. Cven gvainteresebs am rTul moZ-
raobaSi vipovoT Cveni adgili.

ase, rom arcTu cota saqme aqvT mecnier-ekonomistebs 
gasakeTebeli am TvalsazrisiT. 

ganviTareba da progresi warmoudgenelia codnis 

ekonomikuri azrovnebis umTavresi ekonomikuri azrovnebis umTavresi 

orientiriorientiri
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gareSe da swored umaRles saswavleblebSia daunjebuli 
uzarmazari energia, winsvlis intelqtualuri resurse-
bi.

samecniero-kvleviTi saqmianoba ekonomikis sfe-

roSi Rrmad unda iyos integrirebuli saswavlo proces-
Tan, codnis Senaxva-generireba-gadacema unda warmovidg-
inoT, rogorc uwyveti memkvidreobiTi procesi. Tumca, 
marto es araa gadamwyveti, saWiroa zedmiwevniT gonivru-
lad ganvsazRvroT mizani - Tu, saiTken viswrafviT.

ekonomikuri mecnieruli azrovneba valdebulia 
mimarTuli iyos socialur-ekonomikuri sistemis wonas-
worobis, humanizaciisa da harmonizaciis problemebisak-

en. es azri swored umaRles saswavlebelSi unda gamoi-
Wedos da fundamenturad damuSavdes. 

aRniSnul problemebTan kavSiriT gvinda war-

mogidginoT Cveneuli konceptualuri xedava:
samecnieroI.  kvlevisa da swavlebis procesis cen-

traluri figura mecnier-pedagogia. romelic unda akmay-
ofilebdes sam ZiriTad pirobas, anu iyos: 

maRalkvalificiuri1. ;
maRali2.  erovnul-saxelmwifoebrivi pasuxismge-

blobis matarebeli;
Rrmad3.  erudirebuli.

mxolod aseT mecnier-pedagogs Seswevs unari daipy-
ros studenturi auditoria, Seqmnas TaobaTa Soris urT-

ierTobisa da TanamSromlobis dinamikuri sistema.
II. Tanamedrove saswavlo-samecniero procesi  unda  

aRiWurvos uaxlesi teqnologiebiT, informaciis miRe-
bis, damuSavebis da gadacemis saukeTeso saSualebebiT. 
am mxriv, SeiZleba iTqvas, rom saqarTvelos saswavlo-

samecniero procesis materialur-teqnikuri baza serio-
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zul gadaiaraRebas moiTxovs.
aucilebelia samecniero-kvleviTi muSaobis aqti-

uri Serwyma saswavlo procesTan. leqcia unda gaxdes 
absoluturad Ria, kolegialuri da komfortuli yvela 
monawilisaTvis, maqsimalurad Tavisufali da uzrunve-
lyofili racionalur-optimaluri biurokratiiT.

III. ekonomikuri problemebis kvlevisa da swavlebis 
mTeli SemoqmedebiTi cikli unda emsaxurebodes sruli-

ad gansazRvrul mizans, romelic daefuZneba pirovnebis 
Tavisuflebis, demokratiisa da ekonomikuri qmedunari-
anobis damkvidrebis ideas. yovelive es unda moeqces 
urTierTobaTa saerTo wesrigis farglebSi da moicvas 
ekonomikuri, politikuri, socialuri da samarTlebrivi 
wesrigis mimarTulebebi. 

ekonomikurma swavlebam mecnierulad unda gana-

mtkicos saxelmwifos makroekonomikuri politikis am 
miznisaken mimarTva, raTa daZleul iqnes „marCenalze“ 
damokidebulebis mankieri sindromi, adamianTa pater-
nalisturi ganwyoba da kursi aRebul iqnes formirebuli 
sazogadoebis Seqmnisaken.

aq Cven mniSvnelovnad veyrdnobiT ordoliber-

aluri wesrigis Teoriasa da misgan gamomdinare praq-

tikas, romelic meore msoflio omisSemdgom germaniaSi 

gacxadda rogorc ~germanuli saswauli~. am Temaze 

gansakuTrebiT sayuradReboa da arsebiTi xasiaTis 

daskvnebis gakeTebis saSualebas iZleva aRniSnuli sas-

waulis mTavari Semomqmedis, 1963-1966 wlebSi germaniis 

federaciuli respublikis kancleris (manamde ki vice-

kanclerisa da ekonomikis ministris), cnobili mecnier-

ekonomistis  ludvig vilhelm erhardis erT-erTi sain-
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tereso naSromi (wigni) ~keTildReoba yvelasaTvis~.1 

masSi Camoyalibebuli da gaanalizebulia aqtualuri 

politekonomiuri problemebi, gamoyenebiTi socialuri 

efeqtebi da Tanmdevi winaaRmdegobebi. 

Tanamedrove realobisa da saqarTvelos Tavise-

burebaTaA gaTvaliswinebiT, sruliad SesaZlebelia mi-

viRoT wesrigis Teoriisa da organizaciis fuZemde-

bluri, aprobirebuli, konceptualuri midgomebi.

Tu aRniSnuli principebi misaRebia, maSin unda 
SevTanxmdeT, rom mecnier-ekonomistebi mudmivad unda 
ikvlevdnen ekonomikur da socialur procesebs swored 
am ganwyobiT da sTavazobdnen sazogadoebas mecnieru-
lad dasabuTebul Sesabamis midgomebsa da operirebis 
meTodebs.

mecnieruli muSaoba da swavlis procesi swored am 
paTosiT unda warmimarTos, aseTi rakursiT unda davi-
naxoT ekonomikis dargobrivi struqturis optimizaciis, 
saxelmwifos ekonomikuri saqmianobis transformaciis 
(gansakuTrebiT Semosavlebis gadanawilebaSi misi ma-
regulirebeli rolis aspeqtiT), monopolizmis daZle-

visa da konkurentuli garemos Seqmnis amocanebi.
mecnierulad Rrmad da sistemurad unda iqnes gaaz-

rebuli globalur da lokalur interesTa Tavsebadobis 
problema, maRalinteleqtualuri Sromis saerTaSoriso 
danawilebis sistemaSi CarTulobisa da konkurentunari-
anobisaken swrafvis, masSi Tavisufali monawileobisaT-

vis mzadyofnis amocanebi. 
nobelianti ekonomisti, aSS-s prezident klinto-

nis administraciaSi ekonomist mrCevelTa sabWos Tav-

mjdomare (romelic aseve iyo msoflio bankis vice-

1 l. erhardi, keTildReoba yvelasaTvis, mTavari redaqtori prof. 

a. abralava. Tb.: `graali~, 2011.
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prezidenti da mTavari ekonomisti), amJamad kolumbi-

is universitetis profesori jozef stiglici Tavis 

wignSi _  ~globalizacia da misi Tanmdevi ukmayofile-

ba~,  aRniSnavs: saerTaSoriso biurokratebi – msoflio 

ekonomikis simboloebi – mTel msoflioSi daundobeli 

kritikis obieqtebad arian qceuli. 1 igi svams sruliad 

logikur, martivad gasageb kiTxvas: ratom iqca glo-

balizacia _ Zala, romelmac amdeni sikeTe moitana – 

aseT problemad? 2 

swored am kiTxvas pasuxobs saerTaSoriso orga-

nizaciebis (ZiriTadad sarTaSoriso savaluto fondi-

sa da msoflio bankis) da globalizaciis lideri 

qveynebis saqmianobisa da maTi politikis Sesaxeb, 

naSromSi mocemuli mTeli analizi da Sefaseba, rom 

swored maTma saqmianobam gamoiwvia araerTi krizisi 

da mZime Sedegi gansakuTrebiT ki e.w. gardamavali da 

ganviTarebadi ekonomikis qveynebSi.

xazgasmiT unda aRiniSnos, rom safrTxis Semcveli 
globaluri ekonomikuri tendenciebis mimarT unda Se-
muSavdes Teoriul-praqtikuli datvirTvis mqone anti-
globalisturi koncefciebi.

dasasrul, xazgasmiT aRvniSnavT, rom saxelmwi-

fos ekonomikuri saqmianoba, ekonomikuri demokratia, 
inovacia, globalizacia, socialur-ekonomikuri wo-

nasworoba, ekonomikis humanizacia-harmonizacia da wes-
rigi, swrafva formirebuli sazogadoebis Seqmnisaken _ 
swored es problemebia dReisaTvis  mecnieruli kvlevis 
umTavresi mimarTulebebi. 

 

1 j. stiglici, globalizacia da misi Tanmdevi ukmayofileba, 

Tb.: `saunje~, 2012, gv. 7.
2 iqve, gv. 8.
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Main Objective of Economic ThinkingMain Objective of Economic Thinking

A. AbralavaA. Abralava

Economic scientifi c thinking must be directed to the problems of 
balance, humanization and harmonization of the social and economic 
system.

Proceeding from the above said, it is necessary to have at least 
three conditions: 1. highly qualifi ed, competent teachers thinking from 
the state’s point of view; 2. teaching and scientifi c activities provided 
with the latest technologies; 3. the aim establishing freedom of personal-
ity, democracy and economic sustainability, within the frames of general 
order, comprising economic, political, social and judicial aspects.
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socialuri kapitalis specifika socialuri kapitalis specifika 

globalizaciis pirobebSiglobalizaciis pirobebSi

SoTa SaburiSviliSoTa SaburiSvili

ekonomikis akademiuri doqtori,ekonomikis akademiuri doqtori,

 iv. javaxiSvilis Tsu-is  iv. javaxiSvilis Tsu-is 

asocirebuli profesoriasocirebuli profesori

ekonomikuri mecnierebis warmomadgenlebis 

mxridan sazogadoebis socialur problemebze yura-

dRebis gamaxvileba, ekonomikur ganviTarebaSi ada-

mianis da socialuri faqtorebis rolis axleburi 

gaazreba, pirvel rigSi, globalizacias ukavSirde-

ba. globalizaciis yovlismomcveli procesi aqrobs 

erovnuli kulturebis, ekonomikuri sistemebis, saxelm-

wifoebis gamyof sazRvrebs da uSualod zemoqmedebs  

ekonomikaSi adamianiseuli, fizikuri da socialuri 

kapitalis dagrovebaze. lokaluri bazrebis globalur 

masStabebamde gafarToebis miuxedavad, piradi 

kontaqtebis da socialuri qselebis roli ekonomikuri 

efeqtianobis amaRlebaSi ar Semcirebula, piriqiT, 

sruliad axali datvirTva da mniSvneloba SeiZina. 

am urTierTkavSirebis gaTvaliswinebas mivyavarT 

socialuri kapitalis koncefciamde.

cneba _ ̀ socialuri kapitali~, pirvelad gamoiyena 

lid djadson xanifanma 1916 wels soflis skolebze 

gamarTuli didkusiisas. is am terminiT aRwerda 

im mniSvnelovan garemoebebs, romelic adamianis 

yoveldRiur cxovrebaze axdenda gavlenas. xanifani 

mivida daskvnamde, rom aucilebeli iyo keTili nebis 

aRqma, urTierT simpatiis gamovlena da im adamianebs 

Soris urTierTobebis mowesrigeba, romlebic qmnian 

socialur erTeuls.1

1  Mark K. Smith, Social Capital, www.infed.org/biblio/social_capital.htm 
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aRniSnuli terminis farTod gavrcelebas sakmaod 

didi dro dasWirda. am saqmeSi mniSvnelovani wvlili 

Seitanes pier burZiem naSromiT _ ̀praqtikuli moqmedebis 

Teoriis monaxazi~ (1972) da  amerikis sociologiuri 

asociaciis 83-e prezidentma jeims koulmanma, romlis 

Zalisxmevis Sedegad termini `socialuri kapitali~ 

amerikis akademiur leqsikonSi moxvda. ar unda 

daviviwyoT harvardis profesoris robert patnemis 

naSromebic. 30 aTasi respodentis gamokiTxvis analizis 

Sedegad, is mivida daskvnamde, rom `amerikelebi 

kuebiviT imalebian~, raTa Tavi aaridon politikas 

da sazogadoebriv cxovrebas, ar endobian erTmaneTs, 

mTavrobas, gansakuTrebiT ki eTnikur umciresobebs, 

romelTa ricxvi 1990-ian wlebSi mkveTrad gaizarda. misi 

naSromis `Bowling Alone~ (romelic SeiZleba iTargmnos 

rogorc boulingis marto TamaSi) wyalobiT socialuri 

kapitali politikuri diskusiebis popularul Temad 

iqca.1 1999 wlidan socialuri kapitalis sakiTxiT 

msoflio bankic aqtiurad dainteresda.

rogorc mravali aspeqtis Semcvel cnebas _ 

socialur kapitals sxvadasxvagvarad ganmartaven. 

burdies mixedviT, socialuri kapitali warmoadgens 

naTesaur da jgufur urTierTobebze dafuZnebul 

resursebs. socialuri kapitalis floba aucileblad 

ar niSnavs ekonomikuri kapitalis dauflebasac, 

Tumca, misi azriT, warmoadgens elitebis atributs, 

privilegiebis da gavlenis SenarCunebis saSualebas. 

socialuri kapitali niRbavs misi mflobelebis mier 

sargeblis Ziebis aSkara process, rac ewinaaRmdegeba Ria 

demokratiuli sazogadoebis principebs. mogvianebiT,  

burdiem Semoitana iseTi cnebebi, rogoricaa: 

`socialuri da kulturuli kapitali~, `akademiuri 

Zalauflebis kapitali~, `samecniero prestiJis 

1  Putnam, R. D.’Bowling Alone: America’s Declining Social Capital’, Journal of 
Democracy 6:1, Jan, http://muse.jhu.edu/demo/journal_of_democracy/v006/put-
nam.html
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kapitali~, `pilitikuri da ekonomikuri Zalauflebis 

kapitali~, aseve `simboluri kapitali~.1

koulmenis Tanaxmad, socialuri kapitali 

warmoadgens ndobisa da urTierTdaxmarebis potencials, 

romelic pirovnul urTierTobebSi (movaleobebi 

da molodini, sainformacio arxebi da socialuri 

normebi) formirdeba. misi azriT, socialuri kapitali 

ara mxolod `socialuri weboa~, aramed `individebis 

unari gankargon SezRuduli resursebi sxvadasxva 

socialur qselsa Tu ufro farTo struqturaSi 

wevrobis safuZvelze~. socialuri kapitalis Teoriis 

ganviTarebaSi koulmenis wvlili araelituri jgufebis 

gamocdilebis win wamowevaSi gamoixateba. sxvagvarad 

rom vTqvaT, is miiCnevda rom marginaluri sazogadoebebi 

an muSaTa klasi iseve SeZlebdnen mieRoT sargebeli 

socialuri kapitaliT, rogorc elitebi.

patnemis azriT, maSin rodesac fizikuri kapitali 

dakavSirebulia realur aqtivebTan da adamianiseuli 

kapitali ki calkeuli pirovnebebis TvisebebTan, 

socialuri kapitali exeba adamianebs Soris kavSirs 

_ socialuri qselebi,   urTierTqmedebis da ndobis 

normebi, romelic formirdeba aseTi urTierTobebisas. 

am TvalsazrisiT, socialuri kapitali mWidrodaa 

dakavSirebuli ̀moqalaqeobriv RirsebasTan~.2gansxvaveba 

isaa, rom socialuri kapitalisaTvis mniSvnelovania 

moqalaqeobrivi Rirseba socialur qselebSi aqtiurad 

monawile adamianebSi. mravali Rirseuli, magram 

izolirebuli adamianis sazogadoeba araa mdidari 

socialuri kapitaliT.

yvelaze zogadi midgomiT socialuri kapitali 

SeiZleba gavigoT, rogorc socialuri da politikuri 

1 Андрей Маклаков, Корни и ветви теории социального капитала. http://
dialogs.org.ua/project_ua_full.php?m_id=13103
2 Putnam, R. D.’Bowling Alone: America’s Declining Social Capital’, Journal of 
Democracy 6:1, Jan, http://muse.jhu.edu/demo/journal_of_democracy/v006/put-
nam.html
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faqtorebis erToblioba, romelic ayalibebs normebs 

da gansazRvravs socialur struqturas. araformalur, 

xSirad lokalur, horizontalur da ierarqiul 

urTierTobebTan erTad, is moicavs formalizebul 

urTierTobebsa da struqturebs, rogoricaa mTavroba, 

politikuri reJimi, kanonis Zala, sasamarTlo sistema, 

samoqalaqo da politikuri Tavisufleba. socialuri 

kapitali warmoadgens sazogadoebriv da ara 

individualur fenomens. is ar SeiZleba iyos vinmes 

sakuTreba, esaa sazogadoebrivi sikeTe, romliTac yvelas 

SeuZlia sargebloba. amasTan, socialuri kapitali 

kulturis warmoebulia, rac niSnavs, rom misi Secvla 

Zalze rTulia, radgan qveynis kulturuli specifikis 

cvlileba aTwleulebis da aswleulebis amocanaa.

ganasxvaveben socialuri kapitalis or formas: 

struqturuli _ sazogadoebrivi institutebi, qselebi, 

asociaciebi, wesebi (ix. sqema),  romelsac eqvemdebareba 

maTi saqmianoba; kognituri _ ndoba, urTierTobebi, 

faseulobebi, normebi da qcevis wesebi. es formebi 

gamoirCeva SedarebiTi TavisuflebiT, magaliTad, 

SeiZleba arsebobdes sazogadoebrivi instituti Tavisi 

reglamentiT, romlis mimarT ndobis xarisxi dabali 

iqneba, imavdroulad adamianebi SeiZleba dakavSirebulni 

iyvnen ndobiT, saerTo normebiT, faseulobebiT da ar 

erTiandebodnen ama Tu im sazogadoebriv an sxva raime 

formalur organizaciaSi. 

socialuri kapitalis yvela done imyofeba mWidro 

urTierTkavSirsa da urTierTdamokidebulebaSi. arse-

biTi pozitiuri efeqtebis miRweva SesaZlebelia yvela 

donis saTanado ganviTarebis SemTxvevaSi.

realuri kapitalis msgavsad, socialuri kapita-

li SeiZleba warmodgenili iyos maragis saxiT, magram 

misgan gansxvavebiT, eqspluataciisas ara Tu cvdeba, 

aramed ufro mZlavri da xelSesaxebi xdeba, xolo ga-

mouyeneblobis SemTxvevaSi kargavs faseulobas. amasTan, 

rogorc realuri kapitali, saWiroebs investirebas so-



55

mikro-makroekonomika

cialuri urTierTqmedebis da ndobis amaRlebaze ori-

entirebuli moqmedebebis saxiT. socialuri kapitali

socialuri kapitalis formirebis doneebi

socialuri 

kapitalis 

doneebi

struqturuli 

kapitali

kognituri 

kapitali

mega done saerTaSoriso 

samarTlis normebi, 

saerTaSoriso 

universaluri 

da regionuli 

organizaciebi

saerTasoriso 

organizaciebis 

da institutebis 

mimarT ndobis 

xarisxi

makro done samarTlis normebi, 

profesiuli 

organizaciebi, 

saxelmwifo 

institutebi

ndobis 

sazogadoebrivi 

faseulobebi da 

standartebi

mezo done sazogadoebrivi 

organizaciebi, 

saqmiani kavSirebi, 

saxelmwifo 

institutebi

ndobis 

sazogadoebrivi 

da piradi 

faseulobebi

mikro done Sigaorganizaciuli 

qselebi

ndobis 

korporaciuli 

faseulobebi da 

normebi

damaxasiaTebelia adamianuri urTierTobebis struqtu-

risaTvis, radgan sxva adamianebTan kavSiriT pirovneba 

iRebs mniSvnelovan upiratesobebs. SeiZleba gamovyoT 

is konkretuli sargebeli romelic socialur kapi-

tals ukavSirdeba:

_ socialuri kapitali did rols TamaSobs bavS-

vebis aRzrdis garemos formirebaSi. ndoba, qselebi, 

qcevis normebi ojaxSi, skolaSi, jgufSi da samezoblo-

Si did zemoqmedebas axdens maT SesaZleblobebsa da 
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cxovrebiseul arCevanze, warmatebebi swavlaSi moqme-

debs maT qcevasa da ganviTarebaze.

_ socialuri kapitaliT mdidar raionebSi quCe-

bi da sadarbazoebi sufTaa, xalxi keTilganwyobili, 

saerTo angariSiT, meti usafrTxoebaa. riskis tradi-

ciuli faqtorebi, rogoricaa siRaribe da mezoblebis 

mobiloba ,arc ise mniSvnelovania, rogorc xSirad fi-

qroben. damnaSaveobis done maRalia mxolod maSin, Tu 

adamianebi ar monawileoben sazogadoebriv saqmiano-

baSi, yuradRebiT ar ekidebian axalgazrdebs, ar arian 

dakavSirebulni nacnobobis da megobrobis qselebiT.

 _ arsebobs mWidro kavSiri socialuri kapita-

lis flobasa da janmrTelobis mdgomareobas Soris. 

magaliTad, mwevelma, romelic ar monawileobs arcerT 

jgufSi, Zalze saeWvoa, rom Tavi daanebos am mavne 

Cvevas.

_ socialuri kapitali xels uwyobs ekonomikur 

ganviTarebas, sawarmoebs, muSakebs Soris kavSirebis 

gaRrmavebiT, informaciis xelmisawvdomobis amaRlebiT, 

koleqtiuri gadawyvetilebebis miRebiTa da jgufuri 

moqmedebis efeqtianobis zrdiT. 

socialuri kapitalis aRniSnulma upiratesobebma, 

gansakuTrebiT misma unarma mniSvnelovani roli Seas-

rulos qveynis socioekonomikuri problemebis gadawy-

vetaSi, ekonomistebis didi daintereseba gamoiwvia. amas 

xeli Seuwyo komunisturi sistemis rRvevam, gardamaval 

ekonomikis qveynebSi warmoqmnilma ekonomikurma da 

instituciurma problemebma, savaluto da finansurma 

krizisebma samxreT amerikasa da samxreT-aRmosavleT 

aziaSi, dauZlevelma siRaribem mesame samyaros qveynebSi, 

rac miuTiTebda `vaSingtonis konsensusis~ kraxze. am 

kraxis mizezebis axsna SeuZlebeli iyo arsebuli eko-

nomikuri Teoriebis bazaze, radgan arc erTi maTga-

ni ar iTvaliswinebda socialuri faqtorebis rols 

(uTanabroba SemosavlebSi, formaluri da araformalu-

ri institutebis muSaobis xarisxi, ndobis faqtori da 
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mravali sxva). gaCnda axali ekonomikuri koncebcie-

bi, romlebic aRiarebs, rom ekonomikuri efeqtianobis 

misaRwevad mxolod gamarTuli faswarmoqmnis meqaniz-

mi araa sakmarisi da aucilebelia institutebis da 

socialuri qselebis efeqtiani funqcionireba.

ekonomikuri ganviTarebis axali globaluri re-

ceptis, egreTwodebuli `post-vaSingtonis konsensusis~, 

Ziebis procesSi socialuri kapitaliT aqtiurad dain-

teresda msoflio banki. misi ganmartebiT, `socialu-

ri kapitali damokidebulia institutebze, urTierTo-

bebsa da normebze, romelic gansazRvravs sazogadoe-

baSi socialuri urTierTkavSirebis raodenobas da 

xarisxs... socialuri kapitali ara mxolod sazoga-

doebrivi institutebis jamia, aramed webo, romelic maT 

aerTianebs~.1 1990-iani wlebis bolos msoflio bankSi 

Seiqmna `Tematuri jgufi socialur kapitalTan dakav-

SirebiT~, romelmac didi samuSaoebi Caatara aRniSnul 

sakiTxebze. Sedegad, 2001 wlidan socialuri kapitalis 

gazomvis ori meTodi gaCnda: `socialuri kapitalis 

Sefasebis instrumenti~ (SOCAT), da `integrirebuli 

kiTxvari~ (SOCAP IQ). maT safuZvels warmoadgens eqvsi 

ZiriTadi parametri:

_ jgufebis da qselebis simyare, mravalferovneba, 

maTi saqmianobis demokratiuloba, sxva jgufebTan kav-

Siri;

_ ndoba _ ojaxsa da socialur qselebSi, marTvis 

organoebis, ucxoelebis mimarT;

_ koleqtiuri moqmedeba;

_ socialuri erToba;

_ informacia da komunikaciebi;

_ monawileoba gadawyvetilebis miRebasa da po-

litikur moqmedebebSi.

ekonomikuri TanamSromlobisa da ganviTarebis 

organizaciis (OECD) mier socialuri kapitali 

1  The World Bank (1999). ‘What is Social Capital?’, PovertyNet http://www.
worldbank.org/poverty/scapital/whatsc.htm
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ganmartebulia rogorc normebiT, RirebulebebiT da 

warmodgenebiT urTierTdakavSirebuli qselebi, rac 

xels uwyobs sxvadasxva jgufs Soris an jgufebs SigniT 

TanamSromlobas. am organizaciis meTodologiiT, 

socialuri kapitali Semdegi maCveneblebiT fasdeba:

1. socialuri      Tanamonawileoba (organizebul 

jgufebSi CarTuloba da moxaliseoba); 

2. socialuri qselebi da mxardaWera; 

3. urTierTndoba;

4. samoqalaqo Tanamonawileoba.

ekonomikur zrdaSi socialuri kapitalis rolis 

Sefasebas uamravi gamokvleva mieZRvna, maT Soris 

msoflio bankis egidiTac. 90 qveynis mixedviT miRebuli 

monacemebis analizis safuZvelze daadgines, rom 

cxovrebis done qveyanaSi dakavSirebulia Semosavlebis 

Tanabar ganawilebasTan, samoqalaqo da politikuri 

Tavisuflebis maRal donesTan, ndobaa da marTvis 

xarisxTan.1 Tanamedrove ekonomikur literaturaSi 

aRiarebulia, rom socialuri kapitali ekonomikuri 

zrdis iseTive arsebiTi faqtoria, rogorc kapitalis 

sxva formebi,   gansakuTrebiT _ adamianiseuli. amas 

Semdegi argumentebi adasturebs:

_ socialuri kapitali Tavis gadamanawilebeli 

funqciebiT aumjobesebs sabazro sistemis 

funqcionirebas;

_ socialuri kapitalis zrda xels uwyobs 

adamian-kapitalis dagrovebas;

_ socialuri kapitali xels uwyobs Semosavlebis 

uTanabrobis aRmofxvras da sazogadoebis 

gajansaRebas;

_ socialuri kapitalis dagrovebas Tan axlavs 

marTvis xarisxis gaumjobeseba da instituciuri 

ganviTareba. institutebis da saxelmwifo organoebis 

saqmianobis gaumjobeseba, rogorc wesi, niSnavs 

1 Ив Партс, Роль социального капитала в экономическом развитии переходных 
стран, http://dialogs.org.ua/crossroad_full.php?m_id=13246
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investorebisaTvis riskebis Semcirebas, ucxouri 

kapitalis modinebis zrdas da Tanmdev ekonomikur 

efeqtebs.

globalizaciis procesi socialur kapitals 

aqcevs erTgvar resursad, romelic aucilebelia 

ekonomikis funqcionirebis efeqtianobis asamaRleb-

lad da mdgaradi ganviTarebisaTvis. globalur 

ekonomikaSi, socialuri kapitali gamodis transaqciuli 

danaxarjebis Semcirebis da ekonomikuri zrdis 

umniSvnelovanes faqtorad. swored socialuri 

kapitalis zrdas SeuZlia uzrunvelyos globaluri 

ekonomikis stabiluri funqcionireba.

globalizaciis erT-erT fenomens warmoadgens 

globaluri socialuri kapitalis formireba. is 

globaluri ekonomikis efeqtianobaze gavlenas 

axdens saerTaSoriso institutebis mimarT ndobis 

amaRlebiT, transaqciuli riskebis subieqturi 

Sefasebisa da Sesabamisad,   transaqciuli danaxar-

jebis SemcirebiT. globaluri socialuri kapitalis 

fenomenis ilustrireba SeiZleba movaxdinoT dolaris 

instituciuri rolis magaliTze, romelic Tanamedrove 

pirobebSi gvevlineba ara mxolod msoflio valutad, 

aramed amaRlebs ndobas mTlianad msoflio meurneobis 

mimarT. es fenomeni aseve dakavSirebulia aSS-is msoflio 

politikuri da ekonomikuri stabilurobis garantad 

aRqmasTan. aRniSnulis garda, globaluri socialuri 

kapitalis ganviTarebis umniSvnelovanes faqtorebs 

warmoadgens iseTi institutebis funqcionireba, 

rogoricaa NYSE, NASDAQ, msxvili sainvesticio 

bankebis da fondebis sareitingo saagentoebi. 

SeiZleba gamovyoT globaluri socialuri 

kapitalis ekonomikur ganviTarebaze pozitiuri 

zemoqmedebis Semdegi mimarTulebebi:

_ saerTaSoriso ekonomikur urTierTobebSi 

monawileTa interesebis SeTanxmeba;

_ TanamSromlobis xarisxis amaRleba, maT Soris 
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inovaciur sferoSi;

_ msxvili saerTaSoriso sainvesticio proeqte-

bis ganxorcielebasTan dakavSirebuli riskebis Sem-

cireba;

_ saerTasoriso institutebis mimarT ndobis ama-

Rleba;

_ saerTaSoriso masStabiT informaciis gacvlis 

gamartiveba;

_ transaqciuli xarjebis Semcireba.

amgvarad, midgomebi socialuri kapitalis cnebis 

formulirebasTan dakavSirebiT, iseve rogorc ekono-

mikuri efeqtianobis amaRlebis mimarTulebiT misi 

gamovlinebis formebi,  mravalferovania. socialuri 

kapitalis maragis zrda ki qmnis umniSvnelovanes wana-

mZRvrebs ekonomikuri ganviTarebisaTvis.

Peculiarities of Social Capital Peculiarities of Social Capital 
under Globalizationunder Globalization

Sh. ShaburishviliSh. Shaburishvili

Focusing on social issues of society and new understanding of the 
role of human and social factors in economic development by the rep-
resentatives of economic science is fi rst of all connected with the pro-
cess of globalization. Despite expanding local markets on a global scale, 
the role of personal contacts and social networks in rising economic 
effi ciency didn’t decline, on the contrary, it gained entirely new mean-
ing and importance. Taking this kind of interrelation into consideration 
leads to the concept of social capital.

The process of globalization makes social capital like some kind 
of resource which is essential for enhancing economic effi ciency and sus-
tainable development. In global economy social capital serves as the most 
important factor for economic growth and reduction of transaction costs. 
The growth of social capital can provide stability of global economy.
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MOTIVATIONS FOR FOREIGN DIRECT 
INVESTMENT AND THEIR IMPACT ON 

GEORGIA’S ECONOMY

David SikharulidzeDavid Sikharulidze
Associate ProfessorAssociate Professor

Ivane Javakhishvili Tbilisi State UniversityIvane Javakhishvili Tbilisi State University

The growth of Multinational Enterprises (MNEs) activities 
through Foreign Direct Investments (FDI) in developed and developing 
countries have largely attracted the attention of policy makers because 
of the expected positive impacts they may have on receiving countries. 
On the one side empirical studies try to shed light on the occurrence of 
growth enhancing effects caused by the new available resources such 
as capital, technology and skills that FDI are supposed to bring into the 
host countries. In particular, studies focused on developing countries 
point to the need of reaching a threshold level of absorptive capacity 
to grasp FDI benefi ts. Indeed, MNEs own superior technological and 
managerial capabilities that may spill over affecting the production 
function of local fi rms.

From policy perspective, the results some studies suggest that 
not all FDI are of the same kind and because of this fact, economic 
incentives need to be carefully designed. Secondly, it is important to 
understand what the expected outcomes MNE are going to produce. As 
a matter of the fact, MNEs may produce different outcomes depending 
not only on the motivation for which they invest in the host country but 
also on the channel through which they may affect the economy. 

Some studies fi nd a positive relationship between FDI infl ows 
and economic growth in host economies but mostly in these studies 
heterogeneity of host countries are not taken into account. 

Over the last few years, the Georgian Government has taken 
considerable efforts to improve the country’s business environment. The 
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new tax code, passed in 2005, reduces tax rates and the number of types 
of taxes imposed on business and individuals. The customs code, passed 
in 2006, reduces the impediments to trade by decreasing the number 
of customs categories and overall tariff levels for exports and imports. 
Similar liberalization has been undertaken in the areas of licensing and 
permits and labour regulations. Georgia has now one of the most liberal 
policy frameworks in the world.

Most politicians and analysts agree that FDI play an important 
role in the restructuring of the economy and that increased infl ows of 
FDI are an important policy objective. But as I mentioned above not all 
FDI are of the same kind and have positive effect on the host economy.

The goal of this article is to analyze the growth impact of FDI 
taking into account different types of FDI and their suitability under 
different host-economy conditions in Georgia.

In order to approach the topic, we will fi rst briefl y analyses the 
global trends in FDI. After this we will try to understand the motives of 
FDI that are investing in Georgia and assess their different effects on the 
Georgian economy;

According to UNCTAD 2012 World Investment Report FDI 
fl ows exceeded average in 2011 reaching $1,5 trillion despite turmoil in 
the global economy;

FDI infl ows increased across all major economic groupings in 
2011. Flows to developed  increased by 21 per cent, to $748 billion. In 
developing countries FDI increased by 11 per cent, reaching a record 
$684 billion. FDI in transition economies increased by 25 per cent to $ 
billon.  Developing and transition economies respectively accounted for 
45 per cent and 6 per cent of global FDI;

In 2011 FDI fl ows rose in all three of production (primary, man-
ufacturing and service), and the rise was widespread across all major 
economic activities. FDI in the service and primary sectors rebounded 
in 2011 after falling sharply in 2009 and 2010;

Cross-border M&As rose 53 per cent in 2011 to $526 billion, 
stimulate by a rise in the number of megadeals (those with a value over 
$3 billion), to 62 in 2011, up from 44 in 2010. This refl ects both the 
growing value of assets on stock markets and the increased fi nancial 
capacity of buyers to carry out such operations. 
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FDI to economies in transition in South-East Europe, the CIS 
and Georgia recovered strongly in 2011, prompted by the dynamism of 
cross-border M&A deals, although greenfi eld investments are still the 
dominant form of entry Infl ows rose by 25 per cent, to $92 billion) (see 
table 1).

Distribution of FDI fl ows among economies, by range20111

Table 1
Range Infl ows Outfl ows

Above $5.0 
billion

Russian Federation, Kazakh-
stan, Ukraine 

Russian Federation 

$1.0 to  $4.9 
billion

Belarus, Turkmenistan, Serbia, 
Croatia, Azerbaijan, Uzbeki-
stan, Albania, Georgia 

Kazakhstan 

$0.5 to $0.9 
billion

Kyrgyzstan, Montenegro, Ar-
menia 

Azerbaijan 

Below  $0.5 
billion

Bosnia and Herzegovina, the 
former Yugoslav Republic of 
Macedonia, Republic of Mol-
dova, Tajikistan

Ukraine, Serbia, Georgia, Ar-
menia, Belarus, Croatia, Al-
bania, Republic of Moldova, 
Bosnia and Herzegovina, 
Montenegro, the former Yugo-
slav Republic of Macedonia, 
Kyrgyzstan 

The motivations and driving forces for FDI vary from country 
to country and between industries. Generally, CEE is becoming 
increasingly targeted by higher value added production in industries 
such as electronics and the automobile industry that are characterized 
by clusters, proximity to end-producers and high demands on quality 
control. SEE, and also Turkey, are targets for market-seeking investments 
and more dispersed industries such as textiles and food-processing but 
also the service sector. 

It is very is interesting to show by FDI contribution index 
relatively contributions of foreign affi liates to local economies in 
1 UNCTAD.World Investment Report.Towards a new generation of investment 
policies. 2012. pp. 56-60.
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developing countries and in Georgia in value added, employment, 
and wage generation, tax revenues and export generation. According 
to this year’s index – the fi rst of its kind - the host economy with the 
largest contribution by FDI is Hungary, followed by Belgium and Czech 
Republic. 

There are more host countries with higher index values in the 
developing region (see table 2). For example Africa is the region where 
TNCs contribute most to economy in terms of value added (tied with 
transition economies) and wages.The export and employment quartile 
ranking vary from country to country depending on the predominant 
types of investment. Where effi ciency-seeking FDI is high.

Looking at Georgian economy in the contribution index shows 
that TNCs contribute most to the economy in terms of value added and 
wages. The role of TNCs relative to the size of the economy is larger. The 
higher ratio for employment compared to value added for Georgia as a 
transition country refl ects the fact that the labour-intensity of production 
there is higher than in developed countries. Similarly, the higher ratio 
for wages in developing countries compared with that for developed 
countries means that TNC affi liates in developing countries pay a higher 
wage premium over local wages than do those in developed countries.

The export ratio is higher in some developing regions, especially 
East and South-East Asia, where export-oriented industries have been 
built up with signifi cant involvement of foreign affi liates of TNCs. The 
higher tax ratio compared with the value added ratio in Latin America 
and the Caribbean shows that TNCs can contribute to higher fi scal 
revenues for host states and to the process of formalizing the economy. 
The share of TNC foreign affi liates in total R&D expenditures in host 
countries is similar in developing than in developed countries, with high 
shares in Africa and Latin America. As you can see on the slides export 
ratio is low since FDI attracted in Georgia mostly has market or resource 
seeking motivation which in nature do not have export orientation. 

As we mentioned above FDI brings benefi ts to host economies 
through productivity spillovers from multinational enterprises. FDIs 
coming in host country have different motives and thus their impact 
on host economy is different. According to Dunning (1993) we will 
measure the impact of FDI. Table  3 summarizes  the  anticipated  impact  
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of different  types  of  FDI  (Market seeking, resource seeking, effi ciency 
seeking ) on  domestic  productivity.

Per capita GDP1

Table 3
Market attractiveness

Gross domestic 
product (GDP)

Per capita 
GDPb

Real GDP 
growth

Economy ($ billion) (Dollars) (%)

Armenia 17,9 5 384,1 4,4

Azerbaijan 93,1 10 201,6 0,1

Georgia 24,5 5 491,1 7,0

Ukraine 329,5 7 233,2 5,2

Now fi rstly we have to explain the host country and industry 
characteristics. It is the fact that growth impact of FDI depends on the 
characteristics of the developing economy in which FDI takes place. It 
is argued that

the host countries’ capacity to absorb FDI productively 
is linked to their GDP per capita. 

Host economies with a better endowment of human 
capital are supposed to benefi t more from FDI-induced technology 
transfers, as spillovers from foreign affi liates to local enterprises are 
more likely. 

Openness to trade is considered important as transna-
tional corporations (TNCs) are said to pursue increasingly complex in-
tegration strategies that require the unrestricted imports of intermediate 
goods at all stages of the production process. 

The extent to which TNCs transfer modern technology 

1 UNCTAD.World Investment Report.Towards a new generation of investment 
policies. 2012.
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and know-how to their foreign affi liates may depend on host countries’ 
institutional development, which captures factors such as the rule of law, 
the degree of corruption, the quality of public management, the protec-
tion against property rights infringements and discretionary government 
interference. 

The empirical picture seems to become clearer once host economy 
characteristics are taken into account. Some studies suggest that:

The positive impact of FDI on economic growth is 
confi ned to higher-income developing countries1;

The larger the technological gap between the host and 
the home country, the smaller the impact of FDI on economic growth2;

FDI enhances growth only in economies with suffi -
ciently qualifi ed labor force3.

Openness to trade is essential for reaping positive 
growth effects of FDI. 

Industry characteristics such as technology intensity, factor 
requirements, linkages to local and foreign markets, and the degree of 
vertical integration of foreign affi liates are likely to shape the growth 
impact of FDI in various ways. Industry characteristics may infl uence 

the extent to which FDI supplements (“crowds in”) or 
displaces (“crowds out”) local investment, 

the amount of technology and know-how transferred 
from parent companies to foreign affi liates, 

the compatibility of technology transfers to the host 
countries’ factor endowment and, hence, the degree to which local sup-
pliers, competitors and buyers can benefi t through spillovers, 

the amount of foreign exchange earnings generated 

1  De Mello, Luiz R. Jr. (1997). Foreign direct investment in developing 
countries and growth: a selective survey, Journal of Development Studies, 
34 (1), pp. 1–34.
2 Borensztein, Eduardo R., José De Gregorio and Jong-Wha Lee (1998). 
How does foreign direct investment affect economic growth? Journal of 
International Economics, 45, pp. 115–135.
3 Balasubramanyam, V.N., Mohammed A. Salisu and David Sapsford 
(1996). Foreign direct investment and growth in EP and IS countries, Eco-
nomic Journal, 106, pp. 92–105
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through FDI induced exports or lost through the repatriation of funds, 
the extent to which foreign affi liates foster competi-

tion in host economies by breaking up oligopolistic market structures, 
or stifl e competition through their market power, and 

the degree to which the locational competition for FDI 
increases or decreases distortions in host countries’ economic policies.

These factors are closely linked to the different motives1 for FDI 
in developing economies and have different growth effect on the host 
economies (see table 4). For instance:

FDI motivation and its impact on host economy
Table 4

Capital 
for-

mation

Human 
resource 

development
Linkage Tech-

nology
Export 
Growth

M a r k e t 
s e e k i n g 
FDI

+ + + /- +/- -

Resource 
s e e k i n g 
FDI

+ 0 +/- + +

Efficiency 
s e e k i n g 
FDI

+ + +/- + +

+  Positive impact;   -   Negative impact;  0  zero impact     

Market seeking FDI can bring new technologies, providing 
technological assistance to their local suppliers and customers, and 
are training workers who may subsequently work in domestic fi rms 
(Kokko  1994). Moreover, the advanced technology that these imported 
intermediate goods may contain could spill over into the domestic 
economy, along the lines of the endogenous growth model of Bayoumi et 
1 Dunning, John H. (2002).Determinants of foreign direct investment: globalization 
induced changes and the role of FDI policies. Paper presented at the Annual Bank 
Conference on Development Economics in Europe, Oslo.
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al. (1999). In addition, foreign fi rms may have a wealth of knowledge on 
access to world markets which the host country does not have, or could 
only acquire slowly, and which provides local suppliers with income-
generating possibilities. Finally, the additional competition induced by 
foreign fi rms might also force domestic fi rms to become more effi cient, 
forcing them to innovate.

On the other hand foreign fi rms may simply push domestic fi rms 
out of the market as they are more technologically advanced. Thus, 
a partial crowding out of some activity by a foreign affi liate might 
reduce technology enhancing research and development activity in the 
host country. However, market seeking FDI involve a higher level of 
embeddedness inside the host context  in this way reinforcing contacts 
between MNEs and local fi rms and thus inducing a greater spillover 
potential. Nevertheless, they are also those that are less involved in 
foreign markets, because, by defi nition, they mainly have a domestic 
market orientation. For these reasons, a non signifi cant result is expected. 
Moreover, in the long run, the host countries’ balance of payments is 
likely to deteriorate through the repatriation of funds since market-
seeking FDI often does not generate export revenues, especially if the 
protection of local markets discriminates against exports. Hence, the 
growth impact of this type of FDI should be weaker than the growth 
impact of effi ciency-seeking FDI. 

Economies with unfavorable characteristics hardly receive 
market-seeking FDI in service sectors, when locational attractiveness is 
measured by per capita GDP. However the services sector by far has been 
the dominant choice of investment from within the broad composition of 
foreign investments. Most companies in Georgia are working in fi nancial 
services, trade, transport & communications.   

Georgia with unfavorable characteristics appear to have benefi ted 
from higher FDI in the service sector, and even more so than host 
economies with favorable characteristics. This can be attributed to two 
factors. In many host economies with unfavorable characteristics, FDI 
stocks in the service sector are of a recent vintage since they are the 
outcome of the move to privatize public enterprises. For example, one 
of the factor to consider when analyzing the structure of investments 
in Georgia is the fact that they are driven by privatizations in network 
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industries (telecom, energy generation and distribution, ports, media), 
real estate (hotels) and basic industries or resource extraction (ferrous 
metals, magnetite, fertilizers, copper, cement). Investment infl ows from 
privatisation are by nature a one-off occurrence except when they lead 
to substantial follow-up investments. Real estate, basic industries and 
resource extractions contribute relatively little to the economy as they 
do not increase productive capacities and, especially in the case of 
resource extraction, have limited employment and spill-over effects in 
the economy as a whole. Investment in real estate and network industries 
positively impact on the infrastructure of the country but contribute little 
in terms of production and exports1.

Resource-seeking FDI in the primary sector tends to involve 
a large up-front transfer of capital, technology and know-how, and to 
generate high foreign exchange earnings. On the other hand, resource-
seeking FDI is often concentrated in enclaves dominated by foreign 
affi liates with few linkages to the local product and labour markets. 
Furthermore, its macroeconomic benefi ts can easily be embezzled or 
squandered by corrupt local elites. Rather than enhancing economic 
growth, resource-seeking FDI in the primary sector might lead the 
country into some kind of “Dutch Disease”

Moreover, this type of FDI provides a greater demonstration 
effect because of the greater MNEs’ engagement in trade networks, both 
inside export and import markets. Finally, even in the case of export 
platform, different mechanisms are at work: the fi rst is that, as pointed 
out by Ruane and Southerland (2005), the level of linkages with fi rms is 
low and, for this reason, the level of knowledge transfer may be lower 
as well.

Georgian economy has unfavorable characteristic in terms of per 
capita GDP. (see table 3). The relevance of host economy characteristics 
for individual countries’ attractiveness for FDI varies considerably 
between sectors:

The host economy characteristic considers here are irrelevant 
for FDI in the primary sector. Unsurprisingly the availability of natural 
1 Michael Shmidt Foreign Direct Investment to Georgia: Can active invest-
ment promotion policies make a difference?  Georgian-European Policy and 
Legal Advice Centre (GEPLAC). pp. 63-71.
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resources such as oil appears to be the dominant motives for undertaking 
resource-seeking FDI. For example, Predominant motives for investing 
in Georgia has been resource-seeking up-to 2006 that was related to 
the extraction of the natural resources, to the construction of the BTC 
pipelines and  more recently, the construction of the gas pipeline 
transporting these energy resources, large privatizations and to debt/
equity swaps to pay for energy supplies.  Up to 2006, vast majority of 
incoming FDIs in Georgia was related to the pipeline transportation.

Availability of complementary human capital in the host 
economy is important for FDI to stimulate economic growth. But a 
favorable institutional development is still considerable. As concerns 
the relationship between economic growths and FDI stocks in particular 
sectors, the results for petroleum industry support the positive growth 
effects of higher FDI stocks are restricted to the subgroup with favorable 
host-economy characteristics. The problem of resource-seeking FDI 
resulting in enclaves dominated by foreign affi liates with few growth-
enhancing spillovers seems to be concentrated in closed host economies 
with a defi cient institutional environment. 

 Some results suggests that it is more diffi cult for host economies 
with relatively low secondary school enrolment ratios to reap positive 
growth effect of FDI in machinery which is more demanding than 
electrical equipment in terms of requiring complimentary human capital 
in host economies. 

Effi ciency-seeking FDI in some parts of manufacturing draws 
on the relative factor endowment and the local assets of host economies 
(UNCTAD, 1998, chapter IV). This type of FDI is more likely to bring 
in technology and know-how that is compatible to the host countries’ 
level of development, and to enable local suppliers and competitors to 
benefi t from spillovers through adaptation and imitation. Additionally, 
the world market orientation of effi ciency-seeking FDI should generate 
foreign-exchange earnings for host economies. As a result, one would 
expect a relatively strong growth impact of FDI in industries that attract 
effi ciency-seeking FDI.

One of the important factor that stimulate effi ciency seeking 
FDI is institutional development and openness to trade. According to 
the competitive index Georgia hold 60th place in terms of institutional 
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development with 4.0 scores1.It means that Georgia has some kind of 
problems in this way.  

 Based on the analysis of literatures, a clear picture emerges for 
the interaction between institutional development of host economies 
and the growth impact of FDI in manufacturing industries. Institutional 
development has similar infl uence on the link between FDI and economic 
growth for all manufacturing industries. On the one hand, sample 
economies in which institutional development are favorable reports 
a higher growth rate when FDI is attracted. Favorable institutional 
environment helps positive growth effects of FDI, independently of 
whether FDI is undertaken in technologically advanced or less advanced 
industries and for market seeking or effi ciency-seeking reasons. On the 
other hand poor institutional development have two effects: 

few economies receive FDI in manufacturing under 1. 
such conditions, especially so in industries in which FDI tends to be 
effi ciency-seeking (machinery, electrical equipment); 

for all industries except chemicals, FDI lacks positive 2. 
growth effects under such conditions. In other words, a threshold of in-
stitutional development is required to attract FDI and to benefi t from 
higher subsequent growth.

pirdapiri ucxouri investiciebis motivaciebi da pirdapiri ucxouri investiciebis motivaciebi da 

misi gavlena saqarTvelos ekonomikazemisi gavlena saqarTvelos ekonomikaze

(statiis ZiriTadi Sinaarsi)(statiis ZiriTadi Sinaarsi)

d. sixaruliZed. sixaruliZe

Tanamedrove pirobebSi multinacionaluri Tanamedrove pirobebSi multinacionaluri 

kompaniebis saqmianobam, romelic dakavSirebulia kompaniebis saqmianobam, romelic dakavSirebulia 

pirdapiri ucxouri investiciebis (pui) pirdapiri ucxouri investiciebis (pui) 

ganxorcielebasTan, ganviTarebad da ganviTarebul ganxorcielebasTan, ganviTarebad da ganviTarebul 

qveynebSi  mravali ekonomistis farTo yuradReba qveynebSi  mravali ekonomistis farTo yuradReba 

1 The Global Competitiveness Report 2011–2012. World Economic Forum. Geneva, 
Switzerland, 2011.
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miiqcia.  rac aixsneba pui-is mosalodneli pozitiuri miiqcia.  rac aixsneba pui-is mosalodneli pozitiuri 

zemoqmedebiT mimRebi qveynis ekonomikaze. erTi mxriv, zemoqmedebiT mimRebi qveynis ekonomikaze. erTi mxriv, 

empiriul kvlevebSi pozitiuri efeqtiaxsnialiamimReb empiriul kvlevebSi pozitiuri efeqtiaxsnialiamimReb 

qveyanaSiiseTi unikaluri aqtivebis modinebiT, rogoricaa qveyanaSiiseTi unikaluri aqtivebis modinebiT, rogoricaa 

Tanamedrove teqnologiebi, nou-hau, mmarTvelobiTi Tanamedrove teqnologiebi, nou-hau, mmarTvelobiTi 

unarebi. kvlevebi gansakuTrebiT fokusirebulia unarebi. kvlevebi gansakuTrebiT fokusirebulia 

ganviTarebadqveynebze, kerZod,ekonomistebi miuTiTeben ganviTarebadqveynebze, kerZod,ekonomistebi miuTiTeben 

im faqts, rom ganviTarebad qveynebs unda gaaCndeT im faqts, rom ganviTarebad qveynebs unda gaaCndeT 

STanTqmis SesaZleblobebis is kritikuli done, romelic STanTqmis SesaZleblobebis is kritikuli done, romelic 

maT miscems saSualebas miiRon meti sargebeli pui-maT miscems saSualebas miiRon meti sargebeli pui-

sagan. sagan. 

politikosTa da analitikosTa umravlesoba politikosTa da analitikosTa umravlesoba 

eTanxmeba im mosazrebas, rom pui mniSvnelovan eTanxmeba im mosazrebas, rom pui mniSvnelovan 

rols TamaSobs ekonomikis restruqturizaciaSi rols TamaSobs ekonomikis restruqturizaciaSi 

da rom misi nakadebis zrda ekonomikuri politikis da rom misi nakadebis zrda ekonomikuri politikis 

amocanaa,Tumca,isini ar iTvaliswineben mimRebi qveynis amocanaa,Tumca,isini ar iTvaliswineben mimRebi qveynis 

heterogenurobas. pui-sTan mimarTebiT strategiis heterogenurobas. pui-sTan mimarTebiT strategiis 

formirebisas aucilebelia ganisazRvros pui-is formirebisas aucilebelia ganisazRvros pui-is 

motivaciebi da misi gavlena erovnul ekonomikaze motivaciebi da misi gavlena erovnul ekonomikaze 

qveynisa da dargis maxasiaTeblebis gaTvaliswinebiT. qveynisa da dargis maxasiaTeblebis gaTvaliswinebiT. 

am sakiTxis ganxilvamde warmovaCenT pui-saTvis am sakiTxis ganxilvamde warmovaCenT pui-saTvis 

damaxasiaTebel globalur tendenciebs da pui-is damaxasiaTebel globalur tendenciebs da pui-is 

kontribuciis indeqss. kontribuciis indeqss. 

gaero-s vaWrobisa da ganviTarebis konferenciis gaero-s vaWrobisa da ganviTarebis konferenciis 

(UNCTAD)UNCTAD) 2012 wlis investiciebis msoflio angariSis  2012 wlis investiciebis msoflio angariSis 

Tanaxmad, pui-s nakadebi mniSvnelovnad gaizarda da Tanaxmad, pui-s nakadebi mniSvnelovnad gaizarda da 

miaRwia 1.5 trln dolars. pui-s Semosuli nakadebis zrda miaRwia 1.5 trln dolars. pui-s Semosuli nakadebis zrda 

dafiqsirda rogorc ganviTarebul, aseve ganviTarebad dafiqsirda rogorc ganviTarebul, aseve ganviTarebad 

qveynebSi. ganviTarebul qveynebSi pui-s moculoba qveynebSi. ganviTarebul qveynebSi pui-s moculoba 

gaizarda 11%-iT da Seadgina 684  mlrd dolari. pui-is gaizarda 11%-iT da Seadgina 684  mlrd dolari. pui-is 

modineba gardamaval ekonomikebSi gaizarda 25%-iT da modineba gardamaval ekonomikebSi gaizarda 25%-iT da 

Seadgina 92 mlrd dolari. ganviTarebadi da gardamavali Seadgina 92 mlrd dolari. ganviTarebadi da gardamavali 
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qveynebis wilma 2011 wlisaTvis Sesabamisad Seadgina  qveynebis wilma 2011 wlisaTvis Sesabamisad Seadgina  

globaluri pui-is 45 da 6%. 2011 wels pui-s Semosuli globaluri pui-is 45 da 6%. 2011 wels pui-s Semosuli 

nakadebis mkveTri zrda samxreT-aRmosavleT evropis nakadebis mkveTri zrda samxreT-aRmosavleT evropis 

qveynebSi, dsT-s qveynebsa da saqarTveloSi ZiriTadad qveynebSi, dsT-s qveynebsa da saqarTveloSi ZiriTadad 

gamowveuli iyo Serwymebisa da STanTqmebis garigebebis gamowveuli iyo Serwymebisa da STanTqmebis garigebebis 

dinamikurobiT. miuxedavad Serwymebisa da STanTqmebis dinamikurobiT. miuxedavad Serwymebisa da STanTqmebis 

zrdisa ,,grinfildinvesticiebi“ (zrdisa ,,grinfildinvesticiebi“ (Greenfi eldInvestmentGreenfi eldInvestment) ) 
bazarze SeRwevis kvlavac dominirebadi formaa.bazarze SeRwevis kvlavac dominirebadi formaa.

pui-is motivacia da mamoZravebeli Zala gansxvavdeba pui-is motivacia da mamoZravebeli Zala gansxvavdeba 

qveynebisa da ekonomikis dargebis mixedviT. zogadad, qveynebisa da ekonomikis dargebis mixedviT. zogadad, 

aRmosavleTi da centraluri evropa sul ufro aRmosavleTi da centraluri evropa sul ufro 

izidavs SedarebiT maRali damatebuli Rirebulebis izidavs SedarebiT maRali damatebuli Rirebulebis 

Semqmnel warmoebas (rogoricaa eletronika da Semqmnel warmoebas (rogoricaa eletronika da 

manqanaTmSenebloba), romelic gamoirCeva warmoebis manqanaTmSenebloba), romelic gamoirCeva warmoebis 

geografiuli koncentraciiT, saboloo mwarmoebelTan geografiuli koncentraciiT, saboloo mwarmoebelTan 

siaxloviT da xarisxis kontrolis maRali moTxovniT. siaxloviT da xarisxis kontrolis maRali moTxovniT. 

zemoT naxseneb dargebSi ZiriTadad xorcieldeba zemoT naxseneb dargebSi ZiriTadad xorcieldeba 

efeqtianobaze orientirebuli pui, maSin rodesac efeqtianobaze orientirebuli pui, maSin rodesac 

samxreT-aRmosavleTi evropa da TurqeTi da iseTi samxreT-aRmosavleTi evropa da TurqeTi da iseTi 

dargebi rogoricaa - safeiqro, kvebis produqtebis dargebi rogoricaa - safeiqro, kvebis produqtebis 

gadamuSaveba da momsaxureba bazris aTvisebaze gadamuSaveba da momsaxureba bazris aTvisebaze 

orientirebuli pui-is samiznea. orientirebuli pui-is samiznea. 

garda amisa, Zalze sainteresoa pui-is kontribuciis garda amisa, Zalze sainteresoa pui-is kontribuciis 

indeqsis analizi ganviTarebad qveynebsa da saqarTveloSi, indeqsis analizi ganviTarebad qveynebsa da saqarTveloSi, 

romelic gviCvenebs ucxour kapitalze dafuZnebuli romelic gviCvenebs ucxour kapitalze dafuZnebuli 

sawarmoebis gavlenis xarisxs Semdegi maCveneblebis sawarmoebis gavlenis xarisxs Semdegi maCveneblebis 

mixedviT: damatebuli Rirebuleba,   dasaqmeba, Sromis mixedviT: damatebuli Rirebuleba,   dasaqmeba, Sromis 

anazRaureba, gadasaxadebi, eqsportis,aseve kapitalis anazRaureba, gadasaxadebi, eqsportis,aseve kapitalis 

formireba. 2009 wlis kontribuciis indeqsis mixediT,pui-formireba. 2009 wlis kontribuciis indeqsis mixediT,pui-

is kontribuciis maRali indeqsiT xasiaTdeba is kontribuciis maRali indeqsiT xasiaTdeba 

ungreTi,aseve belgia da CexeTis respublika. ungreTi,aseve belgia da CexeTis respublika. 

saqarTveloSi kontribuciis indeqsis analizi saqarTveloSi kontribuciis indeqsis analizi 
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gviCvenebs, rom tnk-is roli didia qveynis ekonomikis gviCvenebs, rom tnk-is roli didia qveynis ekonomikis 

sididesTan SedarebiT. Tumca,misi gavlena gansxvavdeba sididesTan SedarebiT. Tumca,misi gavlena gansxvavdeba 

calkeuli indikatoris mixediT. magaliTad,damatebuli calkeuli indikatoris mixediT. magaliTad,damatebuli 

Rirebulebis, dasaqmebisa da Sromis anazRaurebis Rirebulebis, dasaqmebisa da Sromis anazRaurebis 

maRali koeficienti asaxavs im faqts, rom saqarTveloSi maRali koeficienti asaxavs im faqts, rom saqarTveloSi 

da mraval ganviTarebad qveyanaSi Sromatevadi warmoeba da mraval ganviTarebad qveyanaSi Sromatevadi warmoeba 

SedarebiT maRalia, vidre ganviTarebul qveynebSi. SedarebiT maRalia, vidre ganviTarebul qveynebSi. 

amasTan, ucxour kapitalze dafuZnebul sawarmoebSi amasTan, ucxour kapitalze dafuZnebul sawarmoebSi 

Sromis anazRaureba SedarebiT maRalia, vidre Sromis anazRaureba SedarebiT maRalia, vidre 

adgilobriv firmebSi.adgilobriv firmebSi.

eqsportis koeficienti maRalia aRmosavleT da eqsportis koeficienti maRalia aRmosavleT da 

samxreT-aRmosavleT aziis im qveynebSi, sadac eqsportze samxreT-aRmosavleT aziis im qveynebSi, sadac eqsportze 

orientirebuli dargebi formirdeboda tnk-ebis orientirebuli dargebi formirdeboda tnk-ebis 

ucxouri filialebis mniSvnelovani monawileobiT da ucxouri filialebis mniSvnelovani monawileobiT da 

sadac efeqtianobaze orientirebuli pui-is nakadebis sadac efeqtianobaze orientirebuli pui-is nakadebis 

moculoba iyo maRali. moculoba iyo maRali. 

rogor aRvniSneT, mimRebi qveynis mizania rac rogor aRvniSneT, mimRebi qveynis mizania rac 

SeiZleba meti sargebeli miiRos tnk-ebis mier SeiZleba meti sargebeli miiRos tnk-ebis mier 

Seqmnili Rirebulebidan. Tumca, sargeblis miReba Seqmnili Rirebulebidan. Tumca, sargeblis miReba 

gansazRvruli doniT damokidebulia mimRebi qveynis gansazRvruli doniT damokidebulia mimRebi qveynis 

saxelmwifo politikasa da tnk-ebis strategiaze. rac saxelmwifo politikasa da tnk-ebis strategiaze. rac 

ufro mcirea kavSiri tnk-sa da adgilobriv ekonomikas ufro mcirea kavSiri tnk-sa da adgilobriv ekonomikas 

Soris, miT rTuldeba imis garkveva konkretulad ra Soris, miT rTuldeba imis garkveva konkretulad ra 

sWirdeba mimReb qveyanas pui-is mozidviT. amgvarad, sWirdeba mimReb qveyanas pui-is mozidviT. amgvarad, 

pui-s aqvs Sesalebloba gazardos mimRebi qveynis pui-s aqvs Sesalebloba gazardos mimRebi qveynis 

konkurentunarianoba, magram, misi gavlena qveynis konkurentunarianoba, magram, misi gavlena qveynis 

ekonomikaze gansxvavebulia da damokidebulia ara ekonomikaze gansxvavebulia da damokidebulia ara 

mxolod pui-is motivaciebze, aramed mimRebi qveynis mxolod pui-is motivaciebze, aramed mimRebi qveynis 

maxasiaTeblebze.maxasiaTeblebze.

ekleqtikuri paradigmis safuZvelze, romelSic ekleqtikuri paradigmis safuZvelze, romelSic 

gaanalizebulia pui-is determinantebi, jon daningi pui-gaanalizebulia pui-is determinantebi, jon daningi pui-

saTvis adgilmdebareobis mimzidvelobas gansazRvravs saTvis adgilmdebareobis mimzidvelobas gansazRvravs 
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investiciebis Semdegi motivaciiT: bunebriv resursebis investiciebis Semdegi motivaciiT: bunebriv resursebis 

maZiebeli pui, bazris aTvisebaze orientirebuli pui, maZiebeli pui, bazris aTvisebaze orientirebuli pui, 

efeqtianobaze orientirebuli pui.efeqtianobaze orientirebuli pui.

garda amisa,faqtia, rom pui-is mimReb qveyanaze garda amisa,faqtia, rom pui-is mimReb qveyanaze 

dadebiTi gavlenis efeqti damokidebulia mimRebi dadebiTi gavlenis efeqti damokidebulia mimRebi 

qveynis da dargis maxasiaTeblebze, kerZod:qveynis da dargis maxasiaTeblebze, kerZod:

mimRebi qveynis SesaZlebloba STanTqas pui-is mimRebi qveynis SesaZlebloba STanTqas pui-is 

ganxorcielebiT miRebuli sargebeli  dakavSirebulia ganxorcielebiT miRebuli sargebeli  dakavSirebulia 

mosaxleobis erT sulze mSp-is sidideze;mosaxleobis erT sulze mSp-is sidideze;

maRal kvalificiuri adamianuri resursebiT maRal kvalificiuri adamianuri resursebiT 

uzrunvelyofilimimRebi qveyana SeZlebs miiRos meti uzrunvelyofilimimRebi qveyana SeZlebs miiRos meti 

sargebeli Tanamedrove teqnologiebis gadacemiT, rac sargebeli Tanamedrove teqnologiebis gadacemiT, rac 

dakavSirebulia tnk-ebis saqmianobasTan;dakavSirebulia tnk-ebis saqmianobasTan;

ekonomikis gaxsniloba mniSvnelovania, vinaidan ekonomikis gaxsniloba mniSvnelovania, vinaidan 

tnk misdevs kompleqsur integraciul strategias, tnk misdevs kompleqsur integraciul strategias, 

rac gulisxmobs Sualeduri produqtebis importze rac gulisxmobs Sualeduri produqtebis importze 

SezRudvebis gauqmebas sawarmoo procesis yvela SezRudvebis gauqmebas sawarmoo procesis yvela 

stadiaze;stadiaze;

tnk-ebis mier teqnologiebis gadacema tnk-ebis mier teqnologiebis gadacema 

damokidebulia mimRebi qveynis institucionaluri damokidebulia mimRebi qveynis institucionaluri 

ganviTarebis doneze, romelic moicavs iseT faqtorebs, ganviTarebis doneze, romelic moicavs iseT faqtorebs, 

rogoricaa samarTlebrivi normebi,  korupcia, rogoricaa samarTlebrivi normebi,  korupcia, 

saxelmwifo marTva, sakuTrebis uflebis dacva da a.S.  saxelmwifo marTva, sakuTrebis uflebis dacva da a.S.  

yvela es faqtori mWidrodaa dakavSirebuli yvela es faqtori mWidrodaa dakavSirebuli 

pui-is motivaciebTan da aqvs gansxvavebuli zrdis pui-is motivaciebTan da aqvs gansxvavebuli zrdis 

efeqti mimRebi qveynis ekonomikaze. magaliTad,  bazris efeqti mimRebi qveynis ekonomikaze. magaliTad,  bazris 

aTvisebaze orientirebuli pui-is mimReb qveyanas aTvisebaze orientirebuli pui-is mimReb qveyanas 

uzrunvelyofs teqnologiuri mxardaWeriT, kadrebis uzrunvelyofs teqnologiuri mxardaWeriT, kadrebis 

gadamzadebiT. amasTan, Tanamedrove teqnologiebis da gadamzadebiT. amasTan, Tanamedrove teqnologiebis da 

Sualeduri produqtebis importi, endogenuri zrdis Sualeduri produqtebis importi, endogenuri zrdis 

modelis mixedviT, uzrunvelyofs erovnul ekonomikas modelis mixedviT, uzrunvelyofs erovnul ekonomikas 

damatebiTi ekonomikuri efeqtiT. aseve, Siga bazarze damatebiTi ekonomikuri efeqtiT. aseve, Siga bazarze 
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konkurenciis gamwvaveba ubiZgebs samamulo firmebs konkurenciis gamwvaveba ubiZgebs samamulo firmebs 

inovaciebis danergviT miaRwion warmoebis maRal inovaciebis danergviT miaRwion warmoebis maRal 

efeqtianobas. efeqtianobas. 

pui-s, dadebiTTan erTad, SeiZleba Tan axldes pui-s, dadebiTTan erTad, SeiZleba Tan axldes 

arasasurveli procesebic, romelTa Sorisaa arasasurveli procesebic, romelTa Sorisaa 

gamodevnis efeqti, vinaidan ucxouri firmebi gamodevnis efeqti, vinaidan ucxouri firmebi 

maRalkonkurentunariania. garda amisa,bazris maRalkonkurentunariania. garda amisa,bazris 

aTvisebaze orientirebuli pui,Tavisi bunebiT, Siga aTvisebaze orientirebuli pui,Tavisi bunebiT, Siga 

bazarzeaorientirebuli da naklebad arisCarTuli bazarzeaorientirebuli da naklebad arisCarTuli 

saeqsporto saqmianobaSi, rasac grZelvadian periodSi saeqsporto saqmianobaSi, rasac grZelvadian periodSi 

SeiZleba mohyves mimRebi qveynis sagadamxdelo balansis SeiZleba mohyves mimRebi qveynis sagadamxdelo balansis 

gauareseba fondebis repatriaciis gamo. saqme isaa, rom gauareseba fondebis repatriaciis gamo. saqme isaa, rom 

bazris aTvisebaze orientirebuli pui, xSir SemTxvevaSi, bazris aTvisebaze orientirebuli pui, xSir SemTxvevaSi, 

ver uzrunvelyofsfuladi saxsrebis Semodinebas ver uzrunvelyofsfuladi saxsrebis Semodinebas 

saeqsporto saqmianobidan. saeqsporto saqmianobidan. 

qveyana araxelsayreli maxasiaTeblebiT,Znelad qveyana araxelsayreli maxasiaTeblebiT,Znelad 

izidavs bazarze orintirebul pui-s momsaxurebis izidavs bazarze orintirebul pui-s momsaxurebis 

seqtorSi,  rodesac adgilmdebareobis mimzidveloba seqtorSi,  rodesac adgilmdebareobis mimzidveloba 

ganisazRverba mSp-iT mosaxleobis erT sulze. Tumca, ganisazRverba mSp-iT mosaxleobis erT sulze. Tumca, 

Tu gavaanalizebT saqarTveloSi investiciebis Tu gavaanalizebT saqarTveloSi investiciebis 

dargobrivi struqturas davinaxavT, rom momsaxurebis dargobrivi struqturas davinaxavT, rom momsaxurebis 

sferocmimzidvelia investorebisaTvis, gansakuTrebiT sferocmimzidvelia investorebisaTvis, gansakuTrebiT 

finansuri momsaxureba, vaWroba,  transporti da komunikacia,  finansuri momsaxureba, vaWroba,  transporti da komunikacia,  

rac ganpirobebulia ZiriTadadprivatizaciis procesiT rac ganpirobebulia ZiriTadadprivatizaciis procesiT 

qselur industriaSi (telekomunikacia, eletroenergiis qselur industriaSi (telekomunikacia, eletroenergiis 

warmoeba da ganawileba, portebi, navTobterminalebi), warmoeba da ganawileba, portebi, navTobterminalebi), 

uZrav qonebaSi (sastumroebi). privatizaciis Sedegad uZrav qonebaSi (sastumroebi). privatizaciis Sedegad 

moziduli, bazris aTvisebaze orientirebuli pui moziduli, bazris aTvisebaze orientirebuli pui 

momsaxurebis seqtorSi naklebad uwyobs xels momsaxurebis seqtorSi naklebad uwyobs xels 

ekonomikis zrdas eqsportis xelSewyobisa da ekonomikis zrdas eqsportis xelSewyobisa da 

damatebiTi ekonomikuri efeqtebis Seqmnis SezRuduli damatebiTi ekonomikuri efeqtebis Seqmnis SezRuduli 

SesaZleblobebis gamo.SesaZleblobebis gamo.
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miuxedavad imisa, rom qarTuli bazari,mosaxleobis miuxedavad imisa, rom qarTuli bazari,mosaxleobis 

erT sulze mSp-is mixedviT,     araxelsayrelad erT sulze mSp-is mixedviT,     araxelsayrelad 

gamoiyureba, 2006 wlamde saqarTveloSi ganxorcilebuli gamoiyureba, 2006 wlamde saqarTveloSi ganxorcilebuli 

investiciebis ZiriTad motivacias warmoadgenda investiciebis ZiriTad motivacias warmoadgenda 

bunebrivi resursebi, romelic dakavSirebuli iyo bunebrivi resursebi, romelic dakavSirebuli iyo 

jer baqo-Tbilisi-jeihanis navTobsadenis, mogvianebiT jer baqo-Tbilisi-jeihanis navTobsadenis, mogvianebiT 

ki, samxreT kavkasiuri (Sah-denizis) gazsadenis ki, samxreT kavkasiuri (Sah-denizis) gazsadenis 

mSeneblobasTan. aseve investiciebi ganxorcielda mSeneblobasTan. aseve investiciebi ganxorcielda 

nedleulis mopovebaSi (Savi liTonebi, magneziti, nedleulis mopovebaSi (Savi liTonebi, magneziti, 

sasuqebi, spilenZi, cementi).rogorc aRvniSneT,am sasuqebi, spilenZi, cementi).rogorc aRvniSneT,am 

tipis investiciebisaTvis damaxasiaTebelia tipis investiciebisaTvis damaxasiaTebelia 

koncentrireba anklavur warmonaqmnebSi, Tu qveyanaSi koncentrireba anklavur warmonaqmnebSi, Tu qveyanaSi 

institucionaluri garemo ar aris xelsayreli. institucionaluri garemo ar aris xelsayreli. 

globaluri konkurentunarianobis indeqsis mixedviT globaluri konkurentunarianobis indeqsis mixedviT 

saqarTvelo institucionaluri garemos ganviTarebiT,me-saqarTvelo institucionaluri garemos ganviTarebiT,me-

60adgilzea da gaaCnia seriozuli problemebi 60adgilzea da gaaCnia seriozuli problemebi 

iseTi mimarTulebebiT, rogoricaa inteleqtualuri iseTi mimarTulebebiT, rogoricaa inteleqtualuri 

sakuTrebis dacva, sasamarTlos damoukidebloba, sakuTrebis dacva, sasamarTlos damoukidebloba, 

adgilobrivi kanonmdeblobis efeqtianoba da a.S rac adgilobrivi kanonmdeblobis efeqtianoba da a.S rac 

niSnavs imas, rom am tipis investiciebis ganxorcielebas niSnavs imas, rom am tipis investiciebis ganxorcielebas 

SeiZleba mohyves uaryofiTi efeqti.SeiZleba mohyves uaryofiTi efeqti.

dasasrul, SeiZleba iTqvas, rom saqarTveloSi dasasrul, SeiZleba iTqvas, rom saqarTveloSi 

Semosuli pui-is nakadebi naklebad mdgradia, rac Semosuli pui-is nakadebi naklebad mdgradia, rac 

ganpirobebulia, pirvel rigSi, qveynis araxelsayreli ganpirobebulia, pirvel rigSi, qveynis araxelsayreli 

maxasiaTeblebiT. grZelvadian periodSi aucilebelia maxasiaTeblebiT. grZelvadian periodSi aucilebelia 

efeqtianobaze orientirebuli pui-is mozidva, romelic efeqtianobaze orientirebuli pui-is mozidva, romelic 

xels Seuwyobs qarTuli eqsportis diversifikacias xels Seuwyobs qarTuli eqsportis diversifikacias 

da konkurentunarianobis amaRlebas. amisaTvis ki da konkurentunarianobis amaRlebas. amisaTvis ki 

aucilebelia kvalificiuri adamianuri kapitalis aucilebelia kvalificiuri adamianuri kapitalis 

formireba, institucionaluri garemos gaumjobeseba formireba, institucionaluri garemos gaumjobeseba 

da qarTuli bazris mimzidvelobis zrda. da qarTuli bazris mimzidvelobis zrda. 
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 kapitalis bazris ganviTareba  kapitalis bazris ganviTareba 

saqarTveloSisaqarTveloSi

 giorgi xiStovani      giorgi xiStovani     

bremenis universitetis doqtorantibremenis universitetis doqtoranti

bolo 20 welia saqarTveloSi   ekonomikis   grZelvadiani 

ganviTarebisaTvis aucilebeli ori paraleluri 

procesi mimdinareobs: erTi mxriv, formirdeba qarTuli 

kapitalizmis modeli1 da meore mxriv,  Camoyalibebis 

procesSia funqcionirebadi qarTuli finansuri bazari. 

winamdebare statiis mizania, finansuri bazris erT-erTi 

ZiriTadi komponentis _ kapitalis bazris2 gaanalizeba, 

saqarTveloSi misi arsebuli dabalganviTarebulobis 

mizezebis Teoriuli axsna da grZelvadiani Sedegebis 

prognozireba. 

kapitalis bazris ganviTarebis dabali done, rogorc 

sayovelTaod cnobilia, yoveli transitional economy3-is 
finansuri ganviTarebis saboloo miznis ganxorcielebas, 

qveynis ekonomikis msoflio finansur bazarze srulfasovan 

integracias xdis saTuos, radgan msoflio ekonomikaSi 

arsebuli iseTi mniSvnelovani finansuri instrumentis 

1Christophe, Barbara (2006): Capitalism as Organized Chaos- The Political Econ-
omy of Georgia under Eduard Shevardnadze, in: David Lane/Martin Myant, eds.: 
The Varieties of Post-Socialist Capitalism, Oxford.
2 როდესაც კაპიტალის ბაზარს ვახსენებთ, ვგულისხმობთ საჯარო 
დაფინანსების ორგანიზებული (ან არაორგანიზებული) ინსტიტუტების 
ერთობლიობას. თავის მხრივ, საჯარო დაფინანსება, პირდაპირი 
ინვესტირებისა და საბანკო დაფინანსებისაგან განსხვავებით, გულისხმობს 
წინასწარ განუსაზღვრელი პოტენციური ინვესტორების ან უბრალოდ 
საკუთარი დანაზოგის დაბანდების მსურველი კერძო აქტორების მიერ 
აქციების ფლობის მეშვეობით, კერძო თუ სახელმწიფო ორგანიზაციების 
საკუთრებაში მონაწილეობას; აგრეთვე, ასეთი ორგანიზაციების 
დაფინანსებას სხვადასხვა ტიპის სასესხო ობლიგაციების შეძენის გზით.
 3Papava, Vladimer (2005): On the theory of post-Communist economic transi-
tion to market, International Journal of Social Economics, Vol. 32 Iss: 1 pp. 77 
– 97.
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gamoyenebas ayenebs kiTxvis niSnis qveS, rogoricaa, 

magaliTad, calkeuli aqtivebis an mTlianad sawarmoebis 

Sefasebis Tanamedrove koncefciebi da kapitalis bazarze 

orientirebuli finansuri angariSgeba; amavdroulad, 

dabalganviTarebuli kapitalis bazris pirobebSi 

safrTxe eqmneba qveynis ekonomikuri liberalizaciisaTvis 

aucilebeli pirobebis Sesrulebas; ase, magaliTad, bazris 

monawileTa mier Tanabar pirobebSi kapitalis mozidvasa 

da Semdgom, sxva moTamaSeebTan Tavisufal konkurentul 

garemoSi, sakuTari racionaluri miznebisaTvis gamoyenebis 

SesaZleblobas; an, Tundac, adgilobrivi fizikuri an 

iuridiuli pirebis, rogorc potenciuri investorebis mier 

kapitalis qveynis ekonomikaSi dabandebis SesaZleblobis 

gaCenas, nacvlad dabandebis saqarTveloSi aprobirebuli 

meTodis - fuladi saxsrebis sabanko seqtorSi anabarze 

ganTavsebisa. saboloo angariSiT, susti kapitalis bazris 

arsebobis pirobebSi, erTi mxriv, sagrZnoblad mcirdeba 

qveynis ekonomikaSi saerTaSoriso kapitalis arsebobis 

albaToba da meore mxriv, izRudeba adgilobrivi 

finansuri resursis ekonomikis sxvadasxva seqtorSi 

efeqtiani gadanawilebis SesaZlebloba, rac zogadad, 

qveynis ekonomikis ganviTarebis grZelvadian perspeqtivas 

ayenebs kiTxvis niSnis qveS. 

sanam statiis ZiriTad nawilze gadavidodeT, 

aucileblad unda aRvniSnoT 2003  wlis Semdeg 

saqarTveloSi ganxorcielebuli is pozitiuri cvlilebebi, 

romelTa erTobliobas, wesiT, rogorc qarTuli finansuri 

bazris, aseve masTan kavSirSi myofi institutebis 

xarisxis zrda unda mohyoloda, rac, Tavis mxriv, asaxvas 

povebda qarTuli ekonomikisa da qarTuli sawarmoebis 

Rirebulebis zrdaze da xels Seuwyobda rogorc qveynis 

ekonomikis saerTaSoriso finansur sistemaSi integracias, 

aseve mis liberalizaciasa da diversificirebas1. ase, 

magaliTad, mkveTrad gaizarda qarTuli sadagadasaxado 

samarTlis aRsrulebis xarisxi, rasac empiriulad, rogorc 

wesi, sawarmoebis Rirebulebis zrda da korporatiuli 

1 Papava, Vladimer (2009): The “Rosy” Mistakes of the IMF and World Bank in Geor-
gia, Problems of Economic Transition, vol. 52, no. 7, November 2009, pp. 44–55.
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mmarTvelobis (Corporate Governanc) xarisxis gaumjobeseba 

mohyveba1. agreTve, korufcia, romelsac negatiuri gavlena 

aqvs qveynis ekonomikis zrdaze, sawarmoebis Rirebulebaze, 

kapitalis xarjebsa da korporatiuli mmarTvelobis 

(Corporate Governance) xarisxze2, 2003 wlidan saqarTveloSi 

mniSvnelovnad Semcirda3. amavdroulad, finansuri 

bazris gaxsna da misi liberalizacia saqarTvelos 

mTavrobis gacxadebuli politikaa. am politikis samuSao 

instrumentebi4 saqarTveloSi warmatebiT dainerga5 da is, 

rogorc wesi, pozitiurad korelirdeba pirdapir ucxouri 

investiciebTan, e.w. Emerging Markets-Si6 da aseve, iwvevs 

adgilobrivi sawarmoebis Rirebulebis zrdas7. qarTuli 

ekonomikis mniSvnelovani zrda bolo 10 weliwadSi 

aseve unda ganixilebodes, rogorc qarTuli finansuri 

bazris (gansakuTrebiT, kapitalis bazris) ganviTarebis 

winapiroba da wesiT, xeli unda Seewyo misTvis, ise 

rogorc es sxva gardamavali ekonomikis (transitional economy) 
SemTxvevaSi moxda8. samwuxarod, yvela zemoT CamoTvlili 

1 Desai, Mihir A. / Dyck, Alexander / Zingales, Luigi (2007): Theft and taxes, 
Journal of Financial Economics 84, pp. 591–623.
2 Ng, David, (2006),"The impact of corruption on fi nancial markets", Managerial 
Finance, Vol. 32 Iss: 10 pp. 822 – 836.
3Lee Charles M. C. and Ng David (2009): Corruption and International Valua-
tion: Does Virtue Pay?, THE JOURNAL OF INVESTING,  Winter 2009, 23-41.
 Schwab, Klaus (2012): Global Competitiveness Report 2012-2013.
4Djankov Simeon, La Porta Rafael, Lopez-De-Silanes Florencio, Shleifer Andrei 
(2002): THE REGULATION OF ENTRY, The Quarterly Journal of Economics, 
February 2002, pp. 1-37.
5 „Doing Business 2012“ (2011), ინფორმაცია მოპოვებულია 2012 წლის 6 
სექტემბერს ელექტრონული რესურსის მისამართიდან: http://www.doing-
business.org/reports/global-reports/doing-business-2012.
6 Agosin, Manuel R. & Machado, Roberto (2007): Openness and the Interna-
tional allocation of foreign direct investment, Journal of Development Studies, 
43:7, pp. 1234-1247.
7 Choong Tze Chua, Cheol S. Eun, Sandy Lai (2007): Corporate valuation around 
the world: The effects of governance, growth, and openness, Journal of Banking 
& Finance, 31, pp. 35–56.
8 Barna Flavia and Mura Petra-Ovidiu (2010): CAPITAL MARKET DEVELOP-
MENT AND ECONOMIC GROWTH: THE CASE OF ROMANIA, Annals of the 
University of Petroşani, Economics, 10(2), pp. 31-42.
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faqtoris miuxedavad, saqarTveloSi kvlav TvalsaCinoa 

funqcionirebadi kapitalis bazris ararseboba, razec 

calsaxad metyvelebs saqarTvelos safondo birJaze 

misi ZiriTadi instrumentebiT (aqciebi, korporaciuli 

obligaciebi da sxva tipis fasiani qaRaldebi) vaWrobis 

dabali maCveneblebi1. agreTve, mxedvelobaSi misaRebia 

sxvadasxva saerTaSoriso organizaciis daskvnebi 

(mosazrebebi, angariSebi), rogoricaa magaliTad „msoflio 

ekonomikis forumi“-s moxseneba, sadac qarTuli ekonomikis 

konkurentunarianobis zrdis Semaferxebel erT-erT 

umniSvnelovanes faqtorad, misi finansuri seqtoris 

ganuviTarebloba saxeldeba2.

am problemis asaxsnelad, movaxdenT ramdenime 

hipotezis formulirebas, romlis meSveobiT da 

sxvadasxva faqtoris daxmarebiT, SesaZlebeli gaxdeba 

aseTi dabalganviTarebulobis Teoriuli axsna (Semdgom 

kvlevebSi saWiro gaxdeba am hipoTezebis empiriuli 

gadamowmeba).

pirvel xelisSemSlel faqtorad SeiZleba 

dasaxeldes qarTuli sabanko sistema da gamoiTqvas 

varaudi, rom misi monopolia qarTul finansur bazarze 

kapitalis bazris dabalganviTarebulobis erT-erTi 

ZiriTadi mizezia. pirvel rigSi, unda iTqvas, rom sabanko 

seqtori erT-erTi uiSviaTesi qarTuli instituciaa, 

romelic XX saukunis 90-iani wlebis kolafsis Semdeg 

TandaTan ganviTarda da sakuTari sabazro poziciebi, 

droTa ganmavlobaSi, ufro metad gaimyara. Sedegad, e.w. 

gavleniani jgufebis TeoriiT3 Camoyalibebuli wesebis 

sruli dacviT, saqarTveloSi gaCnda Zlier finansur 

moTamaSeTa patara homogenuri jgufi,   romelic, rogorc wesi, 

mosalodneli konkurenciis saSiSroebis gamo, finansuri 

1 Christophe, Barbara (2006): Capitalism as Organized Chaos- The Political Economy of 
Georgia under Eduard Shevardnadze, in: David Lane/Martin Myant, eds.: The Varieties of 
Post-Socialist Capitalism, Oxford.
2 Schwab, Klaus (2012): Global Competitiveness Report 2012-2013. 
3Olson, Mancur (1965): The Logic of Collective Action: Public Goods and the Theory of 
Groups, Harvard University Press.
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sistemis Semdgom ganviTarebas uSlis xels1. miuxedavad 

imisa, rom empiriulad am problemis (finansuri bazris 

ganviTarebis Seneleba) gadaWris saukeTeso saSualebad 

saqonlisa da kapitalis transsasazRvro (cross-border) 
moZraobis gaZliereba iTvleba2 da qaRaldze es pirobebi 

saqarTveloSic samagaliTod sruldeba, mainc ver moxerxda 

zemoT xsenebuli winaaRmdegobis daZleva. amis mizezad 

SesaZlebelia TviTon saqarTvelos saxelmwifos susti 

instituciuri organizeba (ararsebuli transparentuloba,     

investorTa susti samarTlebrivi dacva3) dasaxeldes4. 

am garemoebam SesaZloa, ori mimarTulebiT gamoiwvios 

kapitalis bazrebis dabalganviTarebuloba saqarTveloSi. 

erTi mxriv, cnobilia, rom instituciurad sust qveynebSi 

investorebi upiratesobas ukve arsebuli adgilobrivi 

sakredito institutebis dafinansebas da pirdapiri 

ucxouri investiciebis (FDI) ganxorcielebas aniWeben, 

vidre e.w. portfelur investiciebs,5 rac, Tavis mxriv, 

sabanko sistemis kidev ufro metad gaZlierebas 

iwvevs; meore mxriv, empiria adasturebs, rom finansuri 

bazrebis ganviTarebis tempi gansakuTrebiT maSin iklebs, 

rodesac Zlier interesTa jgufebis arsebobas, susti da 

arastabiluri saxelmwifos arseboba axlavs Tan6.

1Raghuram G. Rajan and Luigi Zingales (2003): The great reversals: the politics of fi nan-
cial development in the twentieth century, Journal of Financial Economics 69, pp. 5–50; 
Murgulia, Teimuraz (2012): Finanzsektor, Nationalbank und Maßnahmen zur Steigerung 
der Wettbewerbsfähigkeit georgische Volkswirtschaft, In: COMPETITION POLICY AND 
PRACTICE OF MARKET REGULATION, pp. 117-125.
2Badi H. Baltagi, Panicos O. Demetriades, Siong Hook Law (2009): Financial development and 
openness: Evidence from panel data, Journal of Development Economics 89, pp. 285–296.
3ემპირიულად დასტურდება, რომ მცირე წილის მქონე აქციონერთა სუსტი დაცვის 
პირობებში, რთულდება კაპიტალის ბაზრის განვითარების პროცესი (Modigli-
ani/Perotti, 1997) და დაინტერესებულ ჯგუფთა მხრიდან უპირატესობა საბანკო 
დაკრედიტების ფორმას ენიჭება (Modigliani/Perotti, 2000). 
4Haber Stephen, North C. Douglass, Weingast R. Barry (2008): Political Institutions and Fi-
nancial Development, Standford University Press; Daude Christian and Fratzscher Marcel 
(2008): The pecking order of cross-border investment, Journal of International Economics 
74, pp. 94–119. 
5Daude Christian and Fratzscher Marcel (2008): The pecking order of cross-border invest-
ment, Journal of International Economics 74, pp. 94–119.  
6Becerra O., Cavallo E., Scartascini C. (2012): The politics of fi nancial development: The 
role of interest groups and government capabilities, Journal of Banking & Finance 36, pp.  
626–643; Levitsky Steven and Way Lucan A. (2010): Competitive Authoritarianism: Hy-
brid Regimes after the Cold War, Cambridge University Press.
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meore xelisSemSlel faqtorad SeiZleba saqarTvelos 

saxelmwifo da mis mier saqarTvelos finansuri bazrebis 

ara winaswar ganzraxuli Seferxeba dasaxeldes. am 

konteqstiT, pirvel rigSi unda moxdes saqarTvelos 

ukanaskneli aTi wlis ekonomikuri politikis ori 

ZiriTadi paradigmis ganmarteba. pirvelia saxelmwifos  

gansakuTrebuli koncentracia pirdapir ucxour 

investiciebze (FDI), xolo meore, am tipis politikidan 

logikurad gamomdinare, mcdeloba saxelmwifos mxridan 

- momavali saprivatizacio proeqtebisaTvis saxelmwifo 

kompaniebis finansuri mdgomareobis gaZlierebas da 

maTi sabazro poziciebis gamyarebas Seuwyos xeli, rac, 

saboloo angariSiT,  mniSvnelovnad arRvevs qarTul 

bazrebze arsebul isedac sust balanss da SeuZlebels 

xdis aseTi tipis bazrebze konkurentuli garemos 

Seqmnas. miuxedavad imisa, rom sayovelTaod cnobilia 

saqarTvelos xelisuflebis rogorc minimum ori 

seriozuli mcdeloba ukanaskneli oci wlis ganmavlobaSi, 

gaeZlierebina arsebuli kapitalis bazari da dResac 

qveynis politikuri elita gacxadebulad uwyobs am 

process xels, zemoT xsenebuli mizezebis gamo, am miznis 

realizeba SeuZlebeli xdeba. sagulismxoa, rom rom 

2008 wels, rodesac saqarTvelos mTavrobam „safinanso 

seqtoris globaluri konkurentunarianobis kanonproeqti“ 

da sxva Tanamdevi kanonproeqtebi warmoadgina, saerTod 

ar uxsenebia safondo (kapitalis) bazris ganviTareba, 

anu, safinanso seqtoris konkurentunarianobaSi man 

mxolod sabanko seqtoris zedamxedvelobis gaZliereba 

igulisxma da sxva araferi. sabolood, kononis miRebidan 

2 weliwadSi, is gauqmda, radganac man praqtikaSi ver 

imuSava1. pirdapir ucxour investiciebTan dakavSirebiT 

vawydebiT problemas, rom am tipis investiciebi xels 

uSlis kapitalis bazris ganviTarebas, radgan misi 

1Narmania, David (2008): დამოუკიდებელი ექსპერტის დასკვნა 
საქართველოს კანონის პროექტზე „საფინანსო სექტორის გლობალური 
კონკურენტუნარიანობის შესახებ“ , ინფორმაცია მოპოვებულია 2012 წლის 
5 სექტემბერს ელექტრონული რესურსის მისამართიდან: http://www.ciesr.
org/fi les/7._globaluri_safi nanso_sektori_d.narmania.pdf 
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saSualebiT kapitalis bazrisaTvis aucilebeli 

funcionirebadi sabazro meqanizmebis (rogoricaa mag. 

kapitalis bazarTan komunikacia, gamWvirvale da xarixiani 

finansuri angariSgeba, listingi safondo birJaze da 

vaWroba sxvadasxva tipis fasiani qaRaldebiT) Canacvleba 

da aucilebeli winapirobebis, rogoricaa magaliTad mcire 

wilis mqone aqcionerebis samarTlebrivi dacvis Zlieri 

instituti, ugulebelyofa xdeba1. rac Seexeba saxelmwifo 

sawarmoebis calmxriv privilegirebas, sainteresoa Thang/
Freeman (2009)2 kvleva, romelic calsaxad gviCvenebs, Tu ra 

tipis uaryofiTi makro da mikroekonomikuri Sedegebi 

mohyveba ganviTarebad qveynebSi saxelmwifo kompaniebis 

mier adgilobriv bazrebze dominirebas.

saxelmwifos mier calkeuli sawarmoebis waxalisebis 

sakiTxi gvaaxlovebs mesame mniSvnelovan faqtorTan, 

romelic SeiZleba saqarTveloSi kapitalis bazris 

ganviTarebis xelisSemSlel elementad dasaxeldes. 

am SemTxvevaSi saqme exeba e.w. politikasTan mWidro 

kavSirSi myof kompaniebs („politically-connected-fi rms“3). aseTi 

kompaniebis SemTxvevaSic yuradReba unda mieqces im faqts, 

rom es kontaqtebic, msgavsad saxelmwifos pirdapiri 

ucxouri investiciebis mozidvis strategiisa, zedmets 

xdis iseTi sabazro meqanizmebis gamoyenebas, rogoricaa 

kapitalis bazarTan komunikacia,  gamWvirvale da xarixiani 

finansuri angariSgeba, listingi safondo birJaze da 

vaWroba sxvadasxva tipis fasiani qaRaldebiT4. empiria 

amavdroulad adasturebs, rom aseTi tipis politikuri 

1 Daude Christian and Fratzscher Marcel (2008): The pecking order of cross-border invest-
ment, Journal of International Economics 74, pp. 94–119.  
2Thang Nguyen Van & Freeman Nick J. (2009): State-owned enterprises in Vietnam: are 
they ‘crowding out’ the private sector?, Post-Communist Economies, 21:2, pp. 227-247.
3Faccio, Mara (2006): Politically Connected Firms, THE AMERICAN ECONOMIC RE-
VIEW, March 2006, pp. 369-386; Fisman, Raymond (2001): Estimating the Value of Political 
Connections, The American Economic Review, Vol. 91, No. 4 (Sep., 2001), pp. 1095-1102. 
4Chaney Paul K., Faccio Mara, Parsley David (2011): The quality of accounting informa-
tion in politically connected fi rms, Journal of Accounting and Economics 51, pp. 58–76; 
Leuz Christian, Oberholzer-Gee Felix (2006): Political relationships, global fi nancing, and 
corporate transparency: Evidence from Indonesia, Journal of Financial Economics 81, pp. 
411–439; Faccio, Mara (2006): Politically Connected Firms, THE AMERICAN ECONOM-
IC REVIEW, March 2006, pp. 369-386.
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kontaqtebi amcirebs sawarmos kapitalis xarjebs1, 

zrdis mis Semosavlebs da aqedan gamomdinare, iwvevs 

sawarmos Rirebulebis zrdas2. SegviZlia vivaraudoT, rom 

gansakuTrebiT am ukanaskneli garemoebidan gamomdinare, 

msgavsi tipis sawarmoebis mesakuTreebi gardamaval 

ekonomikebSi, qveynis ekonomikuri ganviTarebis sazianod, 

upiratesobas swored aseTi kavSirebiT gamowveul 

sawarmos Performance-is zrdas (gansxvavebiT strategiisa, 

romelic sabazro urTierTobebidan gamomdinare 

warmatebas daefuZneba) aniWeben3. maT grZelvadian mizans 

ki, savaraudod aseTi sawarmoebis ucxoel investorebze 

momgebiani gasxviseba warmoadgens4. agreTve, misaRebia 

mxedvelobaSi, rom 2012 wels gamocemuli globaluri 

konkurentunarianobis indeqsis mixedviT, saqarTvelo 

sakuTrebis uflebebis dacvis kuTxiT 142 qveynidan 

131-e adgilze gvxvdeba5. aRniSnuli faqti nawilobriv 

xsnis, Tu ratom SeiZleba gansxvavebuli interesebidan 

gamomdinare, rogorc dakavSirebuli, aseve daukavSirebeli 

qarTuli kompania ar iyos dainteresebuli, gaasajaroos 

informacia Tavisi mesakuTreebis Sesaxeb, rac, Tavis mxriv, 

kapitalis bazris ganviTarebis erT-erTi mniSvnelovani 

winapirobaa.    

kapitalis bazris ganuviTareblobis aranakleb 

mniSvnelovani mizezia, sazogadoebis mier misi socialuri 

aRqma. rogorc ukve aRvniSneT, 90-ian wlebSi qarTul 

finansur bazarze adgili hqonda Zlieri kapitalis bazris 

damkvidrebis rogorc minimum, or seriozul mcdelobas. 

1 Boubakri Narjess, Guedhami Omrane, Mishra Dev, Saffar Walid (2012): Political connec-
tions and the cost of equity capital, Journal of Corporate Finance 18, pp. 541–559.
2 Leuz Christian, Oberholzer-Gee Felix (2006): Political relationships, global fi nancing, 
and corporate transparency: Evidence from Indonesia, Journal of Financial Economics 81, 
pp. 411–439; Faccio, Mara (2006): Politically Connected Firms, THE AMERICAN ECO-
NOMIC REVIEW, March 2006, pp. 369-386. 
3 Papava, Vladimer (2002): Necroeconomics - the theory of post-Communist transformation 
of an economy, International Journal of Social Economics, Vol. 29 Iss: 10 pp. 796 – 805.
4Faccio, Mara (2006): Politically Connected Firms, THE AMERICAN ECONOMIC RE-
VIEW, March 2006, pp. 369-386; Baum Christopher F., Caglayan Mustafa, Schäfer Doro-
thea and Talavera Oleksandr (2008): Political patronage in Ukrainian banking, Economics 
of Transition, Volume 16(3), pp. 537–557.
 5Schwab, Klaus (2012): Global Competitiveness Report 2012-2013.
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arsebiTad, pirvel mcdelobaSi igulisxmeba e.w. savauCero 

privatizaciis procesi da azrs moklebulad ar meCveneba 

am procesis warumateblobis gavlenis gaTvaliswineba 

e.w. vardebis revoluciis Semdeg dawyebuli procesis 

agreTve warumatebel Sedegebze. Tavis droze, es iyo 

axalgazrda qarTuli saxelmwifos da misi mosaxleobis 

pirveli gamocdileba realur sakuTrebasTan mimarTebiT, 

rac gamoixateba faqtobrivad gakotrebuli qarTuli 

sawarmoebis aqciebis flobaSi, romlebSic es aqcionerebi 

paralelurad dasaqmebulebi iyvnen1. am konteqstiT, 

aucileblad unda vaxsenoT e.w. „vaSingtonis konsesusi“-s 

koncefcia, romelic 90-iani wlebis dasawyisidan 

moyolebuli, msoflios masStabiT bazrebis gaxsnasa 

da msoflio ekonomikis maqsimalur „liberalizacias“ 

uwevda propagandas da romelmac im periodSi msoflio 

safinanso institutebis meSveobiT, saqarTveloSic 

moikida fexi. am konteqstSive unda vaxsenoT „vaSingtonis 

konsesusi“-s koncefciidan gamomdinare e.w. „gaidaris 

reformebi“ ruseTSi, romlis kopireba TiTqmis yvela 

gardamaval ekonomikaSi moxda da ramdenime gamonaklisis 

garda (rogorc wesi, gamonaklisia didi gazis da navTobis 

mompovebeli da liTonis gadamamuSavebeli sawarmoebi 

yofili sabWoTa kavSiris teritoriaze), privatizebuli 

sawarmoebis gakotrebiTa da aqtivebis saxiT arsebuli 

qonebis namdvili gaflangviT dasrulda2. saqarTveloSi, 

iseve, rogorc bevr sxva gardamaval ekonomikaSi, am process 

Tan sdevda kontinentalur-evropuli samarTlebrivi 

sistemis primitiuli gadmoReba, romelic im periodSi 

pirveli Taobis qarTvel mcire wilis mqone aqcionerebs 

1Papava, Vladimer (2010): The Problem of Zombifi cation of the Postcommunist 
Necroeconomy, Problems of Economic Transition, vol. 53, no. 4, August 2010, 
pp. 35–51.
2 Christophe, Barbara (2006): Capitalism as Organized Chaos- The Politi-
cal Economy of Georgia under Eduard Shevardnadze, in: David Lane/Martin 
Myant, eds.: The Varieties of Post-Socialist Capitalism, Oxford; Papava, Vladi-
mer (2002): Necroeconomics - the theory of post-Communist transformation 
of an economy, International Journal of Social Economics, Vol. 29 Iss: 10 pp. 
796 – 805.
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Zalian sust samarTlebriv dacvas sTavazobda1. es da 

kidev bevri sxva mizezi gvaZlevs uflebas vivaraudoT, 

rom saqarTveliSi kapitalis bazris ganviTarebis meore 

mcdelobas Tavidanve Tan sdevda mosaxleobaSi jer kidev 

cocxali mogoneba 90-iani wlebis e.w. „vauCerizaciis 

procesi“-s koleqtiuri kolafsis Sesaxeb da rom es 

faqtori dResac Tavis rols TamaSobs aseTi bazris 

CamouyalibeblobaSi.  

am etapze SegviZlia CavTvaloT, rom wre Seikra. 

qarTuli sabanko seqtori, savaraudod, mWidro kavSirSia 

qarTul saxelmwifosTan da mas amoZravebs, ganpirobebuli 

korporatiuli interesebiT Sinagani motivacia, xeli 

SeuSalos saqarTveloSi funqcionirebadi kapitalis 

bazris Camoyalibebas. saqarTvelos mTavroba, Tavis mxriv, 

xels uwyobs qveyanaSi privatizaciis process da pirdapiri 

ucxouri investiciebis Semodinebas. amiT ki is uneblied 

arTulebs kapitalis bazris formirebas qveyanaSi, rodesac, 

erTi mxriv, mkveTrad arRvevs wonasworobas adgilobriv 

bazrebze da meore mxriv, Tavisi politikiT qveyanaSi 

realuri instituciebis Camoyalibebasa da ganviTarebas 

uSlis xels. amavdroulad, sawarmoebis doneze arsebuli 

interesTa jgufebi („politically-connected-fi rms“) kvlavac 

mWidro kavSirSia arsebul saxelmwifo moTamaSeebTan an/

da sabanko seqtorTan2 da aSkarad ar arian dainteresebuli 

(finansur) bazrebze realuri konkurenciis arsebobiT, 

piriqiT, yovelmxriv cdiloben mis SezRudvas. sabolood 

ki, saqarTvelos mosaxleobasac, romelsac ukanaskneli 

20 wlis ganmavlobaSi mxolod uaryofiTo finansur 

operaciebTan dakavSirebuli gamocdileba daugrovda, 

aklia gadamwyveti Zala da aucilebeli Tavdajerebuloba 

1 Christophe, Barbara (2006): Capitalism as Organized Chaos- The Politi-
cal Economy of Georgia under Eduard Shevardnadze, in: David Lane/Martin 
Myant, eds.: The Varieties of Post-Socialist Capitalism, Oxford;  La Porta, Rafael; 
Lopez-De-Silanes, Florencio; Shleifer, Andrei; Vishny, Robert W. (1997): Legal 
Determinants of External Finance, in: Journal of Finance, 52:3, 1131-1150.
1 ამ დროს ემპირია გვიჩვენებს, რომ მაგ. ე.წ. Emerging Markets-ში საწარმოები 
ბანკების მფლობელოში სხვა ბაზრის მოთამაშეებთან შედარებით ბევრად 
უფრო სუსტ Performance-ს აჩვენებენ (Lin et al., 2009).
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imisaTvis, rom daaCqaros kapitalis bazris ganviTarebis 

misTvis aSkarad momgebiani procesi saqarTveloSi.   

dasasrul, daskvnis saxiT aRvniSnavT, rom:

1. saqarTveloSi adgili aqvs daubalansebel finansuri 

ganviTarebis process, erTaderTi dominanti moTamaSiT; 

aqve unda aRiniSnos, rom saxelmwifo, Tavisi ekonomikuri 

politikis farglebSi, nacvlad imisa, rom gaaZlieros 

maregulirebeli da sazedamxedvelo institutebi da 

bazarze kerZo subieqtebs Soris xelSekrulebebis 

aRsrulebis sakanonmdeblo uzrunvelyofiT Semoifarglos, 

aqtiurad ereva arsebul sabazro urTierTobebSi; 

2. saqarTveloSi, arcTu iSviaTad, gvxvdeba e.w. 

politikasTan mWidro kavSirSi myofi kompaniebi, 

romelTa umravlesobas, gasagebi mizezebis gamo, ar surs 

konkurentul bazarze operireba da Tavis kontaqtebs, 

rogorc saxelmwifosTan, aseve sabanko seqtorTan, aseTi 

konkurenciuli garemos sawinaaRmdegod iyenebs;

3. qveynis SigniT sam ZiriTad moTamaSes (saxelmwifo, 

sabanko seqtori, politikurad dakavSirebuli kompaniebi) 

Soris arsebuli, am erTi SexedviT SemTxveviTi, meore mxriv 

ki, savsebiT logikuri strategiuli kavSiris Sedegad 

viRebT kapitalizmis damaxinjebul „models“, romelSic 

kapitalis moZraoba mkacradaa reglamentirebuli 

da damokidebulia, pirvel rigSi, bazris monawileTa 

arasabazro urTierTobebze. 

Capital Market Development in Georgia Capital Market Development in Georgia 

G. KhishtovaniG. Khishtovani

The goal of this article is to analyze the Georgian capital 
market and theoretically explain the reasons for its low level of 
development. To clarify this issue in full detail I have formulated 
several hypotheses. Based on the results of the study, in Georgia, 
one can observe an unbalanced fi nancial development process with 
a single dominant actor (the Georgian banking sector), as well as 
the government which, within the framework of its economic policy, 
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actively interferes in the existing fi nancial relationships instead of 
strengthening the regulatory institutions. The government furthermore 
limits itself to ensuring the enforcement of agreements between 
private subjects in the market. Simultaneously, politically connected 
fi rms still exist in Georgia, the majority of which, for obvious reasons, 
do not wish to operate in a competitive market and instead use their 
connections with the government and the banking sector to avoid 
participating in such a competitive environment. As a result of the 
existing (seemingly accidental, though quite logical) strategic union 
between the three main actors (the government, the banking sector, 
and “politically connected fi rms”), a modifi ed model of capitalism 
emerges in Georgia, in which the fl ow of capital is strictly regulated 
and is dependent, fi rst of all, on the non-market relations of its main 
actors. Thus, it is not unusual that simultaneous existence of all 
above-mentioned factors makes the rapid development of the capital 
market in Georgia impossible. 
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                                inga balarjiSvili -   inga balarjiSvili - 

            ekonomikis akademiuri doqtori,             ekonomikis akademiuri doqtori, 

 ivane javaxiSvilis Tsu-is  ivane javaxiSvilis Tsu-is 

asocirebuli profesoriasocirebuli profesori

araefeqtiani standartebis da institutebis xangr-

Zlivad arseboba ewinaaRmdegeba neoklasikuri ekonomikis 

TiTqmis sayovelTaod aRiarebul debulebas konkuren-

tuli bazris mier optimaluri gadawyvetilebis „arCe-

vis“ unaris Sesaxeb, rac konkurirebadi ekonomikuri kon-

cefciebis Tanaarsebobas ganapirobebs. Tu institutebs 

ganvsazRvravT rogorc gacnobierebulad an stiqiurad 

Camoyalibebul „TamaSis wesebs“,  bunebrivad Cndeba kiTxva 

- ratom da rogor icvleba es wesebi. axali ekonomikuri 

istoriis momxreebi aqcents akeTeben normaTa Segnebul 

arCevaze, instituciur konstruirebasa da institutebis 

eqsportze. magram arsebobs institutebis cvlilebis 

problemis meore mxarec - instituciuri inercia, romel-

ic xels uSlis maT arCevas, konstruirebas da eqsports/

imports. es aspeqtebi ekonomikuri istoriis axali sko-

lis Seswavlis sagani gaxda. msjelobaa e.w. Path dependence 
Teoriaze, romelic aRmocenda 1980-ian wlebSi pol devi-

dis da braian arturis Sromebis safuZvelze da iTarg-

mneba rogorc „damokidebuleba ganviTarebis winamorbed 

traeqtoriaze“.  

Path dependence Teoriis istoria iwyeba 1985 wels, 

rodesac pol devidma gamoaqveyna statia, romelic eZRvne-

boda, erTi SexedviT, sakmaod wvrilman sakiTxs - sabeWdi 

mowyobilobebis klaviaturis standartis Camoyalibe-

bas (QWERTY klaviatura1). is amtkicebda, rom sxvadasxva 

QWERTY  QWERTY  - - ekonomika:  nirvana ekonomika:  nirvana 

Tu realoba?Tu realoba?                                           

1 David Paul A., Clio and the Economics of QWERTY // American Economic Re-
view. 1985.Vol. 75. № 2.
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standartis konkurenciaSi avgust dvorakis ufro gvian-

deli da ufro efeqtiani wyoba damarcxda  Zvel da primi-

tiul QWERTY- klaviaturasTan. misi azriT, standartebis 

metoqeobaSi aucileblad imarjvebs erT-erTi, magram ar 

arsebobs araviTari kanonzomiereba, Tu romeli maTgani 

aRmoCndeba gamarjvebuli. aq udides rols TamaSobs „is-

toriuli SemTxveviToba“, romelmac procesis dasawyisSi 

SeiZleba gansazRvros movlenaTa Semdgomi Tanmimdevro-

ba. 

QWERTY- efeqtebis ekonomikuri Teoriis Sefasebebi 

dRemde araerTmniSvnelovania. mecnierTa erTi nawili Tv-

lis, rom igi momavalSic kvlav iqneba inteleqtualuri 

tradiciis sasicocxlod mniSvnelovani nawili1. sxvebi 

mas miiCneven „nirvanis ekonomikis“ axal variaciad2. 

QWERTY-efeqtebSi Tanamedrove samecniero lit-

eraturaSi gulisxmoben araefeqtian, magram myarad Se-

narCunebad standartebs, romlebic gviCvenebs, rom „isto-

rias mniSvneloba aqvs“. maTi aRmoCena SesaZlebelia ori 

gziT: 1) an Tanamedrove samyaroSi realurad arsebuli 

standartebis SedarebiT, 2) an realizebuli teqnikuri 

inovaciebis SedarebiT potenciurad SesaZlebel, magram 

ararealizebul inovaciebTan. Tanamedrove ekonomikis 

globalizebis da unificirebis miuxedavad, msoflios 

sxvadasxva qveyanaSi dResac SenarCunebulia erTmaneTTan 

SeuTavsebeli sxvadasxva teqnikuri standartebi. magal-

iTad, moZraoba marcxena (yofil britaneTis imperiaSi) 

da marjvena mxares, sarkinigzo liandagis sigane da a.S. 

WVERTY-efeqtebi aRmocendeboda ekonomikuri istoriis 

ara marto adreul etapebze, igi vlindeba  mecnierul-

teqnikuri revoluciis epoqaSic. amis magaliTad xSirad 

mohyavT satelevizio mowyobilobis standartebis Camoya-

libeba aSS-sa (550-sigrZiani standarti) da evropaSi (800-

1 Krugman P. peddling prosperity, N.Y.: Norton, 1994. 
2 Р. И. Капелюшников. QWERTY против DSK: методологические заметки 
на ролях дискусии. Истоки: из орыта изучения экономики как структуры и 
процесса. Редкол. Я. И. Кузьминов (гл. ред. В С Фвтономов и др. М. : Изд.  дом 
ГУ-ВШЭ.  2007, с. 208-227.
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sigrZis standarti), programuli uzrunvelyofis bazris 

ganviTareba (DOS/WINDOWS-is gamarjveba Macintosh-ze) da 
sxv. amrigad, mravali ekonomist-istorikosis azriT, zogi-

erTma, koniunqturuli garemoebebis gamo gamarjvebulma 

teqnikurma inovaciam gadafara sxva, potenciurad ufro 

efeqtiani, ganviTarebis gza. 

realurad ganxorcielebuli da potenciurad SesaZ-

lo teqnologiuri strategiebis Sedarebis idea pirvelad 

gamoTqva r. fogelma wignSi - „rkinigzebi da amerikis 

ekonomikuri zrda“ 1964  wels. tradiciulad iTvleboda, 

rom swored rkinigzebis mSenebloba warmoadgenda ameri-

kis swrafi ekonomikuri zrdis „lokomotivs“ XIX sauku-

neSi. fogelma aago kontrfaqtobrivi modeli - rogor 

ganviTardeboda aSS, Tu rkinigzebis nacvlad mis gzebze 

imoZravebdnen diliJansebi da gemebi. man gaaanaliza sar-

kinigzo mSeneblobis gavlena ara marto gadazidvebis 

moculobaze, aramed dakavSirebuli dargebis ganviTare-

bazec (relsebis warmoeba, qvanaxSiris mopoveba da sxv.). 

modelis mixedviT, 1890 w. aSS-is mSp iqneboda mxolod 

4-5%-iT naklebi. amerikelebis mier arCeuli teqnolo-

giuri strategia ufro efeqtiani aRmoCnda, magram arc 

ise, rogorc es adre Canda1. r. fogelisagan gansxvavebiT, 

romelic aRiarebs realur istoriaSi  teqnologiuri 

ganviTarebis ufro efeqtiani variantis gamarjvebas, p. de-

vidi da misi mimdevrebi uSveben araefeqtiani arCevanis 

gamarjvebis SesaZleblobas.  

teqnikuri standartis arCeva Zireulad gansxvavde-

ba saqonlis arCevisgan. saqonlis bazarze wonasworuli 

fasi bazris „uxilavi xelis“ elementia, romelic aop-

timalizebs warmoebas. standartebis bazarze arCeuli 

standarti araaucileblad optimaluria sazogadoebisT-

vis. saqme isaa, rom Tanamedrove ekonomikur mecnierebaSi 

arCevanis Teoria efuZneba swored wonasworuli fasis 

formirebis models, rac xdeba „cdebisa da Secdome-

bis“ meTodiT usazRvrod didi raodenobis garigebebis 

procesSi. axali standartis dadgenis aqtebis raodeno-

1 Fogel R. Railroads and American Economic Growth: Essays in Econometric His-
tory. John Hopkins University Press. 1964.
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ba ki SezRudulia. Cveulebriv, adgili aqvs SedarebiT 

araefeqtiani standartis dawesebis ramdenime mcdelobas 

(rogorc, magaliTad, Tavidan sabeWd manqanaze cdilobdnen 

ganelagebinaT klaviSebi ubralod anbanis mixedviT), xolo 

Semdeg myardeba romeliRac sakmarisad efeqtiani stan-

darti, romelic SemdgomSi an saerTod ar koreqtirdeba, an 

koreqtirdeba mxolod ramdenimejer. amitom, optimaluri 

standartis miRweva, optimaluri (wonasworuli) fasisagan 

gansxvavebiT, saerTo wesi ar SeiZleba iyos. 

Tavdapirvelad arCeuli standartebis (normebis) 

gamarjveba ufro efeqtian standartebze SeiniSneba ara 

marto teqnologiis, aramed institutebis ganviTareb-

is istoriaSic. 1990-ian wlebSi gaCnda araerTi kvleva 

QWERTY-midgomis gamoyenebiT. ingliseli ekonomistis 

duglas pafertis azriT, „winamorbed ganviTarebaze in-

stitutebisaTvis damokidebuleba sruliad msgavsi iqneba 

teqnologiisTvis winamorbed ganviTarebaze damokide-

bulebisa,  radgan orive efuZneba raRac saerTo praq-

tikisadmi (romelime teqnikis an wesisadmi) adaptaciis 

maRal Rirebulebas, ase rom misgan gadaxveva metismetad 

ZviradRirebuli xdeba1“. 

instituciuri inovaciebis analizis farglebSi 

QWERTY-efeqtebis nacvlad xSirad msjeloben Path Depen-
dence problemaze, anu ganviTarebis winamorbed traeqto-

riaze damokidebulebis Sesaxeb. p. devidis ganmartebiT, 

„damokidebuleba winamorbed ganviTarebaze - es aris 

ekonomikur cvlilebaTa iseTi Tanmimdevroba, romlis 

drosac SesaZlo Sedegze mniSvnelovani gavlena SeiZleba 

moaxdinos warsulis Soreulma movlenebma, amasTan ufro 

SemTxveviTma movlenebma, vidre sistematurma kanonzomier-

ebebma2». 

winamorbed ganviTarebaze damokidebulebis Teo-

ria efuZneba sinergetikul midgomas („wesrigis TviTor-

1Puffert Douglas J. Path Dependence, Network Form and Technological Change // History
2 Matters: Essays on Economic Growth, Technology and Demographic Change. Ed. by W. 
Sundstrom,T. Guinnane, and W. Whatley. Stanford: Stanford University Press. 2003 (www.
vwl.uni-muenchen.de/ls_komlos/nettech1.pdf);  David Paul A. Clio and the Economics of 
QWERTY // American Economic Review. 1985. Vol.75. № 2, p. 332.
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ganizacia qaosidan“), romlis Tanaxmadac sazogadoebis 

ganviTareba mkacrad winaswar gansazRvruli ar aris. 

realurad, SeiniSneba evoluciis (rodesac ganviTarebis 

veqtoris Secvla SeuZlebelia) da bifurkaciis wertileb-

is (rodesac Cndeba arCevanis SesaZlebloba) monacvleoba. 

rodesac QWERTY-ekonomikaSi msjelobaa Tavdapirveli 

arCevanis istoriul SemTxveviTobaze, swored istoriis 

bifurkaciuli wertilebi igulisxmeba - is momentebi, 

rodesac uamravi gansxvavebuli alternatividan xdeba 

romelime erTi SesaZleblobis amorCeva. arCevani aseT 

situaciebSi praqtikulad yovelTvis ganusazRvrelobisa 

da socialur ZalTa aramyari balansis pirobebSi keT-

deba. amitom, bifurkaciis dros TviT yvelaze wvrilmani 

garemoebebic ki, SeiZleba sabediswero aRmoCndes. „dam-

wevi“ ganviTarebis qveynebSi SemTxveviTobis roli gac-

ilebiT maRalia, vinaidan iq modernizacia xorcieldeba 

ara imdenad „qvemodan“, ramdenadac „zemodan“, naklebia 

ganviTarebis traeqtoriis arCevaSi monawile aqtorebis 

raodenoba da maRalia calkeul pirovnebaTa roli. maSas-

adame, maRalia QWERTY--efeqtebis albaTobac. 

institutebis ganviTarebis istoriaSi winamorbed 

traeqtoriaze damokidebuleba vlindeba or doneze - jer 

erTi, calkeuli (politikuri, organizaciuli, samarT-

lebrivi da a.S.) institutebis, da meore, instituciuri 

sistemebis (gansakuTrebiT, erovnuli ekonomikuri siste-

mebis) doneze. Path dependence problemaze diskusiisas ufro 

xSirad pirveli aspeqti ganixileba. ufro metic, nebismier 

teqnologiur QWERTY-efeqts instituciuri mizezi aqvs, 

vinaidan „konkurireben ara teqnologiebi, aramed is orga-

nizaciebi, romlebic maT iyeneben1“. amitom, magaliTad, viwro 

liandagis standartis gamarjveba ufro efeqtian farTo 

liandagis standartze  - es aris d. stefensonis naklebad 

efeqtiani firmis gamarjveba mis ufro efeqtian, magram na-

klebad iRblian konkurentebze. 

ganviTarebis istoriuli ganpirobebulobis efeqtis 

(Path dependence) moqmedebis saintereso magaliTi SeiZle-

ba moiZebnos samarTlebrivi institutebis ganviTarebaSi. 

  Норт Д. Институты, институциональные изменения и функционирование экономики.
М.: Фонд экономической книги «НАЧАЛА». 1997,  с. 122.
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„axali SedarebiTi ekonomikuri istoriis“ (new comparative 
economics) warmomadgenlebi zogadi (anglo-saqsonuri) da 

samoqalaqo (romanul-germanuli) samarTlis ekonomikaze 

zegavlenis Sedarebisas amtkiceben zogadi samarTlis 

tradiciis upiratesobas, romelic gacilebiT ukeTesad 

icavs sakuTrebis uflebebs (magaliTad, wvrili aqcio-

nerebis uflebebs korporaciis menejerebis borotad 

gamoyenebisgan)1. magram es upiratesoba ar iwvevs samo-

qalaqo samarTlis tradiciis mqone qveynebis (maT ricx-

vSi Sedis saqarTveloc) gadasvlas zogadi samarTlis 

sistemaze. samarTlebrivi sistemebis es gaoreba modis 

XII-XIII  saukuneebidan, rodesac inglisma SemoiRo nafic 

msajulTa sasamarTlo. xolo safrangeTma - saxelmwifo 

mosamarTleTa sistema2. saqme isaa, rom samefo xelisufle-

ba Sua saukuneebis inglisSi Zalian Zlieri iyo da aris-

tokratebi TavianTi konfliqtebis gadawyvetas amjobin-

ebdnen  sakuTar wreSi, metismetad Zlieri gare arbitris 

daxmarebis gareSe. safrangeTSi ki, piriqiT, im dros mefe 

iyo mxolod „pirveli TanasworTa Soris“. amitom feoda-

lebs Zlier magnatebTan Sejaxebas SedarebiT susti mefis 

Suamavloba erCivnaT. am didi xnis winandeli kolizie-

bis Sedegad, Tanamedrove msoflioSi zogadi samarTlis 

sistema (common law) icavs susts Zlierisgan, xolo samo-

qalaqo samarTlis sistema (civil law) icavs saxelmwifos 

prerogativebs. 

postsabWoTa ekonomikebSi winamorbed ganviTare-

baze damokidebulebis garkveuli nairsaxeobaa „insti-

tuciuri xafangi“ (araefeqtiani myari normebi, romlebsac 

aqvs TviTSenarCunebadi xasiaTi),3 rodesac ganviTarebis 

sxvadasxva gzebs Soris SesaZlebelia variantebi, rom-

lebic ufro xelsayrelia moklevadian periodSi, magram 

grZelvadian periodSi isini ara marto naklebad efeqti-

ania, aramed  Semdgom ganviTarebas, ubralod, SeuZlebels 

 1 La Porta R., Lopez-de-Silanes F., Shleifer A., Vishny R.W. Law and Finance // Journal of 
Political Economy. 1998. December (http://www.hiid.Нarvard.edu/pub/pdfs/576.pdf).
 2 Shleifer A., Glaeser E. Legal Origins // Quarterly Journal of Economics. 2002. November
(http://www.nber.org/papers/w8272.pdf).
3  Полтерович B.M. Институциональьные ловушки: есть ЛИ выход? // Общественные 
науки и современность. 2004. N2 з.
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xdis. araefeqtiani normebi warmoiSoba sistemis Zlieri 

„SeSfoTebis“ momentSi da agrZelebs prevalirebas TviT 

gare zemoqmedebis moxsnis SemTxvevaSic. instituciuri 

xafangebis magaliTia barteruli ekonomika, argadaxdebi, 

korufcia, gadasaxadebisgan Tavis arideba. es xafangebi  

makroekonomikuri pirobebis mkveTri cvlilebis Sedegia, 

rodesac renta kerZo pirTa xelSi gadadis. 

instituciuri xafangis kidev erT magaliTad SeiZle-

ba davasaxeloT e.w. „disertaciuli xafangi“ postsabWoTa 

qveynebSi, maT Soris, saqarTveloSic, romelic sul ufro 

meti SeSfoTebis safuZvels iZleva ukanasknel wlebSi. 

esaa samecniero xarisxis dacvis Crdilovani praqtika  im 

pirTa mier, romlebic ar monawileoben an Zalian Sez-

Ruduli doziT monawileoben „TavianTi“ sadisertacio 

naSromebis momzadebaSi.  rogorc barteri angrevda 1990-

ian wlebSi sasaqonlo bazars,  aseve „nayidi“ disertacie-

bi angrevs qarTul samecniero sazogadoebas da blokavs 

qveynis inteleqtualur progress. 

Tu QWERTY-efeqtebi teqnikasa da teqnologiaSi 

xSirad ukavSirdeba koniunqturulobas da arCevanis 

SemTxveviTobas, institutebis mimarT, rogorc Cans, es mo-

tivi sustia. institutebis arCevani, teqnologiis arCevis-

gan  gansxvavebiT, ufro koleqtiuri xasiaTisaa da, amitom, 

ufro kanonzomieria. Tumca, maT aerTianebs sazogadoebri-

vi ganviTarebis maRali inercia, rac rogorc gamoyenebuli 

teqnologiis, aseve gabatonebuli normebis swraf cvli-

lebas SeuZlebels xdis. instituciuri QWERTY-efeqtebi 

SesamCnevia kacobriobis mTeli istoriis manZilze, gan-

sxvavebiT teqnologiuri  QWERTY-efeqtebisgan, romlebic  

aRmocenda mxolod samrewvelo revoluciis epoqidan 

(XVII-XIX s.). istoriulad yvelaze adreul teqnologiur 
QWERTY-efeqts, savaraudod, rkinigzis liandagis stan-

darti warmoadgens. rogorc Cans, QWERTY-efeqtebi war-

moiSoba maSin, rodesac yalibdeba erTiani, globaluri 

istoria. xdeba normebis unifikacia. amitom, mogvianebiT 

aRmocenebul ufro efeqtian standartebs ar SeuZlia 

gamoaZevos adrindeli standartebi. istoriis globaliza-

cia ki sazogadoebis cxovrebis sxvadasxva sferoSi asin-
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qronulad xdeboda.  yvelaze adre igi daiwyo kulturul 

sferoSi - erTiani religiuri dominantis mqone superciv-

ilizaciis Camoyalibebidan (konfucianuri civilizacia, 

islamuri civilizacia, marTlmadidebluri civilizacia 

da a.S.). xolo sameurneo cxovrebis unifikacia iwyeba mx-

olod „axali drois“ epoqidan, rodesac dasavleTevropu-

li samrewvelo revoluciis miRwevebma mTel msoflioSi 

daiwyo gavrceleba. rodesac ar arsebobs unifikacia, ar 

aris arc qseluri da arc QWERTY-efeqtebi1. 

„instituciuri xafangis“ koncefciaze dayrdnobiT 

SeiZleba avxsnaT Tanamedrove ekonomikuri mecnierebis 

mdgomareobac. dawyebuli a. marSalidan (XIX- XX sauku-

neebis mijnaze), ekonomikuri mecnierebis ganviTareba ukve 

as welze metia midis orTodoqsuli neoklasikuri da 

neoliberaluri paradigmebis kalapotiT. miTumetes, Tana-

medrove msoflio ekonomikurma krizisma aSkarad aCvena, 

rom   igi warmoadgens ara ubralod sabanko, ipoTekur, 

samrewvelo Tu energetikul kriziss, aramed orTodoqsu-

li ekonomikuri paradigmis krizissac, romlis prognosti-

kuli potenciali sakmaod saeWvo aRmoCnda. saqarTveloSi 

(da ara mxolod saqarTveloSi) ekonomikuri ganaTlebis 

sistemaSi neoklasikuri midgomis dominireba instituci-

uri inerciis gamovlinebad da, maSasadame QWERTY-efeqtad 

SeiZleba CavTvaloT. Path dependence fenomenis safuZve-

lia socialur-ekonomikuri ganviTarebis ufro metad 

universaluri kanonzomierebani, vidre maTi gamovlenis 

specifikuri formebi. am SemTxvevaSi QWERTY-ekonomikis 

ganviTareba „postsabazro“ ekonomikuri mecnierebis Camoy-

alibebaSi mniSvnelovani nabiji SeiZleba gaxdes. 

sakiTxi imis Sesaxeb, SeiZleba an saWiroa Tu ara 

winamorbed ganviTarebaze damokidebulebis daZleva, sakam-

aToa. aRsaniSnavia, rom Path dependence-is ara yvela gamov-

lenaa negatiuri. Tu warmovidgenT samyaros am damokide-

bulebis  gareSe, sadac SesaZlebeli iqneboda nebismieri 

standartis an normis myisierad Semotana an Secvla, Sed-

egad miviRebT stabiluri „TamaSis wesebis“ ararsebobas. 
1 Нуреев Р.М. Латов Ю.В. Теория зависимости от предшествующего развития в 
контексте институциональной экономической истории / http://www.ecsocman.edu.ru/db/
msg/209510.html
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ekonomikuri da, mTlianad, sazogadoebrivi cxovrebis qao-

tur da arastabilur xasiaTs. saqarTveloSi umTavresi 

formaluri institutis - konstituciis permanentuli 

„gadakeTebis“ koliziebma ukanasknel wlebSi naTlad 

gviCvena es efeqti - moklevadiani interesebis gamo poli-

tikuri bazris ganviTarebis grZelvadiani traeqtoriis 

blokireba. 

QWERTY-efeqtebis daZleva gulisxmobs misi war-

moSobis mizezebze zemoqmedebas. es mizezebi ki mraval-

ferovania da yvela maTgani ar eqvemdebareba zegavle-

nas. p. devidi, magaliTad, miuTiTebs yvelaze fundamentur 

mizezze - sistemis elementebis urTierTkavSirze (b. ar-

turma da d. norTma mas uwodes „koordinaciis efeqti“  

- upiratesoba ekonomikur agentTa TanamSromlobidan 

„firma-robinzonebTan“ SedarebiT). Semdegi faqtoria mas-

Stabidan ekonomiis efeqti (instituciuri TvalsazrisiT 

- „qseluri efeqtebi“). nebismieri standarti an norma miT 

ufro xelsayrelia, rac ufro xSirad gamoiyeneben mas. 

garda amisa, teqnologiebis an institutebis konkurencia-

Si Tavdapirvelad meti sargeblianoba SeiZleba gamoav-

linos erTma variantma, xolo Semdeg - meorem (cvaleba-

di zRvruli ukugeba). magram, pirvelis gamarjveba sawyis 

etapze alternatiuli variantis upiratesobebis gamovle-

nas SeuZlebels xdis. 

rac Seexeba winamorbed ganviTarebaze damokideb-

ulebis yvelaze trivialur faqtors (p. devidis azriT) - 

normebis funqcionirebis grZelvadianobas (rodesac maTi 

fizikuri cveTis vadebi metia moraluri cveTis vadebze), 

aq ufro rTuli situaciaa. normebi socialuri kapitalia 

da igi aseve SeiZleba moralurad moZveldes. magram, maTi 

Secvla, fizikuri kapitalisagan gansxvavebiT, gacilebiT 

Znelia. pirovnebis formireba (pirveladi socializacia) 

xdeba axalgazrdobaSi, xolo Semdgom wlebSi Secvlili 

pirobebisadmi adaptacia (meoradi socializacia) Camoya-

libebul faseulobebs da azrovnebis stereotipebs iS-

viaTad cvlis. „Zveleburi azrovnebis“ inercia SeiZleba 

Sesustdes mxolod evoluciurad, TandaTanobiT. amitom, 

instituciur inovaciaTa warmateba vlindeba mxolod, 
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daaxloebiT 10-15 wlis Semdeg saganmanaTleblo siste-

maSi cvlilebebis Sedegad. saqarTveloSi aTwleulebis 

ganmavlobaSi gabatonebuli araefeqtiani mentaluri nor-

ma - „saWiroa umaRlesi ganaTlebis diplomi“ (da ara 

ganaTlebis xarisxi) - swored, Path dependence problemis 

kulturologiuri faqtorebis did mniSvnelobaze miu-

TiTebs. 

amgvarad, winamorbed ganviTarebaze damokidebulebis 

Teoriis gamoyeneba institutebis ekonomikur istoriaSi, 

saSualebas iZleva dadgindes maTi alternatiuli xar-

jebi da ganisazRvros socialur-ekonomikuri ganviTare-

bis bifurkaciul wertilebSi gakeTebuli arCevanis efeq-

tianoba. 

Economics of QWERTY - Nirvana or Reality?Economics of QWERTY - Nirvana or Reality?

I. BalarjishviliI. Balarjishvili

  Long time existence of non-effective institutions and standards is 
against almost all the widely recognized provisions of neoclassical econom-
ics regarding the market’s ability “to make” optimal decisions, which deter-
mines coexistence of competitive economic concepts.     

The article analyzes causes of  not optimal choice of technological 
standards and institutions from the point of QWERTY effects and path-de-
pendency theory. Some of the peculiarities of institutional inertia are rev-
eled which hinder their selection, construction, and export/import. Namely, 
dominance of Neoclassical approach in economic education system; insti-
tutional traps (including “dissertation trap” – the factor hindering intellec-
tual progress); institutional inertia in changing  legal traditions; diffi culty of 
overcoming QWERTY effects due to variety of its causes; the role of mental 
inertia in the success of institutional innovations.

Applying to path dependence theory in the economic history of in-
stitutions makes it possible to determine their alternative costs and effec-
tiveness of choice made at the bifurcation point of social and economic 
development. 

inga balarjiSviliinga balarjiSvili
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                 iv. javaxiSvilis saxelobis                  iv. javaxiSvilis saxelobis 

Tsu-is  doqtorantiTsu-is  doqtoranti

erovnuli sainovacio sistemis cneba XX saukunis 

80-ian wlebSi iqna Semotanili amerikeli profesoris 

q.frimenis  mier1 da ganimarta, rogorc sajaro da ker-

Zo seqtorebis dawesebulebaTa qselis  saqmianoba  da 

urTierTqmedeba  axali teqnologiebis inicirebis, im-

portirebis, modificirebisa da gavrcelebis sferoSi.  
teqnologiaTa  transferti  procesia, romliTac samec-

niero  kvlevebi  da  teqnologiebi gadaecema erTi or-

ganizaciidan meores. transfertis procesSi GCarTuli 

pirebi awarmoeben teqnologiebis Sefasebas, licenziaTa 

xelSekrulebisaTvis aucilebel  molaparakebebs da 

a.S. amasTan, teqnologiaTa transfertisaTvis xSirad 

saWiroa sapatento procedurebis saTanadod Sesruleba. 

teqnologiis samecniero laboratoriidan biznesSi ga-

dacemis erT-erTi mTavari pirobaa efeqtiani  samewarmeo 

garemos Seqmna. 

teqnologiaTa transfertis ZiriTadi komponente-

bia: gamogonebebis, inovaciebis,  ekonomikuri maxasiaTe-

blebis obieqturi Sefaseba; dapatenteba (inteleqtua-

luri sakuTrebis dacva), teqnologiebis marketingi, li-

cenzireba, teqnologiaze dafuZnebuli axali biznesis 

Seqmnisa da arsebul firmebSi teqnologiis warmate-
1  Freeman, C.  The National System of Innovation in Historical Perspective, Cam-
bridge Journal of Economics, 1995, # 19, p.19.

teqnologiaTa transferti teqnologiaTa transferti 

_  investiciaTa mimRebi qveynis _  investiciaTa mimRebi qveynis 

ganviTarebis xelSemwyobi faqtoriganviTarebis xelSemwyobi faqtori
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biT aTvisebis xelSewyoba. am qmedebebis Sedegia axali 

produqciisa  da samuSao adgilis Seqmna,  sadac gam-

oiyeneba mowinave teqnologiebi da viTardeba qveynis 

ekonomika.

nebismieri qveynisaTvis, ganviTarebis xvadasxva do-

nis miuxedavad, ekonomikuri zrdisa da keTildReobis 

amaRlebaSi gadamwyveti mniSvneloba eniWeba samecniero-

teqnikur progress.  mimdinare etapze transerovnuli 

kompaniebi (tek) gvevlineba axali da mowinave teqnolo-

giebis ZiriTad  wyarod, romelTac gaaCniaT potenciali 

daZlion is teqnologiuri sxvaoba,  romelic arsebobs 

mdidar da  Rarib qveynebs Soris. tek-ebi  ucxouri 

pirdapiri investiciebis (upi) ganxorcielebiT, xels uw-

yobs  mowinave teqnologiebisa  da nou-haus gadacemas, 

im SesaZleblobebisa  da  gamowvevebis CaTvliT, romel-

ic ganapirobebs qveyanaSi teqnologiuri   cvlilebebis  

daCqarebas   da ganviTarebad  qveynebSi konkurenciis 

zrdas.  dabali   Semosavlebis mqone qveynebisaTvis gan-

sakuTrebiT mniSvnelovania teqnologiaTa transfer-

tisa da gavrcelebis procesi, ramdenadac is  zrdis 

qveynis mwarmoeblurobas, uzrunvelyofs teqnologiuri 

SesaZleblobebis gaZlierebas da   SromiTi  resursebis   

ganviTarebas.    teqnikuri  progresi, ZiriTadad,   mowi-

nave qveynebidan teqnologiaTa miRebisa da adaptaciis 

procesia da ar gulisxmobs   ganviTarebadi qveynis far-

glebSi upiratesad axali teqnologiebis Seqmnas. Aaqe-

dan gamomdinare, teqnologiebis  gadacema da gavrceleba 

gadamwyveti mniSvnelobisaa ama Tu im  qveynis  SesaZle-

blobebis  gaZlierebisTvis.  amasTan,   fundamenturi 

mniSvneloba eniWeba am procesSi mTavrobis mxardaWeras, 

romelmac unda Seqmnas da srulyos erovnuli inovaci-

uri sistema qveynis  doneze.

ukanaskneli ori aTwleulis   ganmavlobaSi zogi-

erT ganviTarebad qveyanaSi ganxorcielda   mniSvnelo-

vani teqnikuri progresi, Tumca,  teqnologiuri   CamorCe-
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na ganviTarebul    qveynebTan SedarebiT, isev   maRalia. 

Sesabamisad, gansxvavebulia mecnierul-teqnikur  pro-

gresze  gaweuli danaxarjebic,  Ggarda  amisa, teqnolo-

giuri   miRwevebis done    meryeobs   TviT ganviTare-

bad  qveynebs Soris, miuxedavad imisa,  rom aRniSnuli 

qveynebi cdiloben moipovon  Tanamedrove teqnologiebi, 

maT Soris satelekomunikacio da  sainformacio  mow-

yobilobebi,  rogoricaa,  mobiluri  telefonebi da kom-

piuterebi.

    bolo periodSi, Tanamedrove teqnologiebis gavr-

celeba ganaxlebad energetikasa  da  organuli soflis 

meurneobis dargSi, aqtiurad   uwyobs xels  teqnikur 

progress  ganviTarebad msoflioSi. soflis meurneoba-

Si,  kerZod organuli  warmoeba uzrunvelyofs teqnolo-

giur, ekonomikur,  garemosdacviT da socialur sikeTeTa 

farTo speqtrs. Uumetes ganviTarebad da gardamaval 

qveynebSi, sawarmoebi, mTlianobaSi ,naklebad afinanse-

ben mecnierul-kvleviT samuSaoebs,  maTi  mniSvnelovani  

nawili  xorcieldeba universitetebsa da saxelmwifo 

kvleviT institutebSi. magaliTad, ruseTis  federacia-

Si  aRniSnul  seqtorze  modis mTliani  mecnieruli 

kvlevebis 63%. Nnaklebad ganviTarebul qveynebSi kerZo 

seqtoris SezRuduli   roli    erovnul  inovaciur  

sistemaSi asustebs samecniero-kvleviTi samuSaoebis  

zegavlenas  ekonomikur zrdasa  da konkurentunari-

anobaze.  mowinave qveynebSi ki     komerciuli  sawaroe-

bi afinanseben   kvleviTi samuSaoebis mniSvnelovan 

nawils. Uupi-s  mozidva ganviTarebad qveynebSi xels  

uwyobs   teqnologiur  progress.  mecnierul-teqnikuri 

progresis  globalizaciam gamoiwvia kvlevebis gaaqti-

ureba  tek-is  mier  bazirebis  qveynebidan  mis  farg-

lebs gareTac, romlis Sedegadac maRalteqnologiuri 

warmoeba gavrcelda ganviTarebad samyaroSic.  
ganviTarebad qveynebSi tek-sa da adgilobriv 

firmebs Soris urTierTqmedeba ganapirobebs cod-
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nis dagrovebasa da teqnologiaTa gavrcelebas iseTi 

meqanizmebis gamoyenebiT, rogoricaa imitacia, gazrdili 

konkurencia,  treningebi da SromiTi resursebis mobi-

loba. Tumca, aRniSnuli meqanizmebis moqmedebis xarisxi 

damokidebulia rTuli, kompleqsur pirobebze, rogori-

caa:

*tek-Ta saqmianobis seqtorebi;

*tek-Ta integrireba erovnul ekonomikaSi;

*adgilobriv firmaTa mier simZlavreebis gamoyeneba;

*institutebis, urTierTobebis da sasurveli pi-

robebis Seqmna, romelic efuZneba erovnul sainovacio 

sistemas;

*mimRebi qveynis mxardamWer  politikaze, rac xels 

uwyobs codnis gadacemis arsebul nakadebs.

   yovelive  aRniSnulidan SegviZlia  davaskvnaT, 

rom tek-Ta arseboba maspinZel qveyanaSi ganapirobebs 

teqnikur progress. aqve unda aRvniSnoT, rom firmebi, 

romlebic floben  codnas, qmnian barierebs maTi cod-

nis gavrcelebis Sesamcireblad.  teqnologiaTa gadace-

ma da gavrceleba moicavs fizkuri kapitalisa da cod-

nis importirebul nakadebs. es ukanaskneli iZens sul 

ufro mniSvnelovan funqcias da moicavs axali cod-

nisa da  menejeruli gamocdilebis SeZenasa da STanTq-

mas. moklevadian periodSi  maspinZeli qveyana axali da 

mowinave teqnologiebis miRebiT qmnis axal produqcias 

da amcirebs danaxarjebs,  rac zrdis  qveynis mwarmoe-

blurobas, xolo grZelvadian  periodSi,  mogebis miReba 

damokidebulia imaze, Tu mimRebi firma ramdenad SeZ-

lebs sakuTari  SesaZleblobebis ganviTarebas. mTli-

anad ekonomikisaTvis ki, mogebis miReba dakavSirebulia 

bevr gare faqtorTan _ teqnologiebis gavrceleba sxva 

ekonomikur erTeulebze, teqnologiaTa transferti da 

miReba, aseve roialtisa  da licenziis Semosavlebis 

done da a.S. am aspeqtiT, ganviTarebuli qveynebi arian 

mTavari bazirebis  qveynebi.1

1 UNCTAD  (http://unctadstat.unctad.org/ReportFolders/reportFolders.aspx).
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   roialtisa da licenziis meSveobiT teqnolo-

giaTa gadacema, ganviTarebad qveynebSi ganapirobebs 

teqnologiaTa ganaxlebas- sawarmoo sferoSi mowinave 

teqnologiuri procesebisa da  menejeruli unar-Cveveb-

is danergviT.  tek-ebi gadascems recifient qveynebs teq-

nologiebs upi-sa da araaqcioneruli formiT. zogierTi 

ekonomikuri, strategiuli da politikuri faqtori gan-

sazRvravs teqnologiaTa  gadacemis formebs. teqnolo-

giuri cvlilebebis siCqare, gadacemis xarjebi da riskebi, 

korporaciebis aRqma miRebuli  sargebelisa da riskebis 

Sesaxeb, aseve samTvrobo politika, asrulebs mniSvnelo-

van  rols  teqnologiaTa gadacemis procesSi. Taname-

drove etapze upi-ebi  ganviTarebad sayaroSi teqnolo-

giaTa gadacemis mniSvnelovani wyaroa. Tumca, mowinave 

teqnologiebis gadacemis xarisxi mimRebi qveynebisTvis  

gansxvavebulia regionebisa da qveynebis mixedviT. zo-

gierT ganviTarebad qveyanaSi, magaliTad, CineTSi upi-

ebis ganxorcielebiT Seiqmna garkveuli teqnologiuri  

simZlavreebi,  Tumca,  aRsaniSnavia, rom saerTod dabali 

Semosavlebis qveynebSi, upi-ebis wvlili teqnologi-

uri simZlavreebis Seqmnis procesSi arc Tu ise didia. 

magaliTad, iaponuri firmebis mier ucxouri  filialeb-

isTvis gadacemuli teqnologiebi, kerZod, ganviTarebad 

regionSi, gansxvavebulia teqnologiaTa aTvisebis mixed-

viT. maTi gamoyeneba aRniSnuli regionis filialebSi, 

mSobel kompaniebTan SedarebiT, dabalia. rac Seexeba 

aziis axal industriul qveynebSi arsebul filialebs, 

aq teqnologiaTa gamoyenebis xarisxi mniSvnelovnad 

ar gansxvavdeba  ganviTarebul  qveynebSi moqmedi fil-

ialebisgan.  iaponiaSi ucxouri filialebis 4/5-Si gam-

oiyeneba igive  teqnologiebi,    rac maT mSobliur 

firmebSi. mSobeli kompaniebisgan teqnologiaTa SeZena  

mxolod ramdenime ganviTarebad qveynaSia SezRuduli.  

ramdenime  ganviTarebadi qveyana, mag., CineTi, meqsika,  bra-

zilia, Crd. Kkorea da  indoeTi warmoadgens roialtisa 
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da licenziis mTavar mimReb qveynebs aSS-is  tek-ebisgan. 

tek-s SeuZlia ganaxorcielos teqnologiaTa transfer-

ti  arasaaqcio  saqmianobis  sxvadasxva arxis meSveobiT. 

magaliTad,  franCaizingis,  licenzirebis, subkontraqte-

bis  da a.S.   garda amisa, tek-i,  mniSvnelovanad uwyobs 

xels maRalteqnologiuri  saqmianobis ganviTarebas da 

uzrunvelyofs codnis  MmTliani  kompleqsis, magali-

Tad, teqnologiaTa  gadacemas  menejerul  nou-hausTan  

erTad. qveynebSi, romelTa adgilobrivi firmebi gr-

Zelvadiani urTierTobebiT dakavSorebulia ucxour 

tek-eTan subkontraqtebis   meSveobiT,  xeli ewyoba im-

portirebuli   teqnologiebis  gamoyenebas eqsportze 

orientirebul warmoebaSi,  rac  ganapirobebs  firmebis 

Siga sawarmoo  SesaZleblobebis  ganviTarebasa  da  

gaZlierebas. saerTaSoriso bazarze Ffirmis konkuren-

tuli upiratesobis  misaRwevad aucilebelia    mowinave 

teqnologiaTa  importi,  aseve sxva  meqanizmebis gamoy-

eneba, magaliTad, franCaizingi, an investiciebis  daban-

deba mecnierul-teqnikur  kvlevebSi da sxva.  ramdenime 

firma CineTidan, koreis  respublikidan  da taivani-

dan, gaxda mniSvnelovani korporaciuli inovatori da 

inovaciuri firmebis investori sazRvargareT. tek-ebis 

kapitaldabandebebi  soflis meurneobaSi uzrunvely-

ofs adgilobrivi fermerebis teqnologiur daxmarebas 

TeslebiT, sasuqebiT da sxva warmoebis faqtorebiT, sa-

dac mowinave teqnologia  da nou-hau aqtiurad inergeba. 

isini dainteresebuli arian ganaxorcielon  efeqtiani 

momsaxureba imisaTvis, rom miiRon maRali xarisxis, na-

klebdanaxarjiani produqcia. CineTSi tek-ebma danerga  

didi odenobiT  Tanamedrove  teqnologiebi, magaliTad, 

brinjis warmoebis mSrali teqnologia, axali xilisa 

da bostneulis  gadamamuSavebeli  teqnologia da a.S.

tek-ebis mier Rirebulebis Seqmnis jaWvSi yvelaze 

naklebad internacionaluri segmentia kvleviTi sam-

uSaoebi. amasTan ,maTi warmoebis, marketingisa da sxva 
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funqciebis gadaadgileba sazRvargareT  SedarebiT  

swrafad xorcieldeba, xolo saTavo ofisebi, finansebi  

da  kvleviTi  samuSaoebi  tek-aTa naklebad interna-

cionaluri saqmianobaa. tek-ebi mzardad gadaadgileben  

kvleviT saqmianobebs ganviTarebad qveynebSi, Tumca, kv-

leviTi samuSaoebis ZiriTad centrad rCeba ganviTare-

buli qveynebi, rac iaponiisa da aSS monacemebiT das-

turdeba. iaponuri tek-ebis mier 2007  wels Catarebuli 

kvleviTi saqmianobebis 38% ganviTarebad qveynebSi iyo 

ganxorcielebuli. kerZod, CineTi da indoeTia global-

uri kvleviTi samuSaoebis ZiriTad sakvanZo qveynebi.1

   msoflioSi mimdinare globalizaciis procesSi 

tek-ebi  msoflio ekonomikis ZiriTadi monawile  sub-

ieqtebia, romelTa erT-erTi damaxasiaTebeli  Tavisebu-

rebaa  warmoebuli produqciis mniSvnelovani nawilis 

realizacia sazRvargareT. aqve unda aRvniSnoT, rom tek-

ebis produqciis realizaciis didi nawili ganviTare-

bul qveynebze modis, mosaxleobis maRali myidvelo-

biTunarianobidan gamomdinare. tek-ebis ganviTarebis 

tendencia mowmobs,  rom isini  sul ufro cdiloben 

aiTvison, rogorc ganviTarebuli, aseve ganviTarebadi 

qveynebis bazrebi. msoflio ekonomikaSi tek-ebi aqti-

urad monawileoben eqsportis, erToblivi warmoebis Tu 

pirdapiri investiciebis saSualebiT. aseve aRsaniSnavia 

tek-ebis daintereseba gardamavali ekonomikis qveynebiT, 

sadac maT izidavT momgebiani vaWrobis da investorebis 

mzardi SesaZleblobebi.  Tanamedrove etapze  tek-ebis 

roli da mniSvneloba msoflio ekonomikaSi sul ufro 

metad izrdeba. isini iTvlebian globalizaciis   pro-

cesis  erT-erT umniSvnelovanes fenomenad.

   teqnologiaTa  transferti  rTuli da kompleq-

suri procesia,  ris gamoc  bevr ganviTarebad qveyanaSi  

warmoiSoba  siZneleebi efeqtiani politikis  gatarebasa  

1 Anderson T. U.S. affi liates of foreign companies operations in 2008. Survey ofCur-
rent Business, 2010 Vol.  90, #.11, pp: 45–58.
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da ganiTarebaSi. upi-ebis Semodineba ar aris sakmarisi 

piroba  ganviTarebadi  qveynebis  teqnologiuri  bazis 

gardasaqmnelad, ramdenadac tek-ebis mier teqnologie-

bisa da warmoebis funqciebis gadacema sinamdvileSi 

didadaa damokidebuli Sesabamisi samTavrobo strate-

giisa da adgilobrivi potencialis ganviTarebaze, ker-

Zod, samTavrobo politikam aucilebelia xeli Seuwyos 

Siga da ucxouri investiciebis ganxorcielebas, produq-

tiuli da Semguebluri SesaZleblobebis Seqmnas, ganamt-

kicos saqmiani kavSirebi da ganaviTaros teqnologiuri 

procesebi. teqnologiaTa gadacemasTan dakavSirebiT, 

ganviTarebadi qveynebis strategiam droTa ganmavlobaSi 

ganicada upi-Tan mimarTebiT  arsebuli SezRuduli midg-

omebidan, tek-ebze damokidebul strategiaze gadasvla. 

Aam ukanasknelSi igulisxmeba upi-ebis mosazidad aqti-

uri gzebis Zieba, erTi mxriv,  unar-Cvevebis  danergviTa  

da insituciuri mSeneblobiT, xolo, meore mxriv,  pasiuri 

poziciis dakavebiT da orientaciiT investiciebisTvis 

sasurveli garemos Seqmnaze. praqtikaSi ganviTarebadi 

qveynebis umetesoba iyenebs arsebul strategiaTa kom-

binacias. aRsaniSnavia, rom mTavrobis mier arCeuli ne-

bismieri strategia dakavSirebulia rogorc sargeblis 

miRebasTan, aseve riskebTanac, risTvisac aucilebelia 

SerCeuli politikiT miRebuli sargeblis   maqsimizeba 

da Sesabamisad riskebis minimizeba.  Tanamedrove period-

Si,  ganviTarebadi qveynebis umetesoba  xasiaTdeba susti 

da fragmentuli inovaciuri sistemebiT. am sferoSi miz-

anmimarTuli   politikis gatareba   aRmofxvris codnis 

miRebasTan, warmoebis seqtoris ganviTarebasa da gamoy-

enebasTan dakavSirebul sirTuleebs. samTavrobo poli-

tikis mizania Seamciros riskebi, romelic dakavSire-

bulia inovaciur saqmianobasTan,  kerZod,  aRmofxras 

winaaRmdegobebi inovatorebs Soris da  gadawyvitos  

sagareo  inovaciuri sakiTxebi. aRniSnuli  miznebis miR-

weva moiTxovs kargad  standartizebuli  stimulebis  
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dawesebas,   Sesabamis monitoringsa da Sefasebas,  ino-

vaciuri  saqmianobis  marTvis struqturis  arsebobas  

kompetenturi   momsaxure personaliT da gamWvirvale 

politikis  mxardaWeras. Aadekvaturi struqturebi (fi-

nansuri garemo, mewarmeoba, stimulebi), materialuri da 

aramaterialuri infrastruqtura (erToblivi kapitali, 

inteleqtualuri sakuTreba, momsaxurebis gafarToeba, 

normebi da standartebi,  laboratoriebi,  fizikuri in-

frastruqtura) warmoadgens  arsebiT faqtorebs poli-

tikis SemuSavebis procesSi. teqnologiaTa gavrcelebis 

maqsimizaciisTvis mniSvnelovania gaizardos adgilo-

brivi firmebis mier mowinave teqnologiebTan adaptire-

bisa  da aTvisebis potenciuri SesaZlebloba. yovelive 

aRniSnuli gulisxmobs kvalificiuri samuSao Zalis 

arsebobas,  aramxolod  tek-ebis saqmianobaze zemoq-

medebisaTvis, aramed xels uwyobs maRali xarisxis Siga 

konkurentuli sawarmoebis saqmianobas.1 teqnologiaTa 

masobrivi  gavrcelebisaTvis mniSvnelovania mTavro-

bis mier SemuSavebuli politika, romelic aumjobesebs 

Tanamedrove teqnologiaTa datvirTvas da adgilobri-

vi firmebis adaptaciis unars, rac moiTxovs qveyanaSi 

kvalificiuri samuSao Zalis Camoyalibebas  aramarto 

tek-ebSi dasasaqmeblad,  aramed konkurentuli adgilo-

brivi sawarmoTa ganviTarebis xelSesawyobad. qveynis 

saganmanaTleblo politikis ganviTareba droTa ganmav-

lobaSi aucilebelia, ramdenadac Tanamedrove periodSi 

swrafad izrdeba industriuli   dargebis moTxovnebi. 

mTavrobis mier gatarebuli swori politika aZlierebs 

mcire da saSualo biznesis SesaZleblobebs maTi  ga-

farToebiTa da trening - momsaxurebiT.  saqarTvelom 

aucilebelia xeli Seuwyos specifiur teqnologiaTa 

transferts,  romelic SesabamisobaSia qveynis prior-

itetul dargebsa  da aseve  ganviTarebis strategiasTan. 

mTavrobas,  fiskaluri da finansuri stimulebiT, aqvs 

1 Nelson, R.R., Phelps, E.S., . Investment in humans, technology diffusion, and 
economic growth.American Economic Review, 1966, p.70.
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SesaZlebloba moizidos tek-ebi konkretul dargebSi, 

garda amisa Seqmnas sasurveli klimati sawarmoebSi 

inovaciaTa daanergisTvis mecnierul-teqnikuri bazis 

SeqmniT, romlebic xSir SemTxvevaSi mdebareobs univer-

sitetbsa da sxva kvleviT centrebTan axlos.  recifient 

qveyanaSi orientaciis aReba ukve funqcionirebad tek-eb-

isken, strategiis erT-erTi  nawilia, romelic xorciel-

deba magaliTad,D stimulebis SeTavazebiT, imisaTvis, rom 

gadaaadgilos da fokusireba moaxdinos SedarebiT kom-

pleqsur teqnologiebze, gazardos da ganaaxlos adg-

ilobriv doneze ganxorcielebuli  mecnierul-teqni-

kuri kvlevebi. aRniSnuli gulisxmobs warmoebis yvela 

faqtoris gaumjobesebas, romelic gamoiyeneba tek-Ta 

filialebSi (infrastruqtura, unar-Cvevebi, informacia 

da a.S.).  saboloo angariSiT, saxelmwifos xelewifeba 

Seagrovos da gaavrcelos  recifienti  qveynis  teqni-

kuri, kvleviTi da saganmanaTleblo momsaxurebis  Ses-

axeb  informacia da gaamartivos   mowinave  teqnolo-

giaTa  xelmisawvdomoba  adgilobrivi sawarmoTaTvis. 

kavSirebisa da aliansebis Seqmna msoflioSi teqnolo-

giaTa  dargSi liderebisTvis tek-ebisa da Siga firemebs 

Soris, nou-haus gadacemis  mniSvnelovani  saSualebaa. 

Mmag.,  erTobliv sawarmoTa  Seqmna ganapirobebs teqno-

logiaTa efeqtian transferts, am SemTxvevaSi myardeba 

ormxrivi ndoba partniorebsa da SeZenil sawamoTa So-

ris.  ukukavSiris arsebobis aRmosafxvrelad, romelic 

aseve SesaZloa warmoiSvas   tek-ebsa da Siga potenciur 

mimwodeblebs  Soris, saWiroa intensiur konsultaciebi 

da  treningebi. kavSiris gansamtkiceblad xdeba adgi-

lobrivi mTavrobis  mier fiskaluri  SeRavaTebis  SeT-

avazeba tek-ebis mier Catarebuli  mecnierul-teqnikur  

kvlevebze.  Ggarda amisa, adgilobrivi teqnologiuri da 

industriuli klasterebis Seqmna erovnuli  firmebisa  

da  ucxouri filialebis monawileobiT zrdis nou-haus  

gacvlasa  da  gamocdilebis miRebas erovnuli firme-
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bisTvis.1

samwuxarod, saqarTvelos Tanamedrove ekonomiki-

saTvis damaxasiaTebelia  ტექნოლოგიური ჩამორჩენილობა,  
inovaciuri  sistemebis strategiuli  dagegmvis arqona,  

erovnuli  kvleva-ganviTarebis  infrastruqturis moSli-

loba,  სხვადასხვა  ინოვაციaze დაფუძნებული მიდგომების 
დეფიციტი,   ყველა   ეs  ფაქტორი,  ცალ-ცალკე  და ერთობლიობაში, 
arsebiTad aferxebs  უფრო   მაღალი უკუგების,  მდგრადი 
და გრძელვადიანი  ეფექტების  გენერირებis SesaZleblobebs  
ადგილობრივ  ეკონომიკაში _ ფართო მასშტაბის  ადგილობრივი   
ინიციატივების,  ინოვაციური სისტემებისა და რეგიონების 
კონკურენტულ   უპირატესობებზე   დაფუძნებული  პროექტების 
წახალისება-განხორციელებაში.   შედეგად,   ekonomikuri gan-

viTarebis done  saqarTveloSi  Sorsaa sasurvelis-

gan და ააშკარავებს  mwarmoeblurobisa  და შემოსავლების 
გენერირების დაბალ დონეს,  მწირ საწარმოო შესაძლებლობებს 
და ინფრასტრუქტურას, სუსტ სამეწარმეო აქტივობას. Uucxouri  
investiciebis  dadebiTi   zegavlena qveynisa da misi  

regionebis  produqtiulobis  amaRlebasa  da  sainves-

ticio sistemebze  ganuzomelia,  Tumca,   xSir SemTx-

vevaSi,   misi efeqtianoba gacilebiT  Zlieria   mowi-

nave    qveynebisaTvis, vidre naklebad ganviTarebuli 

qveynebisTvis.  Uucxouri    investiciebisTvis damaxasi-

aTebelia  damatebiTi finansuri  sargebeli,    teqnolo-

giuri difuzia   da kavSirebis   stimulireba ucxour 

da adgilobriv firmebs Soris, rac zrdis  inovaciur  

Zalisxmevas. aRsaniSnavia, rom  upi-ebi efeqtiania mx-

olod   maspinZeli  qveynis mier teqnologiis aTvisebis 

maRali donis pirobebSi. zemoT aRniSnulidan  gamom-

dinare,  ekonomikis ganviTarebaze upi-ebis zemoqmedebis   

Sesafaseblad, saWiroa  dadgindes  mis   paralelurad, 

Sesabamisi moculobiT,   izrdeba    Tu ara Tanamedrove 

teqnologiebi da menejeruli   Cvevebi  da, rac mTa-

varia, warmoiqmneba Tu ara amiT axali SesaZleblobebi  
1 Barro, R., Sala-i-Martin, X.. Technology diffusion, convergence, and growth. 
Journal of Economic Growth , 1997, p.23.
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momijnave   dargebisa da saerTod, biznesis ganviTare-

bisaTvis. A amgvarad,   upi-ebis  importi  sasargebloa  

maSin, rodesac investiciebis  mTliani moculobis zrda 

ganapirobebs  axali teqnologiebisa   da   menejeruli  

Cvevebs aTvisebas.   saqarTvelos mdgradi ekonomikuri 

ganviTarebis strategiis mniSvnelovani mimarTulebaa  

mowinave teqnologiebisa da mewarmeobis stimulireba. 

ekonomikuri ganviTarebisa da usafrTxoebis uzrunvel-

sayofad aucilebelia inovaciebsa da axal teqnolo-

giebze orientirebuli strategiis SemuSaveba, rac qveya-

nas SesaZleblobas miscems ganaviTaros prioritetuli 

dargebi da aamaRlos misi konkurentunarianoba msof-

lio masStabiT. 

Technology Transfer - Factors Contributing to the Development Technology Transfer - Factors Contributing to the Development 
of Recipient Countriesof Recipient Countries

K.K. JganjgavaJganjgava
 
 The article provides an opinion that technology transfer is the 

process which contributes to transfer of scientifi c studies and technology 
from one company to another. Developed countries are characterized by 
rapid technological change, reduction of difference between the levels 
of technological development in developed and developing countries, 
which is essential for sustainable economic development and reduction 
of poverty in developing countries. Import of advanced technologies is 
essential for a company to achieve competitive advantage. Correspond-
ingly, stimulation of advanced technologies and entrepreneurship is an 
important direction of sustainable development strategy of Georgia. De-
velopment of strategy oriented on innovations and new technologies is 
crucial for the country’s economic development and security. The will 
make it possible for the country to develop desirable sectors and improve 
their competitiveness. 
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ABSTRACT
Gradually, the world is recognizing the role of business ethics and 

responsibility towards society. Accordingly, there is a shift towards so-
cial responsible and ethical behaviour around the word. Corporate Social 
Responsibility as a declared strategy contributes a sustainable develop-
ment of a company and prepares it for a global competitive advantage. 
This research is driven by the fact that there has not been conducted any 
scientifi c research in Georgia in order to determine consumers’ percep-
tion of social responsibility, their expectations and impact of CSR on 
consumer behaviour. The scope of the research is confi ned to identify 
abilities of the Georgian consumers to support social responsibility of 
companies operating in the Georgian market. 

Keywords: CSR, marketing, consumers, product choice, pur-
chase decision, developing countries, Georgia.

INTRODUCTION
Corporate Social Responsibility (CSR) is a buzzword in the early 

21st century. Almost every big company has CSR strategy to meet the 
requirements of customers and the society as a whole. Consumers are 
demanding that companies implement social responsibility regardless of 
their size, shape or origin. Since societies around the world are facing 
various social problems, they expect from the companies to help in 
solving them using their resources effectively. 

Companies around the world are more and more aware of the 
consequences of their activities. In addition, societies are demanding 

ASPECTS OF SOCIAL RESPONSI-
BILITY OF MARKETING IN THE 

GEORGIAN CONSUMER MARKET
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socially responsible behavior, and expecting that businesses will help 
in resolving many societal problems. Therefore, companies use CSR 
strategies to meet the requirements not only of their shareholders but 
also of the society as a whole. 

Gradually, awareness about the advantages of CSR is increasing 
among companies operating in Georgia. The United Nations Global 
Compact Initiative promotes corporate social responsibility in Georgia. 
But its efforts are manly directed towards the companies. Customers are 
less informed in the issues regarding social responsibility, and hence, 
they do not demand socially responsible behavior from companies 
operating in the Georgian market.

However, debates are still continuing about whether or not 
companies should adopt and engage in CSR, especially in developing 
countries. Therefore, this study aimed to determine if companies 
operating in the Georgian market could achieve a competitive advantage 
through CSR. This research was driven by the fact that there is still less 
awareness about CSR in Georgia, especially, from the side of consumers. 
The main purpose of the research is to defi ne consumer perception and 
expectations regarding social responsibility in Georgia. 

The research was focused on fi nding out if CSR would help 
companies in their marketing efforts to attract more loyal customers. 
The research objectives were to ascertain CSR impacts on consumers 
purchase behavior, and demand level for CSR. The research was aimed 
at fi nding how informed Georgian consumers are about CSR, and which 
communication channels they prefer for receiving information about 
CSR.

The study aimed at fi nding answers of the key questions: do 
consumers take into account a company’s ethical reputation while 
purchasing products, and do a company’s corporate social responsibility 
play any role in consumers purchase decision. 

LITERATURE REVIEW
Fundamental changes have been occurred last decades in society 

and in business (Brenkert, 2010; Hollender, 2004). One of them is 
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responsible corporate behavior that is an imperative rather than a choice 
businesses can do. This shift is raising the expectations that the public 
has of the role business should play in society. The public will not 
tolerate the kind of behavior that they tolerated in the past. There is a 
new level of expectation that will change the guidelines under which 
businesses operate (Hollender, 2004). Therefore, marketing academics 
and practitioners face a new challenge - meet requirements of the society 
about the social responsibility (Cone Communications, 2007; CSRWire, 
2008; Dahlsrud, 2006). 

Advocates of CSR consider it as a vehicle for development, and 
state that in an increasingly globalized economy competition has become 
more fi erce and traditional differential factors among fi rms are on the 
verge of obsolescence, therefore, successful fi rms will be those that are 
able to respond to the demands of their stakeholders whatever these 
demands might be (Doane, 2005; Hollender, 2004; Idemudia, 2011). 

Company focus shifted from just profi t maximization towards 
more important issues of business survival and the satisfaction of social 
needs. There is the necessity to balance current stakeholder and societal 
needs with those of the future (Hildebrand et al., 2011). Consequently, 
many companies attempt to understand and meet requirements both 
their consumers and all stakeholders. According to Lindgreen et al. 
(2009: 135), CSR must reach out to many different stakeholders; the 
organization listens and responds to stakeholders that form part of the 
organization’s relationships, networks and interactions.

Academics and practitioners have been trying to establish a 
universal defi nition for corporate social responsibility (Carroll, 1991), 
but despite of many defi nitions (Sweeney & Coughlan, 2008), there 
is no universal defi nition for CSR yet (Commission of the European 
Communities, 2001; Schlange & Co.)

CSR is also known as corporate social performance, sustainable 
business, sustainable responsible business, (Kanji & Chopra, 2010), 
corporate responsibility, corporate citizenship, responsible business, 
and corporate governance (Schlange & Co.). All these terms describe 
responsibility of a company towards its stakeholders (Schlange & Co.), 
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and means that a company can produce an overall positive impact 
on society, and herewith, achieve maximization of profi ts. CSR is an 
effective tool for improving a public image of a company (Kanji & 
Chopra, 2010).

According to Rowe (2005), Corporate Social Responsibility is a 
self-regulation presented as a way to balance the interests of business 
and society without expanding government intervention in the global 
market place.

Researchers consider CSR as an optimal managerial tool for 
promoting and positioning, and highlight the unique role of CSR in 
effective corporate marketing (Hildebrand et al., 2011).

Among the many defi nitions of CSR the most important for 
the company is to take into consideration the needs of all stakeholders 
in every stage of its operations. Marketing plays a vital role in terms 
of learning about needs and wants of all stakeholders, and meet their 
requirements in order to survive and achieve success. The company 
should be constantly in touch with the society through the marketing 
communication in order to inform them about the CSR programs 
implemented by the company. According to Hockerts (2007: 11), CSR 
strategy increases competitiveness, and companies are engaging in four 
dimensions of CSR: risk, effi ciency, branding, and new markets. 

Studies confi rm the overall positive effect of CSR to consumer 
attitudes and supports towards a company (Vaaland et al., 2008; Berens 
et al., 2002). Since ethical behavior is expected, the company is rewarded 
by the consumer’s willingness to pay higher prices and thereby reward 
its ethical behaviors. However, the consumer may also buy from the 
unethical companies, but punish them by demanding lower prices 
(Vaaland et al., 2008; GlobeScan, 2004). 

A number of surveys confi rm that consumers in many countries 
increasingly use ethical criteria in their purchase decision. Moreover, 
socially responsible consumption has also grown (Yan & She, 2011: 
253). These developments have attracted attention of researchers. 
However, most studies are conducted on the mature markets in the 
developed countries, and CSR in the emerging economies is neglected 
(Yan & She, 2011: 254). 
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Studies in developing countries have demonstrated that consumers 
are often unaware and unsupportive towards CSR while in developed 
countries, on contrary, most consumers are willing to support CSR 
initiatives launched by corporations (Arli & Lasmono, 2010). 

According to Arli and Lasmono (2010), in the context of developed 
country, consumers are interested in, and have positive perception 
towards CSR. They consider CSR as a purchase criterion, and some of 
them are even willing to pay a higher price for that company’s products. 
On the contrary, in developing countries, the key purchase criteria for 
consumers are price and quality of a product. But despite this, CSR still 
increases positive attitude and loyalty towards the company and/or the 
brand, and improves fi nancial performance (Arli and Lasmono, 2010)

According to Porter and Kramer (2006), CSR is much more that 
expenses or just philanthropy. On the contrary, CSR can be profi table 
resource. This perspective emphasizes CSR as an essential and growing 
effect on choosing of marketing strategies, especially in terms of its 
impact on consumer values (Piercy & Lane, 2009; Porter & Kramer, 
2006). Thus, CSR can be a source of competitive advantage, and 
consequently, a signifi cant corporate capital (Piercy & Lane, 2009). 

RESEARCH METHODOLOGY
The research method was exploratory in nature in the sense that 

there is no previous academic research about consumers’ perception of 
social responsibility in Georgia to guide this study. The research was 
descriptive, and the quantitative research method was used. The study 
was conducted in Tbilisi, capital city of Georgia, between February 
and June of 2012. It took 15-25 minutes to answer to the questionnaire. 
Respondents were selected by use of a purposive sampling method. Data 
were gathered by means of survey. 

Nonprobability purposive sampling was chosen for this research 
due to its low costs, fl exibility and simplicity. In addition, it allows 
collection of much information quickly. The respondents participating 
in the research were more or less informed about the corporate social 
responsibility, and expressed their interest in CSR issues, they all are 
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living in the capital city of Georgia, have education, job, and access to 
the Internet. 

The survey was conducted through self-administrated 
questionnaires sending by Email. The major benefi ts of an email survey 
include the speed of distribution, quick response time, and lower costs. 
Seven hundred questionnaires were sent by Email and 420 of them 
returned allowing a response rate of 60 percent. But twelve of them were 
not suitable for analysis since they were not fully completed. 

The questionnaire sought the respondents’ purchase criteria, the 
role of CSR in choosing of a product, information sources for social 
responsibility of a company, and respondents’ attitudes toward CSR. 
The fi nal section of the questionnaire gathered demographic information 
of the respondents including gender, age, education, income level, 
occupation, and social category. 

A fi ve-point Likert scale, a ten-point Stapel scale, and a seven-
point semantic differential scale were used in the questionnaire. After 
coding the questions, the computer software was used to analyze the 
received answers. The research results were analyzed using MS Excel 
2011, and statistic software SPSS 15.0 for Windows. Descriptive 
statistics, Frequency analysis, Cross tabulation, as well as Onaway 
Anova was used. Confi dence interval is 95%. Finally, the results were 
visualized with charts. 

EVALUATIONS AND FINDINGS
Consumer Purchase Preferences

Respondents were asked to name what is the most important 
for them when buying products on the 5-point scale. They were asked 
to rate product purchase criteria ranging from 1 to 5, were the most 
important was rated with 1, and the least important with 5. They had to 
choose which of the following criteria are of the most or least importance 
when they buy products: Product quality, product price, product origin 
(made in), company reputation, or corporate social responsibility of 
a production company.  For 86% of respondents, the most important 
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factor by purchasing products is the quality, and only 3% said it is of 
less importance factor. 

Product Price is of the greatest importance for 15% of 
respondents, and important for 53% of respondents. However, 21% 
of them have a neutral attitude towards it. Only 7% said the price is 
unimportant. Company image or reputation is the most important for 
11% of respondents, and important for 10% of them, whereas it is of 
less importance for 35% and unimportant for 14% of respondents. The 
respondents considered the origin of a production company as a less 
important factor when purchasing products. For only 5% of respondents 
is the origin of company (Made in) the most important, and important 
for 17% of them, while 13% of respondents regard it as unimportant, 
and 29% - as less important.  The last important factor for consumers 
in Georgia is the CSR of company while purchasing products. It is the 
most important for 7% of respondents, and important for 4%, whereas it 
is of less importance for 27%, and unimportant for 54% (see chart 1). 

Chart 1. Consumer preferences when buying products

Yet ethical behaviour of the production company is more important 
for men respondents when buying products, and they take into account 
more often the production company's social responsibility than women. 

65% of women and 72% men consider product quality as the 
most important factor when purchasing products. Product price is the 
most important for 13% of women and 18% of men, whereas 22% of 
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women and 18% of men are indifferent about it. Company reputation is 
considered as the most important factor for 11% of women and 11% of 
men while 30% of women and 32% of men are indifferent about it. A 
signifi cant amount of women respondents (41%), and 24% of men think 
that company reputation is less important when purchasing products. 
According to the research, product origin or Made in is unimportant factor 
for 16% of women, and 8% of men. Only 19% of woman respondents, 
and 13% of men regard product origin as the important factor when 
buying products. Corporate Social Responsibility is less important for 
woman respondents than men. 54% of women and 53% of men think 
it is unimportant factor, and it is of less importance for 24% of women 
and 32% of men. CSR is important for 8% of women, and 5% of men. 
However, 11% of women, and 5% of men are indifferent about CSR of 
a company when purchasing products (see chart 2).

Chart 2. Ethical attitudes of men and women towards a 
company

Thus, the research showed that respondents pay less attention on 
social responsibility of the production company when buying products. 
CSR is not a key criterion for product purchase decision.The respondents 
were divided into two groups based on their awareness of CSR. As the 
research has shown, 56% of the respondents have never heard about 
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CSR. The research demonstrated that consumers with CSR knowledge 
are more likely to consider this factor when making purchase decision 
that those consumers without such knowledge (see chart 3).

According to the research results, those respondents who have 
never heard about CSR are more indifferent towards company reputation, 
but less indifferent towards CSR of the company when buying products. 
For 81% of those respondents without information about CSR, product 
quality is the most important factor while purchasing products, and it is 
also important for 16% of them. Whereas for 51% of those respondents 
who are informed about CSR, product quality is the most important 
factor (see chart 4). 

Chart 3. Purchase preferences of those consumers who have 
information on CSR

21% of the respondents with information on CSR said that product 
price is of the most importance, and it is also important factor for 43% of 
them. While 11% of those respondents who have not heard about CSR, 
the product price is of the most importance, and important for 60% of 
them. However, more indifferent attitude towards the product price has 
those respondents with information about CSR: 27% of them, and only 
16% of the other group consider the product price as a neutral factor 
when purchasing products. Furthermore, for 7% of those respondents 
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who have information about CSR regard product price as less important, 
whereas 4% think the same from those respondents who did not know 
what is CSR. 

Chart 4. Purchase preferences of those consumers who do 
not have information on CSR

There are as well some differences between these two groups in 
attitudes towards company reputation when they buying products. 16% of 
those respondents with knowledge in CSR think that company reputation 
is important factor, while only 5% of the other group of respondents 
thinks the same way towards the company reputation. For 27% of those 
respondents who have information about CSR and for much more - 40% 
of those without knowledge in CSR said that company reputation is of 
less importance when buying products. 

Only for 7% of respondents who have heard about CSR, and for 
4% of another group of respondents believe the country of origin of a 
company is the most important factor when they purchase products. 

Corporate Social Responsibility of the company is of great 
importance for 11% of those respondents with knowledge in CSR, and 
only for 4% of the other group. A small amount of those respondents 
who have heard about CSR (41%) consider CSR of a company as an 
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unimportant factor while purchasing products, whereas the same answer 
gave 63% of the respondents from another group. 

It is noteworthy that for both group of respondents - respondents 
who have heard about CSR and those who do not, product quality is 
of utmost importance. But for those respondents who have information 
on CSR, after product quality and price, reputation and CSR of the 
production company is the most important factor when choosing 
products to purchase. Yet the respondents having a neutral attitude 
towards social responsibility and reputation can be a great market for a 
company that can infl uence on their decisions through the appropriate 
marketing strategies. 

Impact of CSR on Purchase Decision of Georgian 
Consumers

In order to determine how CSR can impact on purchase decision 
on consumers in Georgia, respondents were asked to note on the 5-point 
scale, how much they agree with the statements regarding CSR and 
product purchasing decision. According to the survey results, the majority 
of respondents state that they take into consideration an ethical reputation 
of the production company when purchasing products. Moreover, many 
of them agree with the statement that they do not buy products from the 
companies that pursuing unethical or irresponsible behavior. Half of the 
respondents state that if price and quality of products are similar, they 
buy products of the company that implements CSR programs. Many 
respondents note that they would pay more for products of the company 
that takes care of the whole society. 15% of respondents absolutely agree 
and 13% of them agree with the statement that they would pay more in 
products produced by a company with the CSR programs. However, a 
big majority (39%) is indifferent, and neither agrees nor disagrees with 
it (see chart 5). 
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Chart 5. Consumer ethical attitudes towards Production 
Company

According to the research results, Georgian consumers take into 
consideration a company's ethical behavior when buying products. 18% 
of respondents absolutely agree and 34% agree with the statement: 
«When I buy something I take into account a company's ethical 
reputation». Whereas 19% of them have indifferent attitudes and 24% 
disagree with the statement. However, 35% of respondents absolutely 
agree and 18% agree that they do not buy products from unethical and 
irresponsible companies, while only 21% of them disagree with it. 
Moreover, 25% of respondents absolutely agree and 23% agree that they 
would pay more for products of companies that take care of the whole 
society. But a signifi cant number of them (27%) is indifferent about it, 
and 11% disagrees to this statement. 

As the research result demonstrated, the majority of respondents 
(50%) absolutely agree and 18% of them agree with the statement that 
they choose the products of those companies that have CSR when price 
and quality are the same. Only 14% are indifferent about this statement, 
and a small amount of respondents disagrees to it. 

Furthermore, the most respondents agree with the statement that 
they would pay more for the products of the company that implements 
CSR. Similar to the research of the Arli and Lasmono (2010), consumers 
in Georgia also tend to buy products of those companies that implement 
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CSR if price and quality of products are similar. Hence, CSR can be a 
good strategy for those companies that are operating in a competitive 
environment. But, according to Arli and Lasmono (2010), if a competitor 
company would offer lesser price, CSR cannot be an attractive strategy 
any more. 

Yet ethical behaviour of the production company is more impor-
tant for men respondents when buying products, and they take into ac-
count more often the production company's social responsibility than 
women (see chart 6). 

Chart 6. Ethical attitudes of men and women 

The research results demonstrated that 20-34 years old consum-
ers tend to pay more for products which production company has the 
CSR strategy while 35 and older respondents state not to buy product 
which production company in engaging in unethical or irresponsible be-
haviour (see chart 7). 

According to the research, 78% of 35 and older respondents, and 
61% of younger respondents consider product quality as the most impor-
tant factor when buying products. Product price is of the most important 
for 19% of 20-34 years old respondents and for only 8% of 35 and older 
respondents. Product price is more important for consumers who are 35 
and older that for those of youngers while 23% of respondents between 
24 and 34, and 18% of elders are indifferent about the product price. 
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Chart 7. Ethical attitudes towards production company by age 

In addition, company reputation is of the most importance for 
8% and important for 13% of respondents between 20 and 34, while 
among the elder respondents it is the most important factor for 15% and 
important only for 5%. 29% of 20-34 years old respondents and 33% of 
35 and older respondents are indifferent about the company reputation 
when purchasing products, whereas it is of less important factor for 39% 
of respondents between 10 and 34, and 28% of elder respondents. 

Moreover, origin country of products (Made in) is important for 
18% of 20-24 years old respondents and 15% of 35 and older respon-
dents, while it is of less importance for 39% of 35 and older respondents 
and for 23% of youngers. 

Corporate Social Responsibility of a company is the most impor-
tant factor when buying products for only 7% and important for 5%of 
respondents between 20 and 34, while it is the most important for 8% 
and important for only 3% of respondents who are 35 or older. However, 
13% of 35 and older respondents and 7% of youngers are indifferent 
about CSR when purchasing products. CSR is more unimportant in the 
age group of 20-34 (57%) than in the age group 35 and elders (49%). 
Thus, elder consumers are more concerned about CSR, and they pay 
more attention to it when choose products. 
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Preferred Communication Channels for Social 
Responsibility

The respondents were asked to answer whether they have ever 
heard about corporate social responsibility. There were only two op-
tions offered «yes» and «no». As the results showed, 56% of respon-
dents have never heard about corporate social responsibility. The most 
of them who is aware on CSR are young people within the age group of 
20 - 34 (see chart 8).

Chart 8. Consumer awareness level about CSR

According to the research fi ndings, young people in Georgia are 
more informed about CSR than elders, which can be caused either by 
the Internet or education. In addition female respondents are more aware 
of CSR than males, which can be related to the research demographics. 
Among the respondents participating in the research 62% were women 
and 38% men. 

Overall, there is, generally, less information about corporate 
social responsibility in Georgia. This result suggests that there is a need 
of more communication about the issues regarding CSR. Therefore, 
the research was also interested in fi nding of information sources from 
which consumers receive information about social responsibility of a 
company.  

Those respondents, who answered positively on the question 
if they have ever heard about CSR, were asked about the information 
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sources from which they have learned about it. According to the analysis, 
the majority of respondents named a specialized literature from which 
they have learned about corporate social responsibility. The next often-
named information source was the Internet followed by mass media. 
Some respondents noted that they have learned about CSR from friends, 
colleagues or family members. Besides the specialized literature, the 
most female respondents have known about social responsibility from 
the Internet while males mainly received information from mass media 
(see chart 9). 

Chart 9. Information sources for getting information about CSR

As the research demonstrates the Georgian consumers named 
the specialized literature (22%), Internet (18%), and mass media (11%) 
among the main sources for getting information about CSR. Only few 
of them mentioned friends (3%), colleagues (2%), and family members 
(2%) as information sources about CSR. Thus, specialized literature 
including company booklets, the Internet and mass media including 
television, are the key communication channels to spread information 
about a company's social responsibility activities. The research showed 
that when Georgian consumers look for the information about CSR 
they trust mostly to the Internet (19%), followed by television (6%) and 
booklets of a company (5%). The least preferred information channel is 
the press (i.e. newspapers), which was named only by 3% of respondents. 
As for age groups, there are not a big difference between the preferences 
of young people between 20 and 34 years old and elders. Both of them 
trust mainly to the Internet (see chart 10).
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Chart 10. Preferred communication channels for CSR

CONCLUSION

There is a shift towards social responsible and ethical behavior 
around the world. Consumers are more and more concerned about 
the social and ethical consequences of their purchases. Gradually, 
both companies and consumers are interested in Corporate Social 
Responsibility as well in Georgia. However, there are still less awareness 
of CSR here as in other emerging economies. Also in Georgia, consumer 
key criteria are price and quality when purchasing products. This research 
was interested in identifying abilities of the Georgian consumers to 
support CSR strategy of companies operating in the Georgian market.

The research aimed at studying the expectation and perception 
of social responsibility in Georgia. It ascertained that consumers in 
Georgia, as in other developing countries, are not demanding CSR, are 
less informed about it, and hence, less supportive. However, if companies 
operating in Georgia develop, implement and communicate CSR, can 
infl uence on consumers purchase decision positively, gain customer 
loyalty. Consequently, they can maintain their positions on market, and 
achieve a long-term success. 

The research suggests that consumers in Georgia are less informed 
and less supportive to CSR, and there is still a long way before consumers 
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can include CSR in their product decision criteria. However, the survey 
showed that consumers who are informed about CSR are more willing 
to pay attention of reputation and social responsibility of a company 
when buying products than those who are not aware about CSR. This 
fi nding suggests that if companies will engage more actively in CSR, and 
communicate it effectively, CSR can help in implementing differentiation 
or positioning strategy, and bring a competitive advantage.

Since consumers pay less attention on CSR of a production com-
pany because they are less informed about the social responsibility, 
companies need to develop marketing strategies to increase consumer 
perception of CSR, and hence, attract more customers that will lead to 
their success on the market. The research fi ndings suggest that CSR will 
be important factor for consumers when they buy products if they will 
be more informed about it through the communication channels they 
prefer. Effective communication of CSR can facilitate in product posi-
tioning on the market. 

Companies operating in the Georgian market can use the Internet 
including a company’s web page more active in order to communicate 
with the society.  

The research fi ndings suggest that companies engaging in CSR 
should undertake communication campaigns in order to increase 
awareness of the issues regarding social responsibility among consumers. 
For this purpose, the Internet should be used as an effective and the most 
preferable communication channel to spread information about the CSR 
programs implementing by the companies operating in Georgia. Such 
information can be used instead of a traditional advertising to gain more 
loyal consumers. 

According to the research, Georgian consumers trust to the 
Internet in order to receive information about the CSR programs of 
companies. Company booklets, and television follow this, and the press 
is named as less trusty communication channel. It is noteworthy that the 
preferences in information sources do not differ considerably among age 
groups or by sex. 

According to the research, product quality has the greatest 
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importance, for the majority of respondents, when purchasing products. 
The second most important factor is the product price. This result 
confi rms the study result of Arli and Lesmono (2010) that in developing 
countries consumers choice products by its price and quality. However, 
their study in Indonesia showed that the most critical factor is price while 
our study in Tbilisi demonstrated that product quality is an essential 
determinant when consumers purchasing product, and price comes into 
question only after the product quality is satisfactory. 

In case of the same price and quality, consumers choose products 
from companies that are engaging in CSR activities. Moreover, they are 
ready to pay more for products which production company takes care 
of the whole society, and not to buy products from the companies that 
are pursuing unethical or irresponsible behavior. In addition, Consumers 
take into consideration a company’s ethical reputation when purchasing 
products. Thus, the study result suggests that CSR can be a good strategy 
for companies operating in a competitive environment. 

The research demonstrated that CSR could help companies 
operating in the Georgian market in product positioning and 
differentiation as well as achieving competitive advantage through the 
CSR programs.
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marketingis socialuri pasuxismgeblobis aspeqtebi marketingis socialuri pasuxismgeblobis aspeqtebi 
saqarTvelos samomxmareblo bazarzesaqarTvelos samomxmareblo bazarze

nugzar Todua nugzar Todua 
Tsu-is sruli profesori,Tsu-is sruli profesori,

iza gigauriiza gigauri
Tsu-is doqtoranti Tsu-is doqtoranti 

Tanamedrove msoflioSi marketingis socialuri pa-

suxismgeblobisadmi interesi sul ufro izrdeba.   momx-

mareblebs aRelvebT sazogadoebaze maTi SenaZenebis gav-

lena. korporaciuli socialuri pasuxismgebloba  momx-

marebelTa interesis dakmayofilebas uzrunvelyofs, rac 

kompaniisTvis konkurentuli upiratesobis instrumentia. 

miuxedavad amisa, marketingis socialuri pasuxismgeblo-
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bisadmi  qarTveli momxmareblis damokidebulebis mecnie-

ruli kvleva aqamde jer ar Catarebula. 

naSromSi naCvenebia, rom qarTveli momxmarebeli 

naklebadaa informirebuli socialuri pasuxismgeblobis 

Sesaxeb, Tumca, igi dainteresebulia am sakiTxiT da qarTu-

li kompaniebisganac met informacias moiTxovs. dReisaT-

vis qarTveli momxmarebeli produqcias mwarmoebeli kom-

paniis socialuri pasuxismgeblobis mixedviT ar irCevs. 

produqciis yidvisas misTvis mTavari kriteriumebia fasi 

da xarisxi. magram im SemTxvevaSi, Tu produqtis fasi da 

xarisxi erTnairia, qarTveli momxmarebeli kompaniis so-

cialur pasuxismgeblobas iTvaliswinebs. kvlevam aCvena, 

rom qarTveli momxmarebeli mzadaa meti gadaixados im 

kompaniis produqtebSi, romlebic sazogadoebaze zruna-

ven da ar iyidos im kompaniis produqtebi, romlebic upa-

suxismgeblo an araeTikur qmedebebs ewevian. 

kvlevis Sedegad gairkva, rom is momxmareblebi, rom-

lebic socialuri pasuxismgeblobis Sesaxeb informi-

rebulni arian, saqonlis yidvisas ufro metad iTvali-

swineben kompaniis reputacias, vidre arainformirebuli 

momxmareblebi. Sesabamisad, Tu kompaniebi socialuri pa-

suxismgeblobis RonisZiebebs ganaxorcieleben da swor 

marketingul komunikaciebs warmarTaven, met loialur 

momxmarebels miizidaven da bazarze myar pozicias Sei-

narCuneben. saqarTvelos bazarze moqmedma kompaniebma so-

cialuri pasuxismgeblobis efeqtiani komunikaciisTvis 

unda gamoiyenon interneti, romelsac qarTveli momxma-

rebeli upiratesobas aniWebs. amasTan, socialuri pasu-

xismgeblobis Sesaxeb informaciis misaRebad, qarTveli 

momxmarebeli ufro metad endoba kompaniis broSurebs 

da televizias. kvleva cxadyofs, rom qarTulma kompa-

niebma  TavianTi tradiciuli reklamebi unda Caanacvlon 

informaciiT, rac socialur pasuxismgeblobasTan dakav-

Sirebul RonisZiebebs Seexeba.

Catarebuli kvlevidan gamomdinare, marketingis so-

cialuri pasuxismgeblobis aRqma da misi praqtikuli re-

alizacia daexmareba qarTul kompaniebs produqciis po-

zicionirebasa da grZlevadiani konkurentuli upirateso-

bis miRwevaSi.
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   ekonomikur mecnierebaTa doqtori,   ekonomikur mecnierebaTa doqtori,

     Tsu_is asocirebuli profesoriN     Tsu_is asocirebuli profesoriN

adamiani _ esaa upirvelesi Seucvleli da yvelaze 

mniSvnelovani strategiuli resursi. mis ganviTarebazea 

damokidebuli danarCeni warmoebis faqtorebis gamoyen-

ebis efeqtianoba. gansakuTrebiT didia adamianis mniS-

vneloba sazogadoebis ganviTarebis Tanamedrove etapze.

UdRes adamianuri resursebis marTvis mTavari postula-

tia is, rom msoflioSi mzardi globaluri konkurenci-

is pirobebSi erovnuli konkurentunarianobis mTavari 

faqtorebia ara miwa, kapitali da bunebrivi resurse-

bi, rogorc Tvlidnen klasikuri ekonomikuri Teoriis 

warmomadgenlebi, aramed maRalkvalificiuri adamianuri 

resursebi da samecniero baza. cxadia, yovelive es ar 

amcirebs miwis, kapitalisa da bunebrivi resursebis mniS-

vnelobas.

adamianuri resursebis marTvis erT-erTi rTuli 

da mniSvnelovani funqciaa adamianuri resursebis dageg-

mva. igi garkveuli TaviseburebebiT xasiaTdeba sabaz-

ro ekonomikis pirobebSi. swored am problemazea Ses-

rulebuli winamdebare statia. masSi, arsebuli mdidari 

ekonomikuri literaturis11 Seswavlisa da analizis 
1 ნ. პაიჭაძე, პერსონალის მართვა,  თბ., 2003; Армстронг М. Стратегическое 
управление  человеческими ресурсами. Перевод  с английского. М., 2002;  
Армстронг М. Практика управления человеческими кусурсами. Перевод с 
английского. М., 2007; Десслер Г. Управление персоналом. Перевод с ан-
глийского. М., 1997; Веснин В. Управление персоналом. М., 2008 და სხვ.

adamianuri resursebis adamianuri resursebis 

dagegmvis Taviseburebani                dagegmvis Taviseburebani                

sabazro ekonomikis pirobebSisabazro ekonomikis pirobebSi
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safuZvelze, mocemuli da daxasiaTebulia adamianuri 

resursebis dagegmvis meTodikasTan dakavSirebuli zo-

gierTi iseTi konkretuli sakiTxi, rac damaxasiaTebe-

lia dasavluri organizaciebisaTvis da naklebad an 

saerTod ar gvxvdeba qarTul sinamdvileSi. gamoTqmu-

lia zogierTi mosazreba saqarTveloSi adamianuri 

resursebis dagegvis srulyofis sakiTxebze.

adamianuri resursebis dagegmviT ganisazRvreba, 

Tu ra raodenobis da rogori adamianuri resurse-

bia saWiro organizaciisaTvis misi strategiuli da 

taqtikuri miznebis misaRwevad. sxva sityvebiT rom 

vTqvaT,Nesaa adamianur resursebze organizaciis moTx-

ovnilebis gamovlenisa da maT dasakmayofileblad konk-

retuli gzebis dasaxvis procsi. adamianur resursebze 

moTxovnileba ganisazRvreba rogorc raodenobrivi, 

aseve xarisxobrivi TvalsazrisiT, anu pasuxi unda gae-

ces Semdeg or kiTxvas: a) ramdeni adamiania saWiro?, b) 

rogori adamiania saWiro?

adamianuri resursebis dagegmvis ZiriTadi  amo-

canebia: a) Sesabamisi unar-Cvevebis, gamocdilebisa da 

kompetenciis mqone aucilebeli raodenobis muSakTa 

mozidva da SenarCuneba; b) muSakTa SesaZlebeli meto-

bis an daficitis gamovlena; g) Sromis bazris mier or-

ganizaciisaTvis saWiro unar-Cvevebis mqone momuSaveTa 

arasakmarisi miwodebisas, gare wyaroebidan daqirave-

baze damokidebulebis Semcireba; d) samuSao Zalis 

gamoyenebis srulyofa muSaobis ufro moqnili siste-

mebis (reJimebis) SemoRebiT.

adamianuri resursebis dagegmva xdeba orga-

nizaciis CarCoebSi. misi principebi da gamoyenebuli 

meTodebi damokidebulia imaze, Tu ra xarisxiT cnoben 

menejerebi organizaciis warmatebis  damokidebulebas 

adamianur resursebze momaval moTxovnilebaTa xed-
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vasa da maTi dakmayofilebis gegmebis ganxorciele-

baze. dagegmvis gamoyenebuli meTodebi damokidebulia, 

agreTve, ramdenad SesaZlebelia zusti  prognozebis 

gakeTeba. swrafad cvalebad samyaroSi funqcionire-

badi organizaciebi, roca momavali ganviTarebis donis 

xedva Znelia, samuSaoze miRebisa da damagrebisas Sei-

Zleba daeyrdnon mimdinare situacias an moklevadian 

perspeqtivebs.

 dRes, adamianuri resursebis dagegmvis erT-er-

Ti mTavari Taviseburebaa is, rom aqcenti gadatanil-

ia adamianebis unar-Cvevebze, momuSaveTa ganviTarebasa 

da ganawilebaze. erT-erTi mniSvnelovani Tavisebu-

reba isicaa, rom adamianur resursebze xangrZlivva-

diani moTxovnilebisa da miwodebis prognozirebaze 

aqamde arsebuli tipuri Sexeduleba marcxs ganicdis, 

ramdenadac aseTi prognozis gakeTebis SesaZlebloba 

Zalian SezRudulia, gare movlenebis winaswarxedvis 

sirTulis gamo. dRes, adamianuri resursebis dagegm-

visas, aqcents akeTeben imaze, Tu rogori unar-Cvevebi 

iqneba saWiro momavalSi da, amdenad, sakmaod rTulia 

da arcaa aucilebeli kadrebze xangrZlivvadiani moTx-

ovnilebebis dawvrilebiTi cifrebis gaangariSeba.

rogorc cnobilia, adamianuri resursebis dageg-

mva Sedgeba sami nawilisagan: a) resursebze momavali 

moTxovnilebis prognozi (moTxovnilebis prognozi); b) 

momavalSi arsebuli samuSao Zalis prognozi (miwode-

bis prognozi); g) moTxovnilebisa da miwodebis prog-

nozebidan gamomdinare, adamianuri resursebis gegmis 

SemuSaveba. aRniSnuli procesebisas mimarTaven iseT 

meTodebs, rogoricaa: monitoringi, miznobrivi kvlevebi 

da sxv. monitoringis daxmarebiT SeiZleba ukeTesad 

gaigo, Seafaso da gaakontrolo adamianuri resurse-
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bis maragi, dinamika da misi Sesabamisoba organizaciis 

moTxovnilebebTan. misive daxmarebiT SeiZleba gamov-

lindes zogierTi problema da maTi  mizezebi, rac saSu-

alebas iZleva momavalSi gauTvaliswinebel SemTxveve-

bze moxdes adekvaturi reagireba. rac Seexeba kvleviT 

saqmianobas, misi daxmarebiT SesaZlebelia Seswavlil 

iqnes adamianuri resursebis formirebasTan, daqirave-

basTan, gamoyenebasa da ganviTarebasTan dakavSirebu-

li konkretuli problemebi da sxvadasxva cvalebadi 

situacia, agreTve, mocemul sferoSi alternatiuli 

politikisa da moqmedebebis Sedegebi.

adamianuri resursebis dagegmvis procesis daw-

yebamde organizacias Camoyalibebuli unda hqondes 

Tavisi “politikuri gadawyvetileba~_”iyidos, Tu Seqm-

nas~ momavali momuSaveni. “Seqmnis~ politikisas, orga-

nizacia upiratesobas aZlevs momavali moTxovnilebis 

dasakmayofileblad adamianebis daqiravebas ufro da-

bal Tanamdebobebze an staJiorebis ayvanas da, swav-

lebis saTanado programebis gamoyenebiT, maT dawinau-

rebas samsaxurebriv kibeze. “yidvis~ politika ki niS-

navs, rom  upiratesoba eZleva garedan samuSao Zalis 

mozidvas, anu, rogorc mas uwodeben, “organizaciaSi 

axali sisxlis gadasxmas~. organizaciaTa praqtikaSi, 

rogorc wesi, iyeneben dasaxelebuli meTodebis narevs 

garkveuli   proporciiT,  arsebuli situaciidan da 

im momuSaveTa Semadgenlobidan gamomdinare, romelTa 

mowvevaa saWiro.

samewarmeo saqmianobis maRali donis mqone da 

swrafad cvalebad garemoSi funqconirebadi kompaniebi 

an iseTi sawarmoebi, romlebmac  mxolod axla daiwyo  

saqmianoba, TiTqmis mTlianad eyrdnoba Sromis gare ba-

zars. is firmebi ki, rolebsac adamianur resursebze 
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TavianTi moTxovnileba sakmao sizustiT SeuZlia gan-

sazRvros da aqvs swavlebisa da kvalifikaciis amaR-

lebis kargi sakuTari baza, ZiriTadad eyrdnoba Tavis 

sakuTar Stats, anu adamianebs, romlebic ukve maTTan 

muSaoben.

adamianuri resursebis dagegmva eyrdnoba resurse-

biT uzrunvelyofis strategias. am ukanasknelis  ar-

sidan gamomdinare, firmis ganviTarebis perspeqtivebi 

damokidebulia mis unarze_uzrunvelyos Tavisi Tavi 

adamianuri resursebiT. am strategiis mizani, Sesabam-

isad, aris firmis mier konkurentuli upiratesobis 

miRweva, samuSaoze ufro maRalkvalificiur, maRalkom-

petentur  da unarian TanamSromelTa miRebis xarjze, 

mis konkurentebTan SedarebiT. organizacias, romelic 

izidavs maRalkalificiur da maRalkompetentur ada-

mianebs, dasavluri terminologiis mixedviT, uwodeben 

organizacias_”damqiravebeli arCeviT~. aseTi organiza-

ciebi TavisTan izidavs da inarCunebs maRalkvalifici-

ur TanamSromlebs, maTTvis muSaobisa da ganviTarebis 

ukeTesi pirobebisa da Sromis maRali anazRaurebis 

SeTavazebiT, vidre amas akeTeben sxvebi, agreTve, kargi 

fsiqologiuri kontraqtebis SemuSavebiT, rac zrdis 

momuSaveTa dainteresebas da qmnis urTierTndobas 

damqiraveblebsa da daqiravebulebs Soris.

resursebiT uzrunvelyofis strategiam, rogorc 

wesi, pasuxi unda gasces Semdeg kiTxvebs: 1. biznes-

gegmebidan gamomdinare, ramdeni momuSave dasWirdeba 

organizacias calkeuli ZiriTadi mimarTulebisa da 

ganyofilebisaTvis moklevadian da xangrZlivvadi-

an perspeqtivaSi; 2. rogori unar-Cvevebis momuSaveni 

dasWirdebaT momavalSi; 3. SeiZleba Tu ara sakuTari 

moTxovnilebis dakmayofileba organizaciaSi arsebu-
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li resursebis xarjze; 4. Tu ara, sad SeiZleba misi 

povna; 5. ra unda  gakeTdes imisaTvis, rom ganviTardes 

an gafarTovdes organizaciis profesiuli baza; 6. ra 

unda gakeTdes im momuSaveTa gamosavlenad, romlebic 

floben unar-Cvevebis sakmao potencials da aqvT misi 

ganviTarebis SesaZlebloba; 7. aris Tu ara siZnele 

sakvanZo momuSaveTa mozidvasa da daqiravebaSi da Tu 

es asea, ra unda gakeTdes; 8. aris Tu ara personalis 

ukeT gamoyenebis SesaZlebloba misi daqiravebis mo-

qnilobis amaRlebis xarjze; 9. aris Tu ara Statis 

Semcirebis saSiSroeba da Tu es asea, rogor apirebs 

organizacia masTan gamklavebas.

resursebiT uzrunvelyofis strategiis element-

ebia: 1. resursebiT uzrunvelyofis gegmebi. igi moicavs 

organizaciaSi momuSaveTa gamoyenebisa da kvali-

fikaciis amaRlebis programebze gegmebis momzadebas, 

rac daexmareba adamianebs axali unar-Cvevebis daufle-

baSi. maSin, roca organizacias personalze moTxov-

nilebis dakmayofileba ar SeuZlia Sinagani resurse-

bis xarjze, saWiroa ufro xangrZlivvadiani gegmebis 

momzadeba, garedan saTanado kandidatebis mozidvis 

gaTvaliswinebiT; 2. gegmebi moqnilobaze. misi mizania 

organizaciis mier personalis saukeTesod gamoyene-

ba da cvalebad mdgomareobasTan swrafad adaptire-

ba;     3. gegmebi damagrebaze. maTSi igulisxmeba im  

wamyvan momuSaveTa organizaciaSi damagrebaze gegmebis 

momzadeba, romlebic aucileblad sWirdeba organiza-

cias misi ZiriTadi misiis sarealizaciod. aseTi geg-

mebi  sasurvelia eyrdnobodes  e. w. “scenarul dageg-

mvas~. dasavleli mkvlevarebi scenarul dagegmvas 

zogjer warmoaCenen rogorc strategiuli dagegmvis 

formalur meTods, Tumca, igi  SeiZleba       ganxi-
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lul iqnes rogorc araformaluri midgoma momavlis 

gaazrebisadmi, rac emyareba gare da Siga garemos cv-

lilebaTa analizs. scenarebi SeiZleba ganisazRvros 

rogorc momaval movlenaTa savaraudo Tanmimdevroba. 

scenaruli dagegmva_esaa cvlilebebze SexedulebaTa 

SemuSavebis metad Tu naklebad formalizebuli pro-

cesi, romelic SeiZleba ganvWvritoT da romelic ex-

eba mocemuli organizaciis saqmianobis saxeobebsa da 

masStabs, agreTve, mis struqturas da garemos nebismier 

cvlilebebs. misi mizania  mosalodnel SesaZlebel 

situaciaTa ukeTesi gageba. scenaris Seqmna gulisx-

mobs mosalodnel  Sinagan cvlilebaTa zogadi xasi-

aTis aRweras, im mimarTulebis gansazRvras, romelSiac 

organizacia moZraobs da yovelive amis safuZvelze_ 

personalis momaval moTxovnilebaze gavlenis gaana-

lizebas. msgavsi Sefaseba SeiZleba gakeTdes mkafiod 

formulirebuli biznesgegmebis uqonlobis drosac. 

aseT SemTxvevebSi saWiroa umaRlesi xelmZRvanelebisa 

da wamyvani menejerebis gamokiTxva, Tu rogor xedaven 

isini momavals da misi gulmodgine analizi, adamianur 

resursebze moTxovnilebis TvalsazrisiT. garda amisa, 

saWiroa moxdes gare garemos mosalodneli cvlile-

bebisa  da am ukanasknelis adamianur resursebze gav-

lenis Sefaseba.

 scenarul dagegmvas, rogorc wesi, iyeneben Sedare-

biT ufro Soreul perspeqtivaSi adamianuri resurse-

bze momaval moTxovnilebaTa Sesafaseblad. magram, Tu 

es SesaZlebelia, sasargebloa gakeTdes personalis 

moTxovnilebasa da miwodebaze prognozi ufro xanmok-

le periodisaTvis (magaliTad, 3 an 5 wliani) da, Tu es 

prognozi aCvenebs adamianuri resursebis deficits an 

siWarbes, ganisazRvros rogori zomebi iqnes miRebuli 
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maT aRmosafxvrelad. adamianur resursebze moTxov-

nilebis prognozi_esaa momavlisaTvis saWiro unar-

Cvevebisa da gamocdilebis mqone momuSaveTa raodeno-

bis gansazRvris  procesi. prognozirebis safuZvelia 

organizaciaTa (firmebis, sawarmoebis da a. S.) yovelw-

liuri biujeti, SedarebiT ufro xangrZlivvadiani bi-

znesgegmebi samsaxurebisa da ganyofilebebis doneze 

da Sesabamisad gadawyvetilebis miReba Statebis Sem-

cirebaze. magaliTad, warmoebriv  kompaniaSi gayidvebis 

dagegmil moculobazea damokidebuli sawarmoo pro-

grama, romelic moicavs gamosaSveb nakeTobaTa saxeobeb-

sa da maT raodenobas TiToeul gansaxilvel periodSi. 

am informaciisa da organizaciaSi arsebuli Sromis 

normebis safuZvelze, SeiZleba gamoiTvalos warmoebis 

TiToeul ciklSi aucilebeli samuSao saaTebis raode-

noba momuSaveTa TiToeuli kategoriisaTvis, romlebic 

floben gansazRvrul unar-Cvevebs. miRebul monacemTa 

safuZvelze advilia  calkeuli kategoriis mixedviTD 

momuSaveTa saWiro ricxovnobis gansazRvra. aucile-

belia dawvrilebiTi informaciis floba im gegmasa 

da proeqtze, romelsac SeuZlia gamoiwvios damatebiTi 

momuSaveebis mowvevis an axal specialobaTa SemoRebis 

moTxovnileba. magaliTad, axali regionuli filialis 

organizacia, gasaRebis axali qveganyofilebis Seqmna, 

mniSvnelovani proeqtis ganxorcieleba an axali nake-

Tobebisa da momsaxurebis damuSaveba.

adamianuri resursebis prognozirebisa da dagegm-

visas xSirad iyeneben sxvadasxva maCvenebels, maT Soris 

Tanafardobis koeficientis Secvlis tendenciis ana-

lizis meTods. igi emyareba gasul periodSi garkveul 

maCveneblebs, magaliTad, pirdapir (warmoebriv) da irib 

(arawarmoebriv) momuSaveTa raodenobas Soris Tana-
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fardobis monacemebs (swored esaa Tanafardobis koe-

ficienti) da am monacemebis prognozirebas momavali 

periodisaTvis, organizaciis saqmianobisa da ganvi-

Tarebis gaTvaliswinebiT. amis Semdeg TiToeuli sam-

saxuris warmoebis ganviTarebis gegmis maCveneblebi 

gamoyenebul iqneba warmoebriv momuSaveebze moTxov-

nilebis gansasazRvrad, xolo arawarmoebriv momuSave-

Ta aucilebeli raodenobis gamosaTvlelad SeiZleba 

gamoyenebul iqnes zemoxsenebuli prognozuli koefi-

cientebi.

adamianuri resursebis miwodebis prognozi moiTx-

ovs iseTi samuSaoebis Catarebas, rogoricaa: a) orga-

nizaciaSi arsebuli adamianuri resursebis analizi, 

maTi saqmianobis saxeobebis, unar-Cvevebisa da potencia-

lis TvalsazrisiT; b) organizaciis SigniT gadaadg-

ilebaTa xarjze arsebuli resursebis prognozuli cv-

lilebis Seswavla; g) muSaobis cvalebadi pirobebisa 

da arasapatio gacdenebis gavlenis analizi; d) orga-

nizaciis Siga resursebis Seswavla; e) gare resursebis 

analizi adgilobriv da erovnul bazrebze.

adamianuri resursebis moTxovnisa da miwodebis 

prognozis Sedgenisas, mniSvnelovania kadrebis dena-

dobis analizi. igi iZleva momuSaveTa moTxovnilebi-

sa da miwodebis prognozirebisaTvis saWiro zogierT 

monacems, kerZod, monacemebs denadobasTan dakavSire-

buli adamianuri resursebis danakargebze. aranakleb 

mniSvnelovania is, rom sawarmodan wasulTa raodeno-

bisa da mizezTa analizi iZleva infomacias, ris sa-

fuZvelzedac SeiZleba ganisazRvros_saWiroa Tu ara 

momuSaveTa kvalifikaciis asamaRleblad mimarTuli 

zomebis miReba. miwodebis prognozebis SedgenaSi Sei-

Zleba gamoyenebul iqnes maTematikuri modelirebis me-
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Todebi da kompiuteruli teqnika. Tumca, ramdenadac am 

meTodiT damuSavebuli monacemebi, rogorc wesi, araz-

ustia. amitom, es meTodi iSviaTad gamoiyeneba.

moTxovnisa da miwodebis prognozebis Sedgenis 

Semdeg xdeba misi analizi da dgindeba dadebiTi da 

uaryofiTi mzareebi. maT safuZvelze dgeba momuSaveTa 

daqiravebis, damagrebisa da, Tu es gardauvalia, State-

bis Semcirebis gegmebi. am mizniT SeiZleba gamoyenebul 

iqnes avtomatizebuli dagegmvis modeli. am dros araa 

aucilebeli dagegmvis programebis paketebze dayrd-

noba. prognozis ZiriTadi gaangariSebebi SeiZleba Ses-

ruldes saTanado meTodiT Sedgenili eleqtronuli 

cxrilebis saSualebiT, raSic TiToeuli profesiisaT-

vis, romlebzedac saWiroa gegmebis Sedgena, dawvrilebi-

Taa gadmocemuli da gaangariSebuli momuSveTa saWiro 

raodenoba.

adamianuri resursebis gegmebi  unda iyos mokl-

evadiani da moqnili, ramdenadac dRevandeli swrafi 

gardaqmnebis periodSi Znelia adamianur resursebze 

moTxovnilebis ganWvreta xangrZlivi periodisaTvis. 

amasTan, aucilebelia momzaddes gegmebi cal-calke 

resursebis moqnilobaze, personalis damagrebaze, per-

sonalis Semcirebaze da a. S. adamianuri resursebis 

dagagmvisas, upirveles yovlisa, unda gamolindes orga-

nizaciis SigniT misTvis Sesaferisi adamianebis arse-

boba, maTi potencialis Sefasebisa da unar-Cveebis mo-

nacemTa bazis gamoyenebis safuZvelze. es ukanaskneli 

unda moicavdes mocemuli organizaciisaTvis saWiro 

unar-Cvevebis mqone momuSaveTa mudmivad ganaxlebad 

CamonaTvals. amis Semdeg miiReba gadawyvetileba imaze, 

Tu ra nabijebis gadadgmaa saWiro TanamSromelTa da-

sawinaureblad, sxva samuSaoze gadasayvanad da, Tu es 
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saWiroa, momuSaveTaTvis saTanado swavlebisa da saWiro 

gamocdilebis miRebis SesaZleblobis misacemad. amas-

Tan erTad, organizaciaSi arsebul momuSaveTa efeq-

tianad gamoyenebis mizniT, aqtiurad unda dainergos 

daqiravebis moqnili formebi, maT Soris Sin muSaoba.

momuSaveTa garedan daqiravebis gegmis SedgeniT 

unda gadawydes: a) ra raodenobis da rogori tipis mo-

muSveebi sWirdebaT  adamianur resursebze nebismieri 

deficitis dasafarad da ra vadebSia isini saWiro; 

b) rogoria kandidatTa savaraudo wyaroebi_ skolebi, 

kolejebi, universitetebi,  da sxv.; g) rogoria alterna-

tiuli wyaroebis gamovlenis gegmebi (magaliTad, aras-

ruli samuSao dRiT muSaobis gamoyeneba da sxv.); d) 

rogor ganxorcieldeba samuSaoze daqiravebis gegma.

sazRvargareTuli praqtikiT da, arc ise iSviaTad, 

CvenTanac arsebobs Tanamedrove progresul teqnolo-

giaze momuSave sawarmoebi, romlebic momuSaveTa gare-

dan daqiravebisas, ZiriTad aqcents akeTeben saukeTeso 

kandidatebze. aseTi sawarmoebi, rogorc ukve aRiniS-

na, dasavleTSi cnobilia saxelwodebiT_organizacia 

“damqiravebeli arCeviT~. aseTi organizaciebi saukeTe-

so kandidatis moZiebas axerxebs rogorc kompaniis imi-

jis saerTo gaumjobesebiT, aseve Semdeg winadadebaTa 

SeTavazebiT: 1. anazRaurebis ukeTesi paketi; 2. swavleb-

isa da karieruli zrda-ganviTarebisaTvis didi Sesa-

Zleblobebi; 3. SromiTi daqiravebis ukeTesi pirobebi, 

romelic iTvaliswinebs samuSaosa da pirad cxovre-

bas Soris balanss. magaliTad, muSaobis iseTi reJimis 

SeTavazebas, sadac saWiroebisamebr gaTvaliswinebulia 

bavSvebis movlasa da ojaxur saqmianobasTan dakav-

Sirebuli valdebulebebi; 4. gansakuTrebiT maRali 

codniT aRWurvil momuSaveTaTvis, magaliTad, mecnier-
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Ta da teqnologebisaTvis ukeTesi SesaZleblobebisa 

da masStabebis Seqmna; 5) oqros misalmebebi (samuSaoze 

miRebisas avansad  fuladi Tanxis gacema) da a. S.

didi mniSvneloba aqvs muSaobis moqnilobis ama-

Rlebis dagegmvas. misi mizania: a) meti warmoebrivi mo-

qnilobis uzrunvelyofa; b) momuSveebis unar-Cvevebisa 

da SesaZleblobaTa gamoyenebis amaRleba; g) Sromis 

anazRaurebaze danaxarjebis Semcireba; d) personalis 

iZulebiT gaTavisuflebis SemTxvevebis minimizacia; e) 

mwarmoeblurobis amaRleba da sxv. aseTi gegma Sei-

Zleba iTvaliswinebdes:   arasruli samuSao dRiT mo-

muSave TanamSromelTa raodenobis gadidebas, samuSaos 

dayofas, SinmuSaobis gafarToebas, droebiT momuSaveTa 

daqiravebas da a. S.

arasruli samuSao dRiT dasaqmebis formis gamoy-

enebis  upiratesobebia: 1. didi SesaZleblobebi moqni-

li samuSao dRisaTvis; 2. danadgarebisa da warmoebriv 

simZlavreTa ukeTesi gamoyeneba Ramis cvlis SemoRebis 

daxmarebiT; 3.Sromis anazRaurebaze danaxarjebis Sem-

cireba, ramdenadac mcirdeba sruli samuSao dRiT mo-

muSaveTaTvis zeganakveTuri muSaobis aucilebloba; 4. 

ufro maRali mwarmoebluroba, radgan mokle samuSao 

dRiT momuSaveebs SeuZliaT meti yuradReba dauTmon 

TavianT saqmianobas da gazardon Sromis intensivoba. 

muSaobis aRniSnul formas aqvs uaryofiTi mxareebic, 

maT Soris: a) arasruli samuSao dRiT momuSaveni nak-

lebmobilurebia, radgan maTi umetesoba, gansakuTrebiT 

qalebi, ar arian mzad imuSaon saRamoTi an Ramis saaTeb-

Si, rac, Tavis mxriv, dakavSirebulia bavSvebis movlasa 

da sxva ojaxur valdebulebebTan; b) denadobis done 

arasruli samuSao dRiT  momuSaveebSi ufro maRalia, 

vidre sruli samuSao dRiT momuSaveebSi; g) arasru-
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li samuSao dRiT momuSaveni xSirad organizaciisadmi 

ufro nakleberTgulebia, vidre sruli samuSao dRiT 

momuSaveni.

samuSaos dayofa dasaqmebis iseTi formaa, roca 

ori momuSave erToblivad asrulebs erTi momuSavis 

samuSaos sruli samuSao dRis reJimiT. samuSaos day-

ofa SeiZleba moicavdes erTi dRis an kviris samuSao 

saaTebis danawilebas an, rac iSviaTad xdeba, rigrigo-

biT muSaobas mTel kviraSi. samuSaos dayofis upirate-

sobaa kadrebis danadobisa da samuSaos arasapatiod 

gacdenebis Semcireba, ramdenadac SeTanxmebuli samuSao 

dro awyobs TiToeul momuSaves. garda amisa, muSaobis 

aseTi sqema xels uwyobs  momuSaveTa mozidvas imaTgan, 

romelTac ar SeuZliaT sruli samuSao dRiT muSaoba, 

magram surT hqondeT mudmivi samuSao.

Sin momuSave TanamSromlebi samuSaoze SeiZleba 

miRebul iqnen kosultantebad, analitikosebad, dizai-

nerebad, programistebad da sxv. aseTi formiT muSaobis 

upiratesobebia: a) moTxovnilebis meryeobebze moqni-

lad da swrafad reagirebis unari; b) zednadebi xarje-

bis Semcireba; g) xelfasze ufro dabali danaxarjebi 

da sxv.

adamianuri rasursebis daqiravebisa da, Sesabam-

isad, misi dagegmvisas bevri organizacia mimarTavs 

subkontraqtebis praqtikas. misi mizania:  1. adami-

anuri resursebis koncentrireba saqmianobis ZiriTad 

saxeobebSi; 2. xelfasze danaxarjebis Semcireba; 3. mwar-

moeblurobisa da moqnilobis amaRleba;; 4. ZiriTadi 

momuSaveebisaTvis samuSao adgilis saimedoobis gaz-

rda. mas aqvs uaryofiTi mxareebic. esenia: submoijaris 

muSaobis xarisxsa da davalebis Sesrulebis vadebze 

kontrolis sirTule;  momuSaveebisa da profkavSire-
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bis mxridan muSaobis mocemul formaze negatiuri 

damokidebuleba, ramdenadac maT urCevniaT samuSaos 

Sesruleba sawarmos CarCoebSi da a. S.

muSaobis moqnili reJimebi moqnilobis amaRlebis 

gegmaSi SeiZleba CaerTos sxvadasxva gziT: 1. yovel-

dRiuri moqnili samuSao saaTebi. igi SeiZleba Sedges 

dReebis mixedviT, mosalodneli an tipuri datvirT-

vis Sesabamisad; b) yovelkvireuli moqnili grafiki_

wlis ganmavlobaSi, gansazRvrul pikur periodebSi 

ufro xangrZlivi droiT muSaobis uzrunvelmyofeli; 

g) yoveldRiuri da yovelkvireuli moqnili samuSao 

saaTebi_samuSao saaTebis cvlileba yoveldRiurad an 

kviridan kviremde an orives kombinacia. aseTi moqni-

li grafikebisas samuSao saaTebis raodenoba meryeobs 

minimalur da maqsimalur samuSao dRes Soris. amas-

Tan, samuSao kviris saSualo xangrZlivoba unda iyos 

kanoniT dadgenili normis farglebSi; d) SekumSuli 

samuSao kvira, roca kviraSi samuSo dReebis raodenoba 

xuTze naklebia; e) samuSao reJimi wlis ganmavlobaSi 

samuSao saaTebis saerTo raodenobis sfuZvelze, rom-

lis drosac dasaSvebia  samuSao saaTebis gadideba an 

Semcireba TiToeul ganxilul periodSi, bazris moTx-

ovnilebis Sesabamisad.

mobilurobis amaRlebis gegma SeiZleba moicavdes 

winadadebebs zeganakveTur samuSaoebze danaxarjebis 

Semcirebis mimarTulebiT. am mizniT, gamoiyeneba muSao-

bis moqnili grafiki, xdeba axali samuSao cvlebis or-

ganizeba, momuSaveebs aZleven damatebiT gamosasvlel 

dReebs zeganakveTuris magivrad da a. S. zeganakveTuri 

muSaobis Semcirebis erT-erTi efeqtiani saSulebaa 

masTan dakavSirebuli fuladi kompensaciis arseboba, 

ramdenadac organizaciebi erideba xelfasze danaxar-

jebis gadidebas.
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adamianuri resursebis dagegmvisas,    gansa-

kuTrebul yuradRebas aqceven momuSaveTa damagrebis 

gegmas. igi emyareba momuSaveTa damagrebis strategias, 

romelic iTvaliswinebs mocemuli organizaciisaTvis 

damaxasiaTebeli kadrebis SenarCunebis konkretul 

sakiTxebs da gansazRvravs mis Sesabamis meTodebs. 

amasTan, ar unda dagvaviwydes, rom, saboloo angariSiT, 

bazari da ara kompania, gansazRvravs gadaadgilebas mo-

muSaveTa organizaciebs Soris. dRes Znelia win aRudge 

bazris zewolas da daicva organizaciis momuSaveebi 

ufro mimzidveli SesaZleblobebisa da agresiuli ga-

dambireblebisgan. amitom, adamianuri resursebis mene-

jerebis winaSe arsebuli amocana _ daiyvanon minimum-

amde kadrebis denadoba,  unda Seicvalos axali amocan-

iT _ moaxdinon gavlena imaTze, romlebic organizacias 

toveben. es ki SeiZleba wamyvani specialistebisaTvis 

muSaobis, maTi ganviTarebisa da Sromis anazRaurebis 

ukeTesi pirobebis SeTavazebiT. mocemul SemTxvevaSi 

xSirad iyeneben momuSaveTa sawarmodan wasvlis e. w. 

riskebis analizs. igi SeiZleba moxdes riskis poten-

ciuri zonebis, anu im wamyvan momuSaveTa gamovleniT, 

romlebic savaraudod datoveben organizacias. amis 

Semdeg unda Sefasdes imis albaToba, rom es moxdeba da 

ra seriozul gavlenas moaxdens es sawarmoze. saWiroa, 

agreTve, Sefasdes ramdenad advili iqneba Semcvlelis 

moZieba da rogori iqneba danaxarjebi wasul momuSave-

Ta Seclaze. riskis Sefasebebi (magaliTad, Zalian maR-

ali, maRali, saSualo, dabali, Zalian dabali) SeiZleba 

ganlagdes skalaze. am SefasebaTa analizidan irkveva, 

Tu ra aucilebeli zomebia misaRebi wamyvan momuSaveTa  

SesanarCuneblad. riskis analizi iZleva konkretul 

infomacias im sferoebze, rolebic Txouloben yura-
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dRebas, agreTve, gaTavisuflebaTa mizezebze da, Sesabam-

isad, maTi Tavidan asacileblad misaReb zomebze. sawar-

modan wasvlis mizezebze garkveul informacias iZle-

va maTTan (wamsvlelebTan an wasulebTan) gasaubrebac. 

Tumca, igi arcTu ise saimedoa. xsenebuli riskebis ana-

lizidan gamomdinare, momuSaveTa damagrebis gegmebiT 

SeiZleba SemoTavazebul iqnes Semdegi zomebis miRebis 

saWiroeba: 1. arakonkurentunariani, usamarTlo an mik-

erZoebuli Sromis anazRaurebis sistemis gadasinjva 

anazRaurebis sabazro donis gaTvaliswinebiT. SeiZle-

ba e. w. “oqros xelborkilis~ (premia loialurobisaT-

vis) gamoyeneba, rogorc wamyvan momuSaveTa organiza-

ciaSi darCenisaTvis stimuli (Tumca, arsebobs zRvari, 

sanamde SeiZleba waaxaliso momuSave aseTi saxiT); 2. 

samuSaos iseTnairad modelireba, romelSiac maqsi-

malurad iqneba gaTvaliswinebuli momuSaveTa unar-

Cevebis sxvadasxvaoba, dasaxuli  amocanebis mniSvnelo-

ba da uzrunvelwofili iqneba TviTkontrolisa da 

TiToeuli momuSavis swavlebisa da karieruli  zrdis 

SesaZlebloba; 3. muSaobaSi CarTulobis ganviTareba 

ara marto samuSaos modelirebis daxmarebiT, aramed 

samuSaos organizebiT konkretuli proeqtebis garSemo, 

romlebzec adamianebi ufro mzad arian moaxdinon Ta-

vianTi Tavis identificireba, vidre organizaciasTan 

mTlianobaSi; 4. organizaciis CarCoebSi socialuri 

kavSirebis waxaliseba. adamianuri resursebis marTvis 

cnobili specialistis kapelis sityvebiT rom vTqvaT, 

“kompaniebis mimarT erTguleba SeiZleba amoiwuros, 

magram, kolegebisadmi erTguleba_ara~;11 5. karieruli 

zrdisaTvis axali unar-Cvevebis swavlebis SesaZleblo-

bis micema; 6. SerCevisa da dawinaurebis procedurebis 

1 Армстронг М. Практика управления человеческими ресурсами. Перевод с 
английского. М., 2007, с.338.
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samarTlianobis garantiis micema, ramdenadac denadoba 

xSirad gamowveulia swored SerCevisa da dawinaure-

bis sferoSi araswori gadawyvetilebebiT; 7.samuSaosa 

da pirad cxovrebas Soris balansis gasaumjobeseblad 

iseTi politikis SemuSaveba, romelic cnobs momuSavis 

samuSaosTan kavSirSi armyof moTxovnilebebs (bavSve-

bis movla da sxva saojaxo valdebulebebi); 8. ramdena-

dac SesaZlebelia, arasasurveli pirobebisa da stresis 

gamomwvevi situaciebis Semcireba da a. S. aseT zomebs 

SeuZlia momuSaveTa damagrebaSi daxmareba. miuxedavad 

amisa, roca sxva organizaciebidan  miRebuli winadade-

bebi Zalian mimzidvelia, ar xerxdeba wasvlis msur-

vel momuSaveTaTvis xelis SeSla TavianTi ganzraxvis 

SesrulebaSi. am SemTxvevaSi SeiZleba saWiro gaxdes 

personalis Semcireba an muSaobis sistemis iseTnairad 

Secvla, rom igi naklebad iyos damokidebuli special-

istTa ukmarisobaze, saqmianobis mcirevadiani proeqte-

bis organizebisa da gare organizaciebis gamoyenebiT.

personalis Statebis Semcirebis gegma, pirvel 

rigSi, unda emyarebodes prognozebs personalis bune-

brivi gziTa da nebayoflobiTi wasvliT Semcirebis 

Sesaxeb. aseTi gegma unda moicades: a) gasaTavisufleb-

el adamianTa saerTo raodenobas; b) RonisZiebebs mo-

muSaveebisa da maTi profkavSirebis informirebasa da 

konsultaciaze; g) bunebrivi danakargebis Sedegad ga-

Tavisuflebul momuSaveTa raodenobis prognozs; d) 

kadrebis nebayoflobiTi Semcirebis wamaxalisebel ne-

bismier finansur da sxva stimulebs; e)  gaTavisufle-

bul momuSaveTa raodenobis mosalodnel prognozs; 

v) Sesamcirebel momuSaveTa raodenobis prognozs. cx-

adia, Statebi  pirvel rigSi, unda Semcirdes bunebrivi 

danakargebisa da nebayoflobiTi wasvlis xarjze; z) 
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Statebis Semcirebis pirobebs; T) kompaniis mniSvnelo-

van sakvanZo TanamSromlebze SeTavazebul finansur 

stimulebs; i) RonisZiebebs momuSaveTa gadasamzade-

blad da organizaciis SigniT maTTvis samuSaos mosa-

Zebnad; k)RonisZiebebs Sesamcirebel momuSaveTa dasax-

mareblad axali samuSaos moZiebaSi (konsultaciebi, 

mimarTva sxva damqiraveblebisadmi an gare konsultan-

tebisadmi da a. S).; l) RonisZiebebs momuSaveebisa da 

maTi profkavSirebisaTvis kadrebis Semcirebis Taoba-

ze informaciis misawodeblad.

saqarTveloSi adamianuri resursebis dagegm-

vas, mcire gamonaklisis garda, saTanado yuradReba ar 

eqceva. samwuxarod, ekonomikuri saqmianobis da maT So-

ris, adamianuri resursebis dagegmvisadmi interesi sa-

bazro ekonomikaze gadasvlis pirvel wlebSi TiTqmis 

mTlianad daikarga im  motiviT, rom dagegmva TiTqos 

mxolod socializmisaTvis iyo damaxasiaTebeli, xolo, 

rac Seexeba sxvadasxva ekonomikuri procesis ganvi-

Tarebas, mas sabazro ekonomika daaregulirebs, garedan 

uovelgvari Carevis gareSe. male cxadi gaxda, rom aseTi 

warmodgena ZirSive mcdari iyo da gadaidga zogierTi 

nabiji daSvebuli Secdomis gamosasworeblad. magali-

Tad, 1990-iani wlebis meore naxevarSi saqarTvelos maS-

indeli ekonomikis ministris lado papavas TaosnobiT, 

damuSavda qveynis ekonomikis ganviTarebis xuTwliani 

prognozi. analogiur problemebze aqtiurad muSaobda 

ekonomikuri profilis sxvadasxva samecniero_kvleviTi 

instituti, romlebmac, raoden gasakviric ar unda iyos, 

am saukunis dasawyisSi Sewyvites arseboba. ekonomikis 

regulirebisa da misi calkeuli procesis dagegmvisa 

da organizaciis sakiTxebze, samwuxarod, umaRlesi sas-

wavleblebis ekonomikuri profilis fakultetebzedac 



153

menejmenti, marketingi, turizmi

TiTqmis ar mimdinareobs muSaoba. yovelive amis gamo, 

qveyanaSi funqcionirebad organizaciebs ( kompaniebs, 

firmebs da a S.) ar gaaCnia, adgilobrivi pirobebis 

gaTvaliswinebiT damuSavebuli, calkeuli ekonomikuri 

procesis marTvis (maT Soris adamianuri resursebis 

dagegmvis) meToduri xasiaTis mecnieruli baza. al-

baT, nawilobriv amiTacaa gamowveuli, rom dRes CvenSi 

sawarmoTa umetesoba faqtobrivad ar gegmavs adamianur 

resursebs  raime mwyobri meTodikis mixedviT. ufro 

metic, maT did nawils igi saerTod ar gaaCnia. amJamad 

organizaciebSi iSviaTad adgenen adamianuri resusebis 

gamoyenebasTan dakavSirebul iseT gegmebs, romlebic 

exeba: muSaobis moqnilobis amaRlebas, arasruli sam-

uSao dRiT dasaqmebis formis gamoyenebas,  SinmuSaobas,   

muSaobis moqnili reJimebis gamoyenebas. garda aRniSnu-

lisa, saqarTveloSi sawarmoTa did nawilSi adamianur 

resursebze moTxovilebisa da miwodebis dagegmvisas, 

yovelgvari safuZvlis gareSe, prioritets aZleven 

garedan daqiravebas da amiT, arcTu iSviaTad, samuSaos 

gareSe toveben garedan mowveulze ukeTes special-

ists maSin, roca dasavlur kompaniebSi momuSaveTa daq-

iravebisas, pirvel rigSi, eyrdnobian adgilobriv kadrs 

da mxolod ukiduresi aucileblobisas amcireben mas. 

aris sxva naklovanebebic.

adamianuri resursebis dagegmvaSi zemoxsenebul 

da sxva naklovanebaTa Sesamcireblad aucilebelia 

ekonomikis marTvis da maT Soris, adamianuri resurseb-

is dagegmvis meTodur sakiTxebze samecniero kvlevebis 

Catareba, Tundac specialuri grantebis safuZvelze da, 

adgilobrivi pirobebidan gamomdinare, Sesabamisi reko-

mendaciebis momzadeba. auclebelia, agreTve, TiToeul 

organizacias hqondes saTanadod damtkicebuli ada-
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mianuri resursebis dagegmvis sakuTari meTodika, 

romelic SesabamisobaSi iqneba moyvanili analogiur 

dasavlur meTodikebTan da romlis sruli dacviT 

moxdeba adamianuri resursebis dagegmva. cxadia, adami-

anuri resursebis dagegmvaze keTilsasurvel gavlenas 

moaxdens personalis daqiravebisa da samuSaodan gaTa-

visuflebis sakiTxebze saqarTvelos Sromis kodeqsis 

naklovanebaTa aRmofxvra.

Characteristics of Human Resource Planning in aCharacteristics of Human Resource Planning in a
 Market Economy Market Economy

N. PaichadzeN. Paichadze

The article discusses some of the characteristics of human re-
source planning in a market economy. Particular attention is paid to 
methods and technologies of planning characteristic to western organi-
zations regarding some specifi c issues of human resource planning, such 
as: scenario planning, demand and supply forecasting, labour fl uctuation 
analysis, rise of fl exible employment and part-time employment, use of 
various fl exible job models, maintaining staff at work, staff reduction, 
etc. 

Finally, the article analyzes the current situation of human re-
source planning in Georgia and provides some opinions regarding the 
issues of improvement.
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           giorgi SublaZe, giorgi SublaZe, 

ekonomikur mecnierebaTa ekonomikur mecnierebaTa 

                                  doqtori, profesori                                   doqtori, profesori 

miuxedavad imisa, rom menejmentis evolucia daiwyo 

erTi saukunis winaT aSS-Si, sazRvargareTul da qarTul 

ekonomikur literaturaSi bolo dromde ar aris 

Camoyalibebuli erTiani azri menejmentis arsisa da 

misi funqciebis Sesaxeb. arsebobs gansxvavebuli azri  

menejmentisa da sabazro ekonomikis  urTierTkavSiris 

mimarT.

 mecnierTa erTi nawili miiCnevs, rom sabazro 

ekonomikam Seasrula arsebiTi roli menjmentis  

warmoSobaSi, e.i. menejmenti sabazro ekonomikis Sedegia. 

meore nawili, piriqiT, miiCnevs, rom amerikuli  sabazro 

ekonomika iqmneboda menejmentis amerikuli tipis 

Sesabamisad. analogiurad msjeloben iaponiis  sabazro 

ekonomikasTan dakavSirebiT. diskusiaSi imis Taobaze, 

pirveladia sabazro ekonomika Tu menejmenti, ufro 

miRebulia msjeloba, romlis Tanaxmad orive SemTxvevaSi 

arsebobs racionaluri marcvali: sabazro ekonomika 

da menejmenti  warmoadgens dialeqtikur mTlianobas, 

rodesac mizezi gadadis SedegSi da piriqiT.

 menejmentis, rogorc gansakuTrebuli mecnieruli 

disciplinis,  warmoSoba daiwyo XIX da XX saukuneebis 

mijnaze aSS-Si, xolo cneba (termini) warmoiSva, agreTve 

am dros amerikis biznes-garemoSi. es ganpirobebuli iyo 

obieqturi procesebiT, rasac adgili hqonda am qveynis 

ekonomikaSi.  warmoebisa da kapitalis koncentraciam da 

konkurenciis gamwvavebam, rac damaxasiaTebelia sabazro 

menejmentis arsisa da menejmentis arsisa da 

funqciebis definiciis funqciebis definiciis 

sakiTxisaTvissakiTxisaTvis
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ekonomikisaTvis, moiTxova biznesis warmarTvis axali 

koncefciis – menejmentis damuSaveba da, Sesabamisad, 

saWiro mmarTvelebis – menejerebis momzadeba.

 aRniSnulTan dakavSirebiT arsebiTi mniSvneloba 

aqvs menejmentis dargSi cnobili Teoretikosis, amerikeli 

profesoris piter drukeris gamonaTqvams: `asi wlis 

winaT, rodesac karl marqsma dawera Tavisi `kapitali~ 

(Das Kanital), cneba menejmenti bunebaSi ar arsebobda.  

Cveulebrivad iyo sawarmoebi, romlebic muSaobda 

mmarTvelebis xelmZRvanelobiT. msoflioSi umsxvilesi 

sawarmoo kompania – saqsovi fabrika `ermeni da engelsi 

(manCesteri, didi britaneTi) – iTvlida 300-mde muSas ... 

erT-erT im dros yvelaze momgebian am sawarmoSi saerTod 

ar iyvnen `menejerebi~, iyvnen mxolod e.w. `brigadirebi~, 

romlebic icavdnen disciplinas TavianTi  xelqveiTebis 

- `proletarebis~ jgufs Soris... menejmenti fenomenuri 

movlenaa kacobriobis istoriaSi. daaxloebiT 150 wlis 

ganmavlobaSi igi Camoyalibda da man SeiZina udidesi 

gavlena...~1.

 motanili gamonaTqvami safuZvelia menejmentis 

swori definiciisaTvis, rasac arsebiTi mniSvneloba aqvs 

menejmentis sakiTxebis gaSuqebisas studentebisaTvis 

gankuTvnil saswavlo literaturaSi (pirvel rigSi  - 

saxelmZRvaneloebSi).

 saqme is aris, rom xSirad inglisuri termin 

`menejmentis~ gaigiveba xdeba ̀ marTvasTan~, rac Cveni azriT, 

dauSvebelia. ̀ menejmenti~ amerikuli warmoSobis terminia 

da ar iTargmneba qarTul enaze, agreTve sxva enaze. erT-

erT rusul saxelmZRvaneloSi vkiTxulobT: terminebi 

`menejmenti~, `menejeri~ swrafad da myarad Semovida 

Cvens leqsikaSi, Secvales ra Cven mier adre gamoyenebuli 

terminebi `marTva~, `mmarTvelobiTi saqmianoba~, 

`xelmZRvaneli~, ̀ direqtori~. termini ̀ menejmenti~ Tavisi 

arsiT warmoadgens termin `marTvis~ analogs, es misi 

1  Друкер П.Ф. Энциклопедия менеджмента. М., 2008, с.19.
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sinonimia... (xazgasma Cvenia g.S.). iqve aRniSnulia: termini 

`marTva~ ramdenadme ufro farToa, ramdenadac gamoiyeneba 

adamianiseuli saqmianobis sxvadasxva saxeobis (magaliTad, 

avtomobilis marTva) mimarT; saqmianobis sxvadasxva 

sferos (marTva aracocxal bunebaSi, biologiur 

sistemebSi, saxelwmifos marTva) mimarT... magaliTad,  

aracocxal bunebaSi marTvis aRsaniSnavad gamoiyeneba 

termini `Control~; saxelmwifoebrivi anu sazogadoebrivi  

marTvisaTvis – terminebi `government administration~, anu 

`public administration~... zemoaRniSnulis gaTvaliswinebiT, 

Cven Semdgom gamoviyenebT termin `marTvas~ termin 

`menejmentis~ mniSvnelobiT1.

  samwuxarod, rusuli saxelmZRvanelodan motanili 

vrceli amonaridi, winaaRmdegobrivia da menejmentis 

arsis gagebaSi (gansakuTrebiT studentebisTvis) 

iwvevs did gaugebrobas. Tavisi SinaarsiT `menejmenti~  

qarTuli `marTvis~ analogia, magram maTi sinonimad 

gamocxadeba sruliad alogikuria. amrigad, yovelgvar 

safuZvels moklebulia mosazreba imis Taobaze, rom 

cnebebma `menejmenti~ da ` menejeri~  Secvales `marTva~  

da `xelmZRvaneli~. 

unda aRiniSnos isic, rom aramarTlzomieria 

menejmentis sakiTxebis ganxilva `daiwyos msjelobiT 

imis Taobaze, ra aris organizacia~2,  radgan organizaciebi 

arsebobs uZvelesi droidan, yofil sabWoTa kavSirSi 

da e.w. socialisturi banakis qveynebSi, magram cneba 

`menejmenti~ ar arsebobda. gegmiani ekonomikis 

pirobebSi sawarmoebi (organizaciebi) saxelmwifos 

mier imarTeboda saxelmwifo sagegmo komitetisa da 

Sesabamisi saministroebis (uwyebebis) meSveobiT. amitom, 

sabWoTa saxelmwifo sxva funqciebTan erTad, asrulebda 

qveyanaSi sameurneo (ekonomikur) funqcias (magaliTad, 

calkeul sawarmoebSi konkretuli sameurneo – safinanso 

1 Герчикова И.Н. Менеджмент.  М., 1995, с. 9-10.
2 n. paiWaZe, T. xomeriki, g. SixaSvili, z. xvinTeliani. menejmentis 

safuZvlebi. Tb., 2005, gv.  
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maCveneblebis gansazRvra – dagegmva; direqtorebis, rogorc 

saxelmwifo davalebebis Semsruleblebis,  daniSvna da 

sxv.). motanili citatis avtorebi  organizaciis cnebaSi 

gulisxmoben `kerZo da saxelmwifo firmebs, saxelmwifo 

dawesebulebebs, sazogadoebriv gaerTianebebs, kulturis, 

ganaTlebis dawesebulebebs da misT~1. e.i. maTi komerciul 

(kerZo) organizaciebad (romlebic gamiznulia mogebis 

miRebaze)  da arakomerciul organizaciebad (romelTa 

mizani ar aris mogebis miReba) gamijvnis gareSe. amasTan 

dakavSirebiT xazgasmiT unda aRiniSnos, rom menejmenti, 

rogorc wesi, komerciuli organizaciebis (firmebis) 

marTvaa, xolo menejeri biznesmenis mier daqiravebuli 

mmarTvelia (marTvis specialistia). mocemul SemTxvevaSi 

marTvis procesi (dagegmva,  organizeba, motivacia, 

kontroli) xorcieldeba sawarmoebis (firmebis)  

doneze.

 maSasadame, sabazro ekonomikis pirobebSi 

saxelmwifo da misi organoebi (saministroebi da uwyebebi) 

Tavisufldebian sameurneo marTvis  funqciebisagan da 

saqmianobis (biznesis) marTvis procesis mTeli cikli 

sruldeba sawarmoebis (firmebis) yvela donis (umaRlesi, 

saSualo   Zireuli) menejerebis mier damoukideblad 

zemodan miTiTebebis gareSe. qveynis  ekonomikis marTvis  

nacvlad   saxelmwifo   asrulebs  ekonomikis regulirebis 

funqcias. xSirad  `marTvasa~ da  `regulirebas~  gani-

xilaven rogorc sinonimebs2 rac aramarTlzomieria, 

vinaidan maT Soris arsebiTi gansxvavebaa. marTvis ZiriTadi 

da aucilebeli komponentia dagegmva, radgan, rogorc 

cnobilia, rac ver an ar igegmeba, igi ver an ar imarTeba. 

aRniSnulidan gamomdinare alogikuria msjeloba da   
saubari   dRevandeli saqarTvelos ekonomikis marTvis 

1  Виханский О.С., Наумов А.И. Менеджмеит. Учебник.  5 – е изд. М., 2010, с. 19.
2 e. bolokaZe. marketingi, Tb., 1995, gv. 28.
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sistemis Sesaxeb1 an kidev bazris marTvis Sesaxeb. amitom 

savsebiT kanonzomieria msjeloba saxelmwifos mxriv 

sabazro ekonomikis, bazris regulirebis da ara marTvis 

Sesaxeb. amrigad, `sabazro ekonomikis marTva~, `warmoebis 

ekonomikuri marTvisa da ekonomikis efeqtiani marTvis 

koncefcia~2 nonsensia. agreTve alogikuria imis aRniSvnac 

TiTqos, menejmenti aris ̀ marTvis tipi, romlis variantebi 

SeiZleba iyos administraciuli marTva, korporaciuli 

marTva, motivaciuri marTva, kulturologiuri marTva, 

teqnokratiuli marTva da sxva~3.

menejmenti, rogorc wesi, inglisurenovan qveynebSi  

gamoiyeneba biznesTan erTad. biznesi4 (Business-saqme) 
warmoadgens saqmianobas, romelic xorcieldeba mogebis 

miRebis mizniT, ZiriTadad produqciis (momsaxurebis) 

warmoebisa da gasaRebis (realizaciis) gziT. sabazro 

ekonomikis pirobebSi kerZo seqtori (biznesi) ekonomikis 

organuli mniSvnelovani nawilia. sawarmoebis (firmebis) 

funqcionireba biznesis sferoSi warmoudgenelia 

menejmentis gareSe (nebismier firmas sWirdeba menejeri 

rogorc orkestrs – diriJori). amitom menejmenti 

warmoadgens biznesis marTvis filosofias. amrigad, 

mizanSewonilia msjeloba calkeuli sawarmos 

(organizaciis) ekonomikisa da ara qveynis ekonomikis 

marTvis Sesaxeb. 

maSasadame, menejmenti, rogorc wesi, komerciuli 

organizaciebis marTvaa da misi principebi da 

meTodebi SeiZleba gamoyenebul iqnes arakomerciul 

(saxelmwifoebriv,    sazogadoebriv da sxv.)  organiza-

ciebSic. magram yovelgvar safuZvels moklebulia 

1 e.  baraTaSvili,  l. TakalanZe.  menejmentis   safuZvlebis.   Tb., 

2012,   gv. 7. 
2  Менеджмент. Учебник под обшей ред. И.Н. Шапкина. М., 2011, с. 16.
3 iqve, gv. 16.
4  ix. biznesis arsisa da misi definiciis Sesaxeb. Jurn. `ekono-

mika da biznesi~, #4, 2009.
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saqarTvelos  parlamentis  sxdomaze,  telegadacemebSi  

imis   Tqma, rom ama  Tu  im    saministroSi moikoWlebs 

menejmenti da kidev iusticiis umaRles skolaSi - `rac 

Seexeba mosamarTlis TanaSemweTa da sasamarTlos 

sxva TanamSromelTa gadamzadebis  programas,  is  

moicavs treningebsa  da seminarebs,  rogorc samar-

Tlebriv sakiTxebze, aseve sasamarTlos gamarTuli  

funqcionirebisaTvis aucilebel sakiTxebze, kerZod, 

moqalaqeebTan urTierToba, sasamarTloSi saqmeTa 

nakadis marTva, menejmenti1 (xazgasma Cvenia – g.S.). 

aqve isic unda iTqvas, rom menejeri biznesmenis mier 

daqiravebuli marTvis specialistia (mmarTvelia) da 

d. SaSkinis ministrad wardgenisas  premier - ministr 

n. gilauris mier misi karg menejerad moxsenieba 

alogikuria. analogiurad logikas moklebulia premier 

- ministrad daniSnvnisas v. merabiSvilis yvela doneze 

karg menejerad daxasiaTeba.

 menejmentis  meTodologiuri safuZvelia marTvis 

zogadi Teoria da kibernetika. amitom menejmentis 

principebis, funqciebisa da meTodebis mniSvnelovani 

nawili saerToa marTvis yvela saxeobisaTvis, magram 

aramarTlzomeria menejmentis funqciebis Secvla marTvis 

funqciebiT. magaliTad, menejmentis saxelmZRvaneloSi 

aris Tavi 9 _ `Sigasafirmo marTvis umniSvnelovanesi 

funqciebi~, romelSic gamoyofilia paragrafi _ ̀ marTvis 

ZiriTadi funqciebis arsi~ da ganxilulia sami funqcia: 

marketingi,  dagegmva da kontroli2. Cveni azriT, ar 

SeiZleba marketingi CaiTvalos menejmentis funqciad 

da miT umetes Sigasafirmo dagegmvis amosaval etapad, 

rogorc aris dasaTaurebuli Tavi 10 _ `marketingi 

rogorc marTvis funqcia da Sigasafirmo dagegmvis 

1 k.kublaSvili. iusticiis umaRlesi skola – sasamarTlo re-

formis warmatebuli proeqti, gaz. `axali Taoba, 2011 w. 17  noem-

beri, gv. 6.

1 Герчикова И.Н. dasax. wigni, gv. 141-142.
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amosavali etapi~. saqme is aris, rom marketingi iseTi 

damoukidebeli disciplinaa rogorc menejmenti da 

dagegmvis amosavali etapia ara marketingi, aramed analizi 

da prognozireba.

 menejmentis erT-erT axalgamocemul 

saxelmZRvaneloSi aris specialuri Tavi `menejmentis 

funqciebis cneba da arsi~, romelSic CamoTvlilia 

Semdegi  funqciebi:  dagegmva,  prognozireba,  organizacia, 

koordinacia, motivacia, kontroli1. rogorc aRiniSna, 

prognozireba warmoadgens dagegmvis amosaval etaps da 

ara menejmentis funqcias. xolo rac Seexeba koordinacias, 

misi calke funqciad gamoyofa aramarTlzomieria, 

vinaidan koordinacia  mTlianad menejmentis  mTavari 

daniSnulebaa da mas emsaxureba dagegmvis, organizaciis, 

motivaciisa da kontrolis procesi organizaciuli 

miznebis formulirebisa da miRwevisaTvis1.

 yovelive zemoT aRniSnulidan keTdeba 

Semdegi  daskvna: 1) upirveles yovlisa aucilebelia 

`menejmentisa~ da `marTvis~ cnebebis sworad gamijvna 

da `menejmentis~  marTebuli definicia; 2) menejmentis 

ZiriTadi funqciebia: dagegmva, organizacia (organizeba), 

motivacia da kontroli.

 Cveni azriT, mokled mainc unda iTqvas umaRles 

saswavleblebSi menejmentis mecnieruli (saswavlo) 

disciplinebis swavlebis Sesaxebac. swavleba unda 

daiwyos discipliniT _ `menejmentis safuZvlebi~. 

manamde studentebs Seswavlili unda hqondeT (erTi 

semestriT adre mainc) `marketingis safuZvlebi~. amis 

Semdeg studentebma unda Seiswavlon: `strategiuli 

menejmenti~, `finansuri menejmenti~, `turizmis 

menejmenti~, `saerTaSoriso menejmenti~ da sxva, romelTa 

meTodologiuri safuZvelia `menejmentis  safuZvlebi~. 

samwuxarod,  Cven mier ganxiluli yvela saxelmZRvanelo 

1 Мескон м.х. Альберт М., Хедоури ф. Основы менеджмета, з-е изд. Пер с англ.  
М., 2008, с.31.
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gamocemulia saxelwodebiT _ `menejmenti~. postsabWour 

sivrceSi, kerZod saqarTveloSi menejmentis Seswavla 

daiwyo amerikeli avtorebis – m.x. meskonis, m. albertis, 

f. xedouris wignis _ `menejmentis safuZvelebi~ (rusul 

enaze Targmani) mixedviT, romelic warmoadgens erT-erT 

yvelaze popularul da aRiarebul saxelmZRvanelos 

msoflio masStabiT. am wignis erTaderT xarvezad Cvens 

pirobebSi migvaCnia is, rom igi iwyeba (Tavi 1) organizaciis 

ganxilviT. es xarvezi gamosworebulia qarTul enaze 

gamocemul saxelmZRvaneloSi (avtorebi  g. SublaZe, b. 

mRebriSvili, f. wowkolauri. menejmentis safuZvlebi, 

2008), romelSic Tavi 1 eZRvneba menejmentis cnebas da 

Sinaarss (igi ganTavsebulia internetSi. meore gamocema 

Sesrulebulia 2011 wels).

Regarding Defi nition of the Essence and Functions of 
Management

G. ShubladzeG. Shubladze

The article notes that it’s illogical to use English word “management” 
and Georgian “administration” (martva) as synonyms. The meaning of 
“management” includes to administer  something but in business, as a 
rule, it means administration of large commercial organizations aiming 
to make a profi t.  A manager is a specialist of management hired by a 
businessman.

Main functions of management are: planning, organization, 
motivation and control.
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ekonomikis doqtori,ekonomikis doqtori,

ivane javaxiSvilis Tsu-is mowveuli profesoriivane javaxiSvilis Tsu-is mowveuli profesori

eleqtronuli mTavrobis epoqaSi, mTavrobis mi-

zans moqalaqeTa personaluri moTxovnilebebisa da 

abstraqtuli survilebis dakmayofileba warmoadgens, 

rac e-mTavrobis momsaxurebis sistemiT miiRweva.

e-mTavroba marTvis axali formaa, romelic sain-

formacio da sakomunikacio teqnologiis gamoyenebiTa 

da sazogadoebrivi momsaxurebis wardgeniT fokusire-

bulia moqalaqeze da orientirebulia Sedegze. amiT 

miiRweva administraciisa da moqalaqeebis daaxloeba, 1 

samTavrobo informaciisa da momsaxurebis moxerxebu-

li misawvdomobis organizacia, biznesTanamSromloba, 

sazogadoebrivi seqtoris Seuferxebel muSaoba,2 saja-

ro servisis momxmareblebTan yoveldRiuri urTier-

Toba.3  

e-mTavrobis mizania moqalaqeze orientirebuli 

1 Aibar  E.E-Governance and Citizen Information. Summary of the fi nal Re-
search Report Barcelona, July  2006.   http://openaccess.uoc.edu/webapps/o2/
bitstream/10609/300/1/pic_egovernance.pdf 
2  McClure D.L. statement of David L. McClure, U.S.General Accounting Offi ce, 
before the subcommittee on Government Management, Information and technology, 
committee on Government reform, House of  Representatives, 2000.       http://www.
gao.gov 
3 Stanforth  C., Flynn M. The Promotion of E-Governance in Developing Countries: 
Refl ections on  E-Government in Two Asia-Pacifi c Countries. http://www.ccnr.net/
pratoconf2008/stanforth.pdf 

eleqtronuli mTavrobis eleqtronuli mTavrobis 

momsaxurebis sistemis ZiriTadi momsaxurebis sistemis ZiriTadi 

mimarTulebebimimarTulebebi
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momsaxurebisa1 da sazogadoebrivi faseulobis Seqm-

na, dinamikuri mTavrobis formireba da moqalaqeebis 

TanamonawileobiTi marTva,2axali moTxovnebis gaTva-

liswinebiT moqalaqeTa momsaxurebis kompiuterizacia 

da internetizacia;3 saxelmwifo finansebis, adamianuri 

resursebisa da servisis efeqtiani marTva; saxelmwifo 

momsaxurebis misawvdomobisa da xarisxis uzrunvelyo-

fa; sainvesticio klimatis srulyofa, biznesi-mTavro-

bis (B2G) modelis garigebis xarjebis Semcireba; mTa-

vrobis gamWvirvaloba da angariSvaldebuleba.4

eleqtronuli mTavrobis sistema warmoadgens 

mravalganzomilebian teqnologiur koncerns, romelic 

farTo zegavlenas axdens socialur, ekonomikur, ada-

mianur, organizaciul, kulturul, politikur faqto-

rebze.

e-mTavrobis principia samTavrobo informacias-

Tan daSvebis SesaZlebloba, saxelmwifos mmarTve-

lobaSi moqalaqeTa gafarToebuli monawileoba, sa-

xelmwifo momsaxurebis wardgena realuri drois 

reJimSi,5saxelmwifo momsaxurebis Zalisxmevis fokusi-

1 Goings D. A., Young D., Hendry S. H. Critical Factors in the Delivery of e-Gov- Goings D. A., Young D., Hendry S. H. Critical Factors in the Delivery of e-Gov-
ernment Services: Perceptions of Technology Executives. Communications of the ernment Services: Perceptions of Technology Executives. Communications of the 
International Information Management   Association, Volume 3 Issue 3.  International Information Management   Association, Volume 3 Issue 3.  http://www.http://www.
iima.org/CIIMA/CIIMA%20V3%20N3%201%20Goings.pdiima.org/CIIMA/CIIMA%20V3%20N3%201%20Goings.pdff 
2  Streib G., Navarro I. Citizen Demand for Interactive E-Government: The Case of 
Georgia Consumer Services. Georgia State University. http://www2.gsu.edu/~padgds/
Streib%20The%20 emand%20for%20Interactive%20Egovernment.pdf 
3 Spremić  M., Šimurina  J., Jaković  B., Ivanov M. `E-Government in Transition 
Economies~.World Academy of Science, Engineering and Technology . 2009 .  
http://www.waset.org/journals/waset/v53/v53-84.pdf 
4 Hanna N.K.,Zhen-Wei Qiang C.,Kimura K.,Chew Kuek S.National E-Government  
Institutions: Functions, Models and  Trends. http://siteresources.worldbank.org/EX-
TIC4D/ Resources/5870635-1242066347456/IC4D_2009_Chapter6.pdf
5 Кузьмин И.Ю.Перспективы внедрения информационно-коммуникативных 
технологий в  процесс управления  государством, журнал ,,Современные  про-
блемы науки и образования~,   №3. 2009. 
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reba moqalaqeze da ara biurokratiaze.1 

e-mTavrobis arqiteqturis ideologia efuZneba 

onlain reJimSi yvela momsaxurebis wardgenas, Tumca, 

realurad adgili aqvs e-mTavrobis momsaxurebasTan 

mravalarxiani daSvebis tendencias.  faqtobrivad, e-

mTavroba moicavs yvela saxelmwifo momsaxurebis misa-

wvdomobas daSvebis (wvdomis) ramdenime arxiT.

e-mTavrobis struqtura Seicavs moqalaqeze orien-

tirebul midgomas, romelic mimarTulia xelmZRvane-

lobis, finansebis, saerTo resursebisa da teqnologiis 

sferos efeqtiani gamoyenebisken.2

e-mTavroba moqalaqeebTan urTierTobisas, ZiriTad 

aqcents akeTebs informaciasTan Tavisufali wvdomis, 

efeqtiani momsaxurebisa da komunikaciis srulyofaze.

e-mTavroba moqalaqeebs uzrunvelyofs eleqtro-

nuli konsultaciebiT, eleqtronuli kontrolirebiT, 

eleqtronuli urTierTqmedebiT, xelmZRvanelobiT,3 

eleqtronuli bazebiT, eleqtronuli monawileobiTa 

da CarTulobiT.

e-mTavroba ekonomikuri, politikuri, sazogado-

ebrivi faseulobebis gaRrmavebisa da ganviTarebis, 

axali biznesazrovnebis, cxovrebis stilisa da gax-

snili kulturis transformaciis fenomenia,4 romelic 

gansakuTrebul yuradRebas uTmobs administraciis 

mier klientze orientacias, saxelmwifo momsaxureba-

sTan wvdomas, sasicocxlo mniSvnelobis portalebis 

1 Goings D. A., Young D., Hendry S. H. Critical Factors in the Delivery of e-Gov-
ernment Services: Perceptions of  Technology Executives. Communications of the 
International Information  Management  Association, Volume 3 Issue 3.  http://www.
iima.org/CIIMA/CIIMA%20V3%20N3%201%20Goings.pdf 
2 http://www.cpsi.co.za/conferences/31_08_2010/Sonette%20Meerman.pdf 
3 http://w w.egovmonitor.com/node/6556 
4 Engage: Ge tting on with Government 2.0 . report of the government 2.0 taskforce. 
http://www .fi nance.gov.au/publications/gov20taskforcereport/doc/Government20-
TaskforceReport.pdf 
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SemuSavebas, momxmarebelTan urTierTobebis marTvas 

(CRM), 1 moqalaqeebis SexedulebiT web 2.0-sa da sxva 

interaqtiuli instrumentebis gamoyenebasa da marTvas, 

segmentirebul jgufebze specializebuli momsaxurebis 

wardgenas da sxva faqtorebs.2

e-mTavrobis sistema qmnis da flobs moqalaqeTa 

Sesaxeb informaciul monacemTa bazebs (misamarTebi, 

monacemebi saqmianobasa da ojaxis wevrebze, gadasa-

xadebis gadaxdebze, Semosavlebze da sxva), romelsac 

iyenebs marketinguli, racionaluri da miznobrivi miz-

niT.3 es sistema samoqalaqo da biznessazogadoebis 

`keTildReobis sistemaa”, romelic qveynis social-

ekonomikur ganviTarebiskenaa mimarTuli; 

e-mTavroba teqnologiurad neitraluria, rome-

lic xels uwyobs marTvis efeqtianobis srulyofas, 

demokratiuli faseulobebis ganmtkicebas, informaciu-

li iniciativebisa da sazogadoebrivi codnis zrdas, e-

mTavrobis momsaxurebis wardgenas momxmareblis kul-

turis cvlilebebis Sesabamisad.4

e-mTavrobis iniciativebis arsia moqalaqeTa mi-

marTvis uzrunvelyofa, moqalaqeebis moTxovnilebis 

Sesabamisi informaciisa da momsaxurebis wardgena.5 e-

mTavroba moicavs informaciisa da momsaxurebis miwo-

1 Hermann Hill. Transformation of the Administration by E-Government, German 
Journal of Urban Studies , Vol. 45, 2004.  No. 2 .http://www.difu.de/publikationen/
german-journal-of-urban-studies-vol-45-2004-no-2/transformation-of-the-admini-
stration-by-e-government.html#schedler2003#schedler2003  
2  http://www2.unpan.org/egovkb/global_reports/10report.htm 
3 Accenture. High performance in government. Leadership in Customer Service 
Building the Trust.  2006.http://www.accenture.com/xdoc/en/industries/govern-
ment/acn_2006govt_report_FINAL2.pdf 
4 International Telecommunication Union  (ITU).  E-Government Readiness Assess-
ment Framework. Geneva.  2009.  http://www.itu.int/ITU-D/cyb/app/docs/Frame-
work%20for%20e-Gov%20toolkit_2009_12_07_ draf_for_discussion.pdf 
5http://emag.iis.ru/arc/infosoc/emag.nsf/BPA/b423468353130801c325714-
c004a0866 
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debis axal formebs, sazogadoebisa da biznesis adgi-

lobriv da globalur doneze CarTulobas, e-demokra-

tias, marTvis efeqtianobas.1

e-mTavroba, sajaro marTvis organizaciis gamWvir-

valobisa da efeqtianobis amaRlebis, informaciasTan 

misawvdomobis, momsaxurebis operatiulobis, marTvaSi 

sainformacio da sakomunikacio teqnologiebis stra-

tegiuli da intensiuri gamoyenebis, sajaro servisis 

momxmareblebTan yoveldRiur urTierTobis SesaZle-

blobas iZleva.2  

e-mTavrobis momsaxureba moqalaqeebisa da biz-

nesisTvis aris personalizebuli, fokusirebuli xel-

sayrelobasa da misawvdomobaze. e-mTavrobis epoqaSi 

momxmareblebis moTxovnilebis Sesabamisad adgili 

aqvs marTvis procesebis reorganizacias, efeqtianobis 

amaRlebas, momsaxurebis srulyofas, portalis saite-

bis ganviTarebasa da modernizaciis organizebas. 

e-mTavroba moqalaqis problemebze gansakuTrebu-

li damokidebulebis politikiT, moqalaqes ganixilavs 

saboloo momxmareblis TvalsazrisiT. am politikis 

CarCoebSi aviTarebs miwodebis reJimsa da eleqtronul 

momsaxurebasTan daSvebis midgomebs,3 romelic Zvira-

dRirebulia, Tumca, miRebuli sargebeli maRalia.

e-mTavrobasTan damokidebulebiT moqalaqisa da 

sazogadoebrivi azris roli ganixileba rogorc feno-

meni, sadac moqalaqe aris sazogadoebrivi azris wyaro/

resursi, faqtori politikur cxovrebaSi, romelic ro-

1 Mahadeo J. D. Towards an Understanding of the Factors Infl uencing the Accep-
tance and Diffusion of   e- Government Services.   http://www.ejeg.com/volume-7/
vol7-iss4/Mahadeo.pdf 
2 Stanforth  C., Flynn M. The Promotion of E-Governance in Developing Countries: 
Refl ections on E- Government in  Two Asia-Pacifi c Countries. http://www.ccnr.net/
pratoconf2008/stanforth.pdf 
3 Bucy E. P., Kimberly S., Gregson K. 2002. Media participation: A legitimizing 
mechanism of  mass democracy. New   Media & Society 3: 357-/80.
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gorc surogati, uSualod monawileobs administraciis 

saqmeebisa da procesebis marTvaSi.1   

e-mTavrobas swrafi da sinqronuli gavlena aqvs 

socialur, ekonomi-kur, teqnologiur, politikur proce-

sebze. igi astimulirebs informirebas da uzrunvelyofs 

ideebis da informaciis Tavisufal gadaadgilebas.

gavrcelebuli sazogadoebrivi momsaxurebis mo-

Txovnadi formebia: sxvadasxva tipis ganaTleba da ka-

drebis momzadeba, saSemosavlo gadasaxadis servisi, e-

arCevnebi da amomrCevlis eleqtronuli gadawyvetile-

bis uzrunvelyofa, samsaxuris Zieba, socialuri uzrun-

velyofa, personaluri dokumentaciis miReba, manqanis 

registracia, samSeneblo nebarTvebis gacema, ganacxadi 

policiaSi, sajaro biblioTekiT sargebloba, serTifi-

katis aReba, moZravi binadrobis registracia da sxva.

momxmarebelze orientirebuli e-mTavroba, moqa-

laqis rogorc momxmareblis, gadasaxadis gadamxdeli-

sa da klientis mxedvelobaSi miRebiT, xels uwyobs maT 

TavianTi Tavisa da rolis SecnobaSi, rac aseve gana-

pirobebs mTavrobis Sefasebas im sargeblis miRebiT, 

rasac TiToeuli iRebs individualurad .2    

e-mTavrobis mier moqalaqeze orientirebis poli-

tika iwvevs moqalaqeTa gaaqtiurebas e-mTavrobis mom-

saxurebis miRebisaTvis. magaliTad, evrokavSiris qvey-

nebSi, moqalaqeTa onlain momsaxurebis sargeblobis 

aqtivoba 2009-2010 ww-Si wina welTan SedarebiT gai-

zarda 82^%-iT,3 Tumca, mosaxleobis saerTo aqtivoba 

kvlav dabalia. prognoziT, 2015 wlisTvis evrokavSiris 

moqalaqeebis 50% da biznesorganizaciebis 80% yovel-
1 Bryer  Th. A. Bureaucratization and Active Citizenship: Approaches to Administra-
tive Reform.   http://www.naspaa.org/initiatives/paa/pdf/thomas_bryer.pdf 
2 King, Ch.l S., Stivers C. Government Is Us: Public Administration in an Anti-
Government Era. Sage  Publications.   Thousand Oaks, CA. 1998.
3  http://ec.europa.eu/information_society/newsroom/cf/item-detail-dae.cfm?item_
id=6537 
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dRiurad isargeblebs e-mTavrobis momsaxurebiT.1

e-mTavrobis momsaxurebis gamoyenebiTa da moqa-

laqeTa aqtivobiT liderobs norvegia, meore da mesame 

adgils inawilebs islandia da niderlandebi, xuTeul-

Si Sedis fineTi da SvedTi. oceuls aboloebs saber-

ZneTi.

e-mTavrobis sistema farTovdeba moqalaqeebis 

administraciuli da eleqtronuli marTvis codnis, 

unarianobisa da mondomebis proporciulad. 

Sesabamisad matulobs moqalaqeebis aqtivoba da 

CarTuloba sazogadoebriv cxovrebaSi, sazogadoebrivi 

problemebisa da saxelmwifo gadawyvetilebis 

procesebSi, interaqtiuli politikis formirebaSi, 

monitoringisa da saxelmwifo gadawyvetilebis 

kontrolSi.2

e-mTavrobis teqnologiebi, danarTebi, eleqtronu-

li SesaZleblobebi da Zalisxmeva zrdis moqalaqeebis 

molodins mTavrobisadmi, moqalaqeebTan dialogsa da 

ukukavSirs, maT moTxovnilebebsa da prioritetebTan 

politikuri procesebis orientirebas,3 eleqtronul ur-

TierTqmedebas, moqalaqeebis eleqtronul uflebebs4.

e-mTavroba iwvevs uwyebis, marTvis procesebis, 

moqalaqeebis rolisa da moqalaqeebTan urTierTobis 

transformacias, maTi uflebebis gafarToebas, 

administraciuli da samoqalaqo tradiciebis 

transformacias.

1 Capgemini, IDC, Rand Europe, Sogeti, DTi. Digitizing Public Services in Europe: 
Putting ambition into action, 9th  Benchmark Measurement , December 2010.
2 http://www2.unpan.org/egovkb/global_reports/10report.htm 
3 United Nations. e-Government Survey 2008, New York, 2008 .  http://unpan1.
un.org/intradoc/groups/public/documents/un/unpan028607.pdf 
4 Waiel Said.  Government Resources Planning as Government to Government e-
Participation Platform within the  Integrated Government Model. http://crossroad.
epu.ntua.gr/fi les/2010/04/20_Government_Resources_Planning_as_ Government_
to_Government_e-Participation_Platform_20100214_by_Waiel_Said_V3.pdf    
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e-mTavrobis valdebulebebis Sesruleba moqala-

qeebTan urTierTkavSirisa da moTxovnilebebis 

dakmayofilebis saqmianobis speqtria, rac warmoebs 

eleqtronuli mTavrobis platformiT, internet-

marketingis meTodebiTa da web 2.0 instrumentebis 

gamoyenebiT.

e-mTavrobis ganviTarebis tendenciis Sedegia 

yvela moqalaqisaTvis momsaxurebis personalizacia da 

moTxovnilebebis Sesabamisi konkretuli profilebis 

demarkacia.1 

e-mTavrobis CamoyalibebiT miiRweva: efeqtiani 

sazogadoebrivi wyoba, saxelmwifos momsaxurebis xa-

risxis amaRleba da sasurveli Sedegebi,2  e-demokratia, 

sazogadoebrivi azris Sesaxeb administraciis infor-

mirebis uzrunvelyofa, ekonomikuri efeqtianoba, mTa-

vrobis angariSvaldebuleba da gamWvirvalobis amaR-

leba. 3

 moqalaqeze orientirebuli e-mTavrobis midgoma 

amcirebs mimwodeblebsa da momxmareblebs Soris warmo-

Cenil problemebs, zrdis e-momsaxurebis gamoyenebas, xa-

risxs,  mTavrobasTan ukukavSirsa da urTierTqmedebas;4 

1  Aibar  E.E-Governance and Citizen Information. Summary of the fi nal Re-
search Report Barcelona, July  2006. http://openaccess.uoc.edu/webapps/o2/
bitstream/10609/300/1/pic_egovernance.pdf
2 Karunasena K., Deng H.  Exploring the Public Value of e-Government:An Em-
pirical Study from  Sri Lanka. 23rd Bled eConference eTrust: Implications for the 
Individual, Enterprises and Society. Bled, Slovenia, June 20-23, 2010. http://www.
bledconference.org/proceedings .nsf/0/89113f16ffd4e6e7c1257757003bfa7b/$FIL
E/21_Karunasena.pdf
3 International Telecommunication Union  (ITU).  E-Government Readiness Assess-
ment Framework. Geneva. 2009.  http://www.itu.int/ITU-D/cyb/app/docs/Frame-
work%20for%20e-Gov%20toolkit_2009_12_07_draf_for_ discussion.pdf 
4 Bertot, J.C., Jaeger, P.T., McClure, C.R.  Citizen-Centered E-Government Ser-
vices: Benefi ts,  Costs, and  Research Needs. The Proceedings of the 9th Annual In-
ternational Digital Government  Research  Conference: 137-142.  Montreal, Canada, 
May 18-211, 2008. http://mcclure.ii.fsu.edu/publications/2008/Citizen-centered%20
E-government%20services.pdf  
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igi ufro metia, vidre internetiT moqalaqis momsaxu-

reba da sazogadoebrivi informaciis misawvdomoba.1 

e-mTavrobis momsaxurebis sistemis Sefasebis in-

dikatoria eleqtronuli momsaxurebis gavrcoba da 

ganviTareba, yvela moqalaqis moTxovnilebis Seswavla 

da dakmayofileba, e-demokratia da informaciuli Ta-

visufleba.

zemoaRniSnulidan gamomdinare, qveyanaSi moqala-

qeze orientirebuli e-mTavrobis momsaxurebis gavrco-

bisa da ganviTarebisTvis aucilebelia:

e-mTavrobis fokusireba Zlieri instituciona-
luri simZlavreebis mSeneblobis, ukeTesi momsaxurebis 

miwodebis, gamWvirvalobis amaRlebis, eleqtronuli ko-

rufciis Semcirebisa da socialuri kontrolis mid-

gomaze;

moqalaqeze orientirebuli e-mTavrobis strate-
giuli procesi saWiroebs kompleqsuri da makoordini-

rebeli meTodebis speqtrs, midgomebsa da e-mTavrobis 

momsaxurebis ganviTarebaSi monawileobisa da moqala-

qeebis efeqtianad CarTvis strategias.2

eleqtronuli mTavrobis momsaxureba mimarTuli 
unda iyos cifruli uTanasworobis Semcirebis, moqala-

qeebze orientirebisa da personaluri moTxovnilebe-

bis dakmayofilebisa da mwarmoeblurobis amaRlebaze, 

saxelmwifo momsaxurebis uwyveti ganviTarebisa da sa-

jaro xelisuflebis ganxorcielebis yvela SesaZlo 

eleqtronuli arxis gamoyenebaze; 

moqalaqeze orientirebuli e-mTavrobis momsax-
1 Tripathi  A. K  Some Component Genration Approaches for E-Governance Systems. 
International  Journal of  Public Information Systems, vo l, 2010 .   www.ijpis.net 
2 Bertot, J.C., Jaeger, P.T., McClure, C.R.  Citizen-Centered E-Government Ser-
vices: Benefi ts, Costs, and  Research  Needs. The Proceedings of the 9th Annual In-
ternational Digital Government Research  Conference: 137-142. Montreal, Canada, 
May 18-211,2008. http://mcclure.ii.fsu.edu/publications/2008/Citizen-centered%20
E-government%20services.pdf   
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ureba saWiroebs socialur, organizaciul da kul-

turul cvlilebebs;

e-mTavrobis uwyebebis muSaoba unda Sefasdes Ti-
Toeuli moqalaqesTan personaluri urTierTobis, maTi 

momsaxurebis produqtiulobiTa da moTxovnilebebis 

dakmayofilebis muSaobiT;

moqalaqeze orientirebuli e-mTavrobis momsa-
xureba saWiroebs autentifikaciis meqanizms, reestrisa 

da monacemTa bazis samarTlebriv regulirebasa da sa-

zogadoebriv kontrols.

Main Trends of e-Government Service System

R. Abuladze

 The article states that the main task of the e-government service 
system is to satisfy personal and abstract requirements of the population. 
It also analyzes the structure of the e-government service system, its 
relation with the population, initiatives and attitudes.

The article reviews the service of e-government for individuals 
and businesses which is personalized and focuses on availability and 
accessibility. 

According to customer requirements, e-government is targeted to 
reorganization of management processes, rising effi ciency, improvement 
of service, development and modernization of web portals, which, on 
its side, infl uences social, economic, human, organization, cultural and 
political factors.

The article presents the types of widely spread social service and 
the level online service usage according to different countries.

Finally, the conclusion provides the attitudes required for 
development and spreading of e-government services.



173

menejmenti, marketingi, turizmi

                ciuri oqruaSvili                                      ciuri oqruaSvili                                      

    ekonomikis akademiuri doqtori, asocirebuli                                                                 ekonomikis akademiuri doqtori, asocirebuli                                                             

profesori                     profesori                     

saqarTvelos sabazro ekonomikaze gadasvlis pro-

cesTan erTad, sabanko seqtoris ganviTarebac winaaRm-

degobrivi movlenebiT xasiaTdeba. mxedvelobaSi gvaqvs 

ara marto is, rom igi, erTi mxriv, emsaxureba kapitalis 

akumulirebas da ganawilebas, sameurneo subieqtebs So-

ris fulis mimoqcevis, dagrovebisa da gadaxdis urTier-

Tobebs, aramed, meore mxriv, isic, rom cnobili amerikeli 

ekonomistis m. fridmenis sityvebiT rom vTqvaT, sabanko 

sistema Tavisi funqcionirebis procesSi, ZiriTadi prin-

cipebis seriozuli darRvevis SemTxvevaSi, TviT gamodis 

ekonomikis arastabilurobis wyarod.

saqarTveloSi, 2008 wlamde,  aqtualuri iyo erov-

nuli bankis komerciul bankebze zadamxedvelobis sam-

marTvelos struqturis gaumjobesebis sakiTxi. aRniS-

nul sammarTveloSi gaerTianebuli iyo eqvsi ganyofile-

ba: 1. bankebis licenzirebis, 2. meTodologiis, 3. bankebis 

angariSgebis, 4. bankebis adgilebze Semowmebis, 5. bankebis 

likvidaciis, 6. arasabanko dawesebulebebis zedamxedve-

lobis ganyofilebebi. aRniSnuli struqtura naklebad 

efeqtiani iyo, vinaidan aerTianebda sakmaod bevr, Sinaar-

sobrivad sxvadasxva funqcias.

2008 wlidan erovnuli bankis zedamxedvelobis 

funqcia gadaeca axladSeqmnil safinanso zedamxedvelo-

bis saagentos. Mmas daemata fasiani qaRaldebis komisiis 

da dazRvevis saxelmwifo komitetis regulirebis fun-

saqarTvelos sabanko sistemis saqarTvelos sabanko sistemis 

konkurentunarianobis konkurentunarianobis 

amaRlebisaTvisamaRlebisaTvis
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qcia.  misi funqcionireba regulirdeba saqarTvelos 

erovnuli bankis organuli kanonis me-8 Tavis Sesabamis-

ad, romelic srulyofas saWiroebs. mxedvelobaSi gvaqvs 

Semdegi garemoeba: am kanonis 52-e muxlis 1  da me-4   

punqtebi erTmaneTs ar Seesabameba. 1-l punqtSi aRniS-

nulia, rom safinanso zedamxedvelobis saagento iqmneba 

erovnul bankTan, xolo me-4  punqtSi weria, rom saagento 

damoukidebeli organoa da ar eqvemdebareba sxva or-

ganos. 2009 wels safinanso zedamxedvelobis saagento 

erovnul banks SeuerTda. 

aqve gvinda aRvniSnoT, rom mizanSewonilad mig-

vaCnia saqarTveloSi amoqmeddes depozitebis dazRvevis 

saagento, romelic daicavs rogorc meanabreebis, aseve 

bankebis interesebs, amasTan, ganaxorcielebs problemuri 

bankebis droul sanacias da bankebis likvidacias.

rac Seexeba zedamxedvelobis Sinaarsobriv moment-

ebs, aucilebelia, saagentom ganaxorcielos meTodolo-

giuri bazis srulyofis samuSaoebi, rogorc dawesebuli 

normativebis da limitebis gaumjobesebis, aseve dRes mo-

qmedi bankebis Semowmebis CAMEL–is sareitingo sistemis 
daxvewis mimarTulebiT, amasTanave, zedamxedvelobis 

saagentom ufro meti yuradReba unda miaqcios sabanko 

riskebis marTvis sakiTxebs.

mxardasaWeria winadadeba erovnuli da komerciuli 

bankebis saqmianobis Sesaxeb kanonebis axali redaqciiT 

Sedgenis Sesaxeb. unda gamartivdes da debulebebi ise 

gasagebad da calsaxad Camoyalibdes, rom ar iwvevdes 

azrTa sxvadasxvaobas. ase, magaliTad, 2001 wlis 23 oq-

tombers, erovnuli bankis Sesaxeb saqarTvelos organul 

kanonSi Setanil iqna cvlilebebi. ganaxlebuli kanonis 

me-19 muxlis me-2 punqtSi vkiTxulobT: ,,auditoruli 

samsaxuris ufross SeuZlia gadadges Tanamdebobidan, 

rac ara ugvianes 3 TviT adre unda acnobos prezidents. 

amasTan igi SeiZleba gadaayenon erovnuli bankis sab-

Wos gadawyvetilebiT me-11 muxlSi mocemuli erTi an 
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ramdenime moTxovnis safuZvelze”.1 es maSin, roca aRniS-

nuli kanonis Sesabamisad, me–11 muxli gauqmebulia. aseve, 

srulyofas saWiroebs sabanko menejmentis meToduri 

saxelmZRvanelo instruqciebi. mxedvelobaSi gvaqvs is 

garemoeba, rom zogierT SemTxvevaSi, arasworad aris 

gagebuli menejmentis mniSvneloba. aRniSnuli termini 

gaigivebulia menejerTan, kerZod ki _ ufros xelmZR-

vanel muSakebTan, rac dauSveblad migvaCnia. azrobrivad 

gaumarTavia Semdegi winadadebebi: ,,aseTi SezRudvebi me-

nejments miscems sakredito portfelis marTvis damate-

biT saSualebas”2, ,,aiZulebs menejments”, ,,menejmentis 

mier sesxebis gacemis procedurebi”3, ,,menejmenti valde-

bulia”, ,,menejmenti gaerkves”, ,,Semmowmebelma menejments 

unda misces rekomendacia”, ,,ganxilul unda iqnes ufros 

menejmentTan Sexvedrisas”, ,,menejmentma unda warmoadgi-

nos im angariSTa sia”, ,,ufrosi menejmenti”, ,,bankis menej-

mentis dapirebebi”, ,,menejmentis xelfasebi”, ,,menejmentis 

angariSgeba” da a. S.

amasTan, didi mniSvneloba eniWeba safinanso ze-

damxedvelobis saagentos kvalificiuri kadrebiT dakom-

pleqtebas, vinaidan komerciuli bankebis zedamxedvelo-

bis gaumjobeseba mniSvnelovnad aris damokidebuli 

saagentos mier ganxorcielebul politikaze, romelmac 

unda uzrunvelyos sabanko kanonmdeblobis srulyofa, 

kompleqsuri menejmentis danergva, inovaciuri sferos 

gafarToeba, zedamxedvelobis funqciis gaumjobeseba, 

komerciuli bankebis saimedoobis srulyofa anabrebis 

dazRvevis meqanizmis formirebiT, aqtivebis marTvis me-

Todebis danergva, rac saqarTvelos komerciul bankebs 

SesaZleblobas miscems gaaumjobeson aqtivebis da pa-

sivebis struqturis xarisxi da amasTan, bazarze moZeb-

non ufro momgebiani segmentebi.

1 sakanonmdeblo macne, 1114, Tbilisi, 2001, gv. 32.
2 komerciuli bankis zedamxedveloba-regulirebis meTodologi-

uri saxelmZRvanelo, saqarTvelos erovnuli banki, Tb., 1999, gv. 19.
3 iqve, gv. 31, 55, 71, 76.
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Cven mier ganxiluli problemebis warmatebiT gad-

awyvetis mizniT, safinanso zedamxedvelobis saagentom 

Tavisi saqmianoba ise unda warmarTos, rom xeli Seuwyos 

qveynis sabanko sistemis srulyofas. mecnier-ekonomist-

Ta garkveuli nawilis azriT, jer msoflios ar Seuqmnia 

mosawoni sagadasaxado-sabiujeto modeli. aRniSnuli 

mosazreba vrceldeba saqarTvelos sagadasaxado-sabiu-

jeto sistemaze. Cveni azriT, sabanko sferoSi, am mxriv, 

didad ukeTesi mdgomareobaa, vinaidan, ukve karga xania, 

rac msoflios qveynebis aTeulma SeZlo Camoeyalibebina 

idealuri sabanko sistema, rac ganviTarebad qveynebs, maT 

Soris saqarTvelos, saSualebas aZlevs gadmoiRon maTi 

gamocdileba da danergon erovnuli tradiciebis gaT-

valiswinebiT. Aam mxriv, pirvel rigSi, Cvens yuradRebas 

ipyrobs aSS-is sabanko sistema. rogorc Tavad, amerikele-

bi aRniSnaven, maT aqvT `universaluri sabanko sistema, 

ucudesi sabanko politikiT~. `universalurobaSi~ isini 

gulisxmoben im garemoebas, rom maT bankebs SeuZliaT 

100-ze meti operaciis Sesruleba, xolo `ucudes poli-

tikaSi~ _ kongresis mxridan sakanonmdeblo SezRudvebs. 

Cvens qveyanaSi, sabazro ekonomikaze gardamaval period-

Si, mizanSewonilad migvaCnia amerikis sabanko sistemis 

gamocdilebis gaTvaliswineba, ra Tqma unda, erovnul 

tradiciebTan SexamebiT. 

saqarTvelos sabanko sistemis konkurentunariano-

bis srulyofis mizniT, upirveles yovlisa, mxardasaW-

eria winadadeba qarTul komerciul bankebSi aSS-Si ukve 

aprobirebuli aqtivebis da pasivebis marTvis modelebis 

danergvis Sesaxeb.

saxsrebis saerTo fondis meTodi pirvelad ganxi-

luli aqvT amerikel profesorebs e. rids, r. koters, e. 

hils da r. smits, monografiaSi `komerciuli bankebi~ 

(1983 w). aRniSnul meTods yuradRebas uTmobs amerikeli 

mecnieri piter rouzi monografiaSi _ `komerciuli ban-

kis menejmenti~ (1997  w). fondebis wyaroebis gaerTiane-
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bis meTodi, romelsac amerikeli kolegebi gvTavazoben, 

bankis yvela fonds warmoadgens, rogorc erTiani wyaro-

dan miRebuls. aseTi midgomis upiratesobaa saxelmZR-

vanelo gadawyvetilebebis miRebis simartive. aqtivebis 

da pasivebis racionaluri marTvis mizniT, rac ganapi-

robebs momgebianobis, likvidobis da gadaxdisunariano-

bis opimaluri Tanafardobis miRwevas, mizanSewonilad 

migvaCnia saqarTvelos komerciulma bankebma TavianT 

saqmianobaSi danergon meore meTodi, romelic cnobilia 

saxsrebis ganawilebis, anu konversiis modelis saxel-

wodebiT. aRniSnuli modelis gamoyeneba qarTul komer-

ciul bankebs SesaZleblobas miscems daZlion saxsre-

bis saerTo fondis SezRuduloba, rac gamoixateba imiT, 

rom saerTo fondis poziciidan saxsrebis ganTavsebisas, 

bankirebi ar iTvaliswineben likvidobis moTxovnis gan-

sxvavebas moTxovnamde, Semnaxveli, vadiani anabrebis da 

sakuTar kapitalTan damokidebulebiT, rac iwvevs moge-

bis Semcirebas. 

aqtivebis ganawilebis modelis mixedviT, bankisaT-

vis aucilebeli likviduri saxsrebis moculoba damok-

idebulia fondebis mozidvis wyaroebze. saqarTvelos 

komerciul bankebSi warmodgenili modelis gamoyeneba 

saSualebas mogvcems ganvsazRvroT rezervebis norme-

bi da maTi mimoqcevis siswrafe. modeli gansazRvravs 

`likvidoba-momgebianobis~ ramdenime centrs, TviT bankis 

SigniT. TiTqos, bankSi arsebobs moTxovnamde, Semnaxveli, 

vadiani anabrebis da ZiriTadi kapitalis banki. bankis xe-

lmZRvanelobam unda gansazRvros maTi ganTavsebis wesi 

yoveli centridan. aRniSnuli modelis dadebiTi mxarea 

is, rom aseTi principiT muSaobisas SesaZlebelia likvi-

dobis SenarCunebisaTvis saWiro resursebis SedarebiT 

zustad dadgena. eduard ridis da piter rouzis mier 

SemoTavazebul meTodebs Soris arsebobs msgavsebac da 

gansxvavebac. msgavseba gamoixateba imiT, rom fuladi 

saxsrebis aqtiur operaciebSi ganTavseba xdeba wyaroe-
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bis mixedviT, magram maT Soris arsebobs principuli gan-

sxvaveba. e. ridTan fuladi saxsrebis wyaroebis vadebis 

mixedviT dayofa ar xdeba. p. rouzi maT moklevadian da 

grZelvadian muxlebad yofs. e. ridis modelSi aqtive-

bis jgufebi dalagebulia likvidobis mixedviT _ iwyeba 

maRali likvidobis aqtivebiT _ naRdi fuliT da masTan 

gaTanabrebuli saxsrebiT da mTavrdeba aralikviduri 

aqtivebiT _ Senoba-mowyobilobiT. likvidobis Tanmim-

devroba daculia piter rouzTanac, im gansxvavebiT, rom 

aqtivebi, pasivebis msgavsad, dayofilia moklevadian da 

grZelvadian muxlebad. amasTan, resursebis moklevadiani 

wyaroebidan saxsrebi miemarTeba moklevadian aqtivebSi. 

grZelvadiani wyaroebidan xdeba, Sesabamisad, grZelvadi-

ani aqtivebis dafinanseba. orive modeli misaRebia qarTu-

li bankebisaTvis. piter rouzis modeli Sromatevadia. 

amasTan migvaCnia, rom e. ridis modeli saSualebas gva-

Zlevs moklevadiani aqtivebis myari naSTi mimarTuli 

iqnes grZelvadian aqtivebSi, rac cxadia, dadebiTad imo-

qmedebs bankis momgebianobaze. 

amasTan, Cveni amerikeli kolegebis mimarT gvaqvs 

mcire SeniSvna imasTan dakavSirebiT, rom isini jer ixi-

laven aqtivebis1 da Semdgom pasivebis marTvas.2

marTalia, komerciuli bankis balansis pirveli 

ganyofileba aqtivia, xolo meore _ pasivi, miuxedavad 

amisa, pasiuri operaciebi aris pirveladi, kerZod, jer 

xdeba resursebis formireba da aqtiuri operaciebi aris 

meoradi_xdeba mobilizebuli saxsrebis ganTavseba aq-

tivebis jgufebis mixedviT. amitom, mizanSewonilad mig-

vaCnia saxelmZRvaneloSi, jer, gadmocemuli iqnes pasive-

bis da, Semdgom, aqtivebis marTva. aqve, unda SevniSnoT, 

rom aRniSnuli saxelmZRvanelo dawerilia popularuli, 

gasagebi eniT. sakiTxebi ganxilulia mikroekonomikuri 

meTodis gamoyenebiT da miuxedavad imisa, rom gamoica 

28 wlis winaT, mas dResac ar daukargavs popularoba, 

1 Рид Э. и др. Коммерческие банки, М., Прогресс, 1991. с.116.
2 iqve, gv. 155.
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rasac adasturebs is faqti, rom moskoveli profesoris 

oleg lavTruSinis mier 2007  wels gamoSvebul sabanko 

saqmis saxelmZvanelos meoTxe gamocemaSi amerikuli 

monografiis didi nawilis gameoreba moxda.

saqarTvelos safinanso zedamxedvelobis saagentom 

unda gaiTvaliswinos amerikuli gamocdileba inovaci-

uri menejmentis ganxorcielebaSic, vinaidan aRniSnul 

sferoSi amerikis sabanko sistema erT-erTi mowinavea, 

rac gamowveulia imiT, rom jer kidev pirveli kolo-

niebis Seqmnisas amerikis kontinentze, iseTive Tavisu-

flad xdeboda bankebis Camoyalibeba, rogorc samewarmeo 

firmebis Seqmna. ar iqneba gadaWarbebuli, Tu vityviT, rom 

TiTqmis yvela axali sabanko produqti jer aSS-Si iqm-

neba da Semdeg vrceldeba evropasa da aziaSi.

aRniSnuli Seexeba depozitebis dazRvevis korpo-

raciasac, romelic, pirvelad msoflioSi, Seiqmna amer-

ikaSi, 1934  wlis 1 ianvars da dResac igive principebiT 

funqcionirebs, rogorc Seqmnisas. kerZod, dazRveuli 

depozitebis mqone banki korporacias uxdis anabrebis 

saSualowliuri naSTis 1/12-s yovelTviurad,  rac 100 

aTas dolarze Seadgens 85 dolars. samagierod, bankis 

gakotrebis SemTxvevaSi korporacia TiToeul meana-

bres ubrunebs erTi angariSidan Tanxas 100 dolaris 

farglebSi srulad, procentebTan erTad. analogiurad, 

saqarTveloSi unda Siqmnas depozitebis dazRvevis kor-

poracia, romelic daazRvevs bankSi ganTavsebul Tanxas 

minimum 10 aTasi laris odenobiT mainc, rac xels Seuw-

yobs qveynis mosaxleobis danazogebis bankebSi ganTavse-

bas, es ki qveynis ekonomikis ganxorcielebis safuZveli 

iqneba.

aseve, aSS aris iseT sabanko produqtebis samSoblo, 

rogoricaa: ,,vestern iunionis” momsaxureba, romelsac 

100-wlovani istoria aqvs, aseTive,  istoria aqvs lizings 

da faqtorings. pirveli qaRaldis fuli, CineTis Semdeg, 

swored aSS-Si gamouSves 1690 wels, masaCuzetsis Statis 
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qalaq bostonSi. amerikaSi Seiqmna pirveli sakredito 

baraTebic, agreTve, saangariSsworebo palata, romlis 

funqcionireba mimoqcevisaTvis aucilebeli naRdi fu-

lis 5%-mde Semcirebis saSualebas iZleva, rac erovnuli 

valutis simtkiceze momqmedi erT-erTi faqtoria. ameri-

kuli warmomavlobisaa Semdegi SeRavaTiani produqtebi: 

sablanko da moTxovnamde krediti, nau-angariSi, depozi-

turi serTifikati, faqtoringi, lizingi da a.S., romelTa 

danergva qarTul komerciul bankebs saSualebas miscems 

SeinarCunon Zveli da moizidon axali klientebi. 

dabolos, Cvens Sexedulebas adasturebs is gare-

moeba, rom iaponiis sabanko sistemis gaZliereba meore 

msoflio omisSemdgom periodSi ganapiroba iman, rom 

iaponelebma SeZles TavianT qveyanaSi daenergaT amer-

ikeli kolegebis warmatebebi.

Regarding Increasing the Competitiveness of Bank System of 
Georgia

Ts. OkruashviliTs. Okruashvili

Civilized banking system developed in Georgia in the last decade of 
the 20th century, though, despite positive tendencies it should be noted that 
there is still a lot to be done for improving bank activities. First of all, leg-
islation regarding bank activities shout be improved. Secondly, complex 
management system should be adopted. Third, broadening of innovative 
activities. Fourth, improvement of the National Bank’s supervision func-
tion. Fifth, development of deposit insurance mechanism and improve-
ment of the confi dence in banking sector in this way. Sixth, development 
of new management system of assets. Seventh, development of marketing 
service. 

For Georgian banking system it’s very important to share foreign 
experience and broaden the range of customer service. For example, there 
are about 300 types of bank services known in the world practice. As for 
Georgia, there are only 30 of them. First of all, it’s advisable to establish 
deposit insurance corporation, to introduce certifi cate of deposit, new ac-
count, factoring, leasing, etc.
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В ожидании дефолта Греции и возможного развала Евро-
зоны инвесторы все чаще обращают взгляд к экономикам раз-
вивающихся стран. Согласно мнению ряда экспертов, ставку 
следует делать на отдельные государств третьего мира, рас-
сматриваемые сегодня как «сырьевые», но активно диверсифи-
цирующие свои экономики. Особое место среди таких стран на 
Евразийском континенте занимает Казахстан.

Республика Казахстан за  20 лет своего суверенитета 
сумела весьма громко заявить о себе.  В первую очередь речь 
идет, конечно, о ее политических инициативах, таких как отказ 
от ядерного оружия, неизменный курс на интеграционные про-
цессы, поднятие роли развивающихся стран, к примеру предло-
жение о преобразовании G-20 в G-Global. Однако особое место 
Казахстан занимает в мировой экономической системе. Эта ре-
спублика обладает значительными запасами углеводородов (8-е 
место по мировым разведанным запасам нефти;  общие про-
гнозные ресурсы углеводородов оцениваются в пределах 12-17 
миллиардов тонн) и твердого топлива (по запасам угля входит в 
первую десятку стран мира), примерно пятой частью мировых 
запасов урана, благодаря чему занимает 2-е место в мире и 1 ме-
сто по его добыче. Казахстан занимает первое место в мире по 
разведанным запасам цинка, вольфрама и боррита, второе – по 
запасам серебра, свинца, урана и хромитов, третье – по меди и 
флюоритам, четвертое – по молибдену и шестое – по золоту.

В последние годы в стране уделяется большое внимание ди-
версификации экономики. Принята программа индустриально-
инновационного развития, массово открываются новые произ-
водства, в том числе и высокотехнологичные.

Несмотря на существенное влияние мирового финансо-

Республика Республика 
Казахстан сегодняКазахстан сегодня
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вого кризиса 2007-2009 годов, вызвавшего спад экономической 
активности в Казахстане, стране довольно быстро удалось вос-
становить темп роста своей экономики. В 2011 году он соста-
вил 7,5 %. В 2012 году, согласно прогнозу, рост ВВП составит 
не менее 7%, (только за 9 месяцев текущего года рост составил 
5,6%). Правительство Казахстана оценивает рост экономики в 
2013-2017 годах на уровне 6-7,6%. Эти прогнозы совпадают с 
международной оценкой экономического потенциала страны. 

На руку играет и главная составляющая казахстанского 
экономического успеха - макроэкономическая стабильность.

Согласно индексу конкурентоспособности мировых эко-
номик Всемирного экономического форума  (World Economic 
Forum) Казахстан сегодня занимает 51-ю строчку. Причем по 
показателю «макроэкономическая стабильность» страна за год 
поднялась на 16 место, на 55-м по технологической готовности. 
Отметим, что ближайший сосед и главный экономический пар-
тнер Казахстана – Россия  заняла в рейтинге лишь 67-е место.

К слову, по экономическим показателям, главное – по про-
гнозам экономического роста Казахстан значительно опережает 
своего соседа. Так, по итогам текущего года Москва ожидает 
роста российской экономики на 3,5%, а в 2013 году – 3,7%. (при 
ухудшении динамики мировой экономики Россия ожидает за-
медление роста своей экономики в 2013 году до 0,5%).

Сегодня инвесторы рассматривают Казахстан как один из 
самых перспективных рынков. Природные богатства Казахстана 
играют важную роль в обеспечении экономического развития, 
однако страна движется в направлении диверсификации эко-
номики, снижая тем самым свою зависимость от добывающих 
отраслей. Согласно прогнозам, показатель ВВП на душу насе-
ления к 2016 году достигнет 15 000 долларов США по сравне-
нию с текущим значением (11 300 долларов США). В результате 
этого Казахстан может войти в группу стран с высоким уров-
нем дохода на душу населения по классификации Всемирного 
банка. Экономика Казахстана характеризуется стабильным по-
казателем притока прямых иностранных инвестиций в течение 
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последнего десятилетия.
Значительные результаты в данной области можно объ-

яснить рядом факторов, включая наличие природных ресурсов, 
проведение правительством политики привлечения иностран-
ных инвесторов и раскрытия экономического потенциала стра-
ны, определение ряда приоритетных для развития экономики 
секторов, среди которых − сельское хозяйство, транспорт и ло-
гистика. Страна осуществляет ряд крупномасштабных реформ, 
направленных на повышение производительности и конкурен-
тоспособности, а также на обеспечение сбалансированного 
социально-экономического развития.

Создание благоприятного инвестиционного климата  яв-
ляется одной из приоритетных задач государственной политики 
властей. Сегодня Казахстан занимает лидирующее положение 
по объему привлекаемых иностранных инвестиций на душу на-
селения среди стран СНГ. Объем прямых иностранных инвести-
ций на душу населения в Казахстане составляет около 1300 дол-
ларов США. Всего за период независимости в казахстанскую 
экономику привлечено более 122 млрд. долларов США прямых 
иностранных инвестиций.

Важную роль в привлечении иностранных инвестиций 
играет политическая стабильность в стране. После недавней 
смены правительства в Казахстане Standard & Poor’s (S&P) 
оставило без изменений рейтинги Казахстана и прогноз по ним 
(ВВВ+/Стабильный/А-2) с формулировкой: «На наш взгляд, пе-
рестановки в кабинете министров и новые назначения… не ока-
жут существенного влияния на эффективность, стабильность и 
предсказуемость политических решений правительства Казах-
стана и политических институтов страны».

Среди факторов, влияющих на инвестиционную привлека-
тельность Казахстана – это комфортный бизнес-климат, поддер-
живаемый благоприятным инвестиционным законодательством, 
привлекательными мерами поддержки инвестиций, а также эко-
номической и политической стабильностью. Согласно рейтингу 
«Легкость ведения бизнеса», составленного Всемирным банком 
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в 2012 году Казахстан занял 47 место, против 58 в 2011 году. 
Согласно исследованию, проведенному компанией «Эрнс 

энд Янг» в 2012 году, порядка 40% опрошенных инвесторов счи-
тают налоговую нагрузку в Казахстане конкурентоспособной с 
точки зрения ведения бизнеса. Это объясняется введением не-
сколько лет назад благоприятных ставок по некоторым видам 
налогов (например, ставка корпоративного подоходного налога 
составляет 20%, индивидуального подоходного налога — 10%). 
В настоящее время правительством страны предпринимаются 
усилия по устранению административных барьеров в сфере тор-
говли, таможенного регулирования, транспорта и логистики.

В целом, устойчивый экономический рост в сочетании с 
комплексным подходом к выработке политики на региональном 
и государственном уровнях дают стране конкурентное преиму-
щество. 

О  заинтересованности инвесторов в Казахстане го-
ворит тот факт, что участниками VII Евразийского форума 
KAZENERGY (прошел в Астане в начале октября) стали извест-
ные политики, руководители крупнейших энергетических ком-
паний, международные эксперты из более чем 50 стран мира. В 
его рамках состоялось заседание Национального комитета Все-
мирного Нефтяного Совета. Кроме того, было принято решение 
о проведении в столице Казахстана - Астане семинаров Всемир-
ного нефтяного совета. Президент ВНС Ренато Бертани отметил, 
что Казахстан имеет все шансы на получение права проведения 
Конгресса Всемирного Нефтяного Совета в 2017 году. 

В своем выступлении на Евразийском форуме 
KAZENERGY министр нефти и газа Казахстана Сауат Мынбаев 
отметил, что в 2012 году через казахстанский морской порт Ак-
тау будет отгружено 8 млн. тонн нефти, далее указанные объемы 
частично пойдут через Махачкалу на Черное море, частично че-
рез Баку до Батуми. Данное обстоятельство предполагает, что 
некоторый объем казахстанской нефти в будущем может посту-
пать и в нефтепровод Баку-Тбилиси-Джейхан.   

Согласно тому же исследованию компании «Эрнс энд 
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Янг», 85% опрошенных  инвесторов из числа работающих в Ка-
захстане,  считают страну наиболее привлекательным объектом 
для инвестиций среди государств-членов СНГ.  Участники ис-
следования при этом отмечают наличие в Казахстане значитель-
ной ресурсной и сельскохозяйственной базы, а также выгодное 
географическое положение страны между рынками Европы, 
России, Китая и Ближнего Востока. Создание Таможенного 
союза и Единого экономического пространства, на территории 
которого проживает около 170 млн человек, также открывает до-
полнительные возможности для развития бизнеса.

 Действующие инвесторы в большинстве случаев удовлет-
ворены своими инвестиционными решениями. Отвечая на во-
прос о том, пересмотрели ли бы они свои решения об инвести-
циях в Казахстан в случае предоставления такой возможности, 
92% ответили отрицательно.

Вместе с тем интересны некоторые материалы отражаю-
щие экономические отношения между Грузией и Казахстаном.

По данным Агентства статистики Грузии товарооборот меж-
ду Грузией и Республикой Казахстан за 2011 год составил 227 млн. 
долларов США, из них: экспорт – 156,9 млн долларов, импорт – 70,6 
млн  долларов. В  2010 году этот показатель составлял 89,769 млн 
долларов,  из них: импорт - 21,206 млн долларов,   экспорт - 68,562 
млн долларов. В 2009 году товарооборот был равен 27,9 долл,  из 
них: экспорт – 15,6 млн долларов,  импорт – 12,3 млн. долларов. 

По данным Министерства экономического развития и тор-
говли РК товарооборот между Республикой Казахстан и Грузией за 
2011 год составил 101,8 млн долларов: экспорт – 74,6 млн  долларов 
, импорт – 27,2 млн  долларов.

Основными статьями казахстанского экспорта в Грузию яв-
ляются: уголь, белая жесть, прокат черных и цветных металлов, 
полипропилен, шины для легковых и грузовых автомобилей, авто-
мобильные аккумуляторы, санитарно-техническое оборудование. 
Из Грузии в Казахстан импортировались продукция для металлур-
гической, машиностроительной, химической и пищевой отраслей 
промышленности, в том числе стальные трубы, ферросплавы, элек-
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тросварочное оборудование, силовые трансформаторы, чай, вино и 
табак. 

В настоящее время объем инвестиций из РК в Грузию не-
сколько снизился. Так, в 2011 году приток прямых инвестиций из 
РК в экономику Грузии составил 14,8 млн долларов ; а в 2010 году 
- 17 млн  долларов.

В то же время, следует отметить, что ранее, в рейтингах круп-
нейших иностранных инвесторов в экономику Грузии РК являлась 
одним из ведущих инвестиционных партнеров на грузинском рын-
ке (2006 г. – первое место, 2007 г. – третье место, в 2008 г. – седьмое 
место). По данным за период с 2006 по 2008 гг. инвестиции из Ре-
спублики Казахстан в Грузию составили около 300 млн долларов. 
Однако, в период с 2009 по 2011 годы Казахстан уже не входил в 
список крупнейших иностранных инвесторов Грузии. 

Некоторый импульс развитию торгово-экономическому со-
трудничеству между стран придал проведенный в октябре 2011 
года казахстанско-грузинский бизнесфорум в г.Тбилиси. В состав 
делегации под эгидой торгово-промышленной палаты РК (ТПП) и 
корпорации «KAZNEX INVEST» вошли представители казахстан-
ских бизнескругов (около 20 национальных компаний) из таких 
сфер экономики, как машиностроительная, строительная, пищевая 
и химическая. 

(Материалы предоставило посольство Казахстана в Грузии).
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finansebis saxelmZRvanelo Tanamedrove finansebis saxelmZRvanelo Tanamedrove 

moTxovnaTa doneze*moTxovnaTa doneze*

sabazro ekonomikis pirobebSi gansakuTrebuli 

mniSvneloba eniWeba finansebs, rogorc ekonomikis saxelm-

wifoebrivi regulirebis umTavres instruments. finanse-

bis rolis kolosalurma gaZlierebam XX saukunis 70-ani 

wlebidan, Tvisebrivi cvlilebebi gamoiwvia finansur urT-

ierTobebSi. ar SevcdebiT Tu vityviT, rom Tanamedrove 

ekonomika aris finansuri ekonomika, romelic efeqtianad 

imarTeba finansuri urTierTobebis, finansuri meqanizme-

bisa da finansuri bazrebis meSveobiT. swored amis gamo, 

Tanamedrove etapze finansebis sferoSi didi konkuren-

ciaa. mkveTrad izrdeba moTxovnebi finansebis profesi-

uli kadrebisadmi. am aspeqtiT did mniSvnelobas iZens 

axal moTxovnaTa Sesabamisi finansebis saxelmZRvanelos 

Seqmna, romelic ganapirobebs studentis profesiul aRz-

rdas da finansebis sistemaSi dasaqmebulTa kvalifikaci-

is amaRlebas, axalgazrda mzard mecnierTa momzadebas 

finansuri problemebis aqtualuri sakiTxebis mixedviT. 

aRniSnulidan gamomdinare, udavod sainteresoa 

sarecenzio saxelmZRvanelo, romelSic srulad da kom-

pleqsuradaa ganxiluli finansebis ZiriTadi problemebi, 

Tanmimdevrulad da sxartadaa gansazRvruli finanse-

bis rogorc mecnierebis, sagani da amocanebi, finansebis  

rogorc Teoriuli, aseve mniSvnelovani praqtikuli  xasi-

aTis sakiTxebi. 

naSromi Sedgeba TerTmeti Tavisgan. masSi ganxi-

lulia iseTi aqtualuri da saprogramo Temebi, rogori-

caa: finansebis arsi da mniSvneloba, finansuri sistemis, 

finansuri angariSebis, fulis droiTi Rirebulebis, sain-

vesticio proeqtebis, riskis marTvis, hejirebis, dazRvevis, 

diversifikaciis, korporaciis kapitalis, finansebis da ko-

rporatiuli strategiis, saxelmwifos fiskaluri poli-

tikis, saxelmwifos xarjebis da sagadasaxado politikis 

aqtualuri  sakiTxebi.

* akaki gabelaia. finansebi. Sps ,,kvari~, Tb. 2011, 400 gv. 
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gulTaz labartyavagulTaz labartyava

gansakuTrebul yuradRebas ipyrobs saxelmZRvane-

los originaluri struqtura, saxeldobr, sakiTxis dasmis, 

misi gadawyvetis, mniSvnelovani CanarTebis da sakontro-

lo kiTxvebis meSveobiT. mTlianobaSi,  saxelmZRvaneloSi 

warmodgenili Temebi amomwuravad aSuqebs „finansebis“ 

programul masalas. saboloo angariSiT,  dabejiTebiT 

SeiZleba iTqvas, rom avtorma SeZlo moeca finansisti 

specialistebisaTvis saWiro da aucilebeli algoriTmi, 

aseve, ekonomikuri da finansuri gaangariSebebis teqno-

logia, romelic farTod da efeqtianad gamoiyeneba pro-

fesiul saqmianobaSi.  saswavlo masalis ukeT aTvisebi-

saTvis, finansuri maCveneblebis da  finansuri analizis 

meTodebs Tan axlavs konkretuli ricxviTi magaliTebi. 

sarecenzio  saxelmZRvanelos mimarT gvaqvs zo-

gierTi SeniSvna: 1. „sesxebi“ da „kreditebi“ naSromSi 

warmodgenilia identur cnebebad; 2. naSromSi rigi mniS-

vnelovani sakiTxi leqsikonis donezea warmodgenili. mag., 

centraluri bankebi, regionuli da msoflio safinanso 

organizaciebi da sxva (gv. 94, 96); 3. wignSi uxvadaa moyva-

nili ucxouri magaliTebi. ukeTesi iqneboda aRniSnuli 

saxelmZRvanelo saqarTvelos magaliTze daweriliyo; 4. 

naSromSi ar aris an Zalze mkrTaladaa ganxiluli fin-

ansebis funqciebi, finansuri politika, finansuri marTva, 

saxelmwifo biujeti, misi Semosavlebi, xarjebi, fiansuri 

kontroli da sxva; 5. kargi iqneboda naSroms Tan darT-

voda terminologiuri leqsikoni.

es SeniSvnebi ar amcirebs naSromis ZiriTad Rirse-

bas. mTlianobaSi, sarecenzio  saxelmZRvanelo qarTuli 

finansuri literaturis seriozuli SenaZenia. igi mniS-

vnelovan daxmarebas gauwevs studentebs, praqtikos finan-

sistebs, sameurneo xelmZRvanelebs, menejerebs da finanse-

bis problemebiT dainteresebul nebismier mkiTxvels.

 

gulTaz labartyavagulTaz labartyava

ekonomikis akademiuri doqtori, ekonomikis akademiuri doqtori, 

iv. javaxiSvilis saxelobis Tsu-is iv. javaxiSvilis saxelobis Tsu-is 

mowveuli asocirebuli profesorimowveuli asocirebuli profesori
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axali wignebi: rogoria profesional recenzentTa azri?axali wignebi: rogoria profesional recenzentTa azri?

 mkiTxvels unda vauwyo, rom saqarTvelos 

saganmanaTleblo sivrceSi (ekonomikis mimarTulebis 

umaRles saswavleblebSi) „saerTaSoriso menejmenti“ 

erT-erTi ZiriTadi saswavlo disciplinaa. miuxedavad 

amisa, igi ukanasknel periodamde ucxoeli avtorebis 

Seqmnili saxelmZRvaneloebiT iswavleba, romlebSic 

postsocialisturi periodis Taviseburebebi (tendenciebi) 

gasagebi mizezebis gamo arc ganixileba.

am xarvezs garkveulwilad avsebs winamdebare 

saxelmZRvanelo,   romlis avtorebi arian qveynis ekono-

mikur sazogadoebaSi aRiarebuli mecnierebi.

warmodgenili naSromi srulad pasuxobs 

Tanamedrove pirobebSi globalizaciis gaRrmavebis 

fonze Camoyalibebuli, Tvisebrivad gamorCeuli axali 

realobebis moTxovnebs. 

wignis struqtura logikuri TanmimdevrobiTaa 

gansazRvruli da Seesabameba saxelmZRvanelos mimarT 

amJamad aRiarebul moTxovnebs. naSromi Sedgeba 15 Tavis,  

50 qveTavis , glosariumisagan da moicavs 510 gverds,  

dawerilia gamarTuli literaturuli eniT.

imisaTvis, rom mkiTxvels Seeqmnas obieqturi azri 

sarecenzio saxelmZRvanelos mimarT, mizanSewonilad 

vTvli yuradReba mivaqcio mis ramdenime Rirsebas (niSan-

Tvisebas).

 pirveli.  saxelmZRvanelo  problemebis ganxilva-

analizis mizniT kompleqsuri midgomis Sereuli meTodebis 

(induqcia,  deduqcia,  analizi,  sinTezi, pozitiuri, 

 saerTaSoriso menejmentis kargi   saerTaSoriso menejmentis kargi  

saxelmZRvanelo*saxelmZRvanelo*

* giorgi SublaZe, iakob mesxia, manana nanitaSvili. 

saerTaSoriso menejmenti, saxelmZRvanelo, Tb., 2012, 510 gv.
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nodar  WiTanava      nodar  WiTanava      

normatiuli da sxva.) gamoyenebis kargi magaliTia. amdenad, 

sarecenzio naSromi pasuxobs saerTod saxelmZRvanelos 

mimarT Tanaedrove pirobebSi gansazRvrul (aRiarebul) 

standartebs.

meore. istoriuli etapebis TaviseburebaTa 

gaTvaliswinebiT meTodurad sworadaa gaanalizebuli 

saerTaSoriso menejmentis genezisi, rac saSualebas 

iZleva  obieqturad gaazrebuliqnes misi evoluciis 

mizezebi, faqtorebi, tendenciebi. es ki realuri safuZvelia 

drosTan adekvaturobisa da ganviTarebaSi memkvidreobis 

(genetikis) proncipebis dacvis mniSvnelobis obieqturad 

SefasebisaTvis.

amrigad,  saxelmZRvaneloSi argumentirebuladaa 

axsnili globaluri gamowvevebis fonze drois 

moTxovnebTan saerTaSoriso menejmentis adaptirebis 

rTuli procesi da dadasturebulia misi  amJamindeli 

mdgomareobis obieqturi xasiaTi  da gansakuTrebuli 

statusi.

mesame, saerTaSoriso menejmentis sivrceSi  

kanonzomieradaa  warmodgenili mniSvnelovani segmenti- 

mcire da saSualo biznesis  internacionalizaciis procesi.

es swori meTodologiuri xedvaa , Tanac originalurad 

warmodgenili da moicavs erovnul ekonomikasTan 

globaluri procesebis kavSirebis e.w. uxilav aspeqtebs.  

  meoTxe,  saxelmZRvanelo efuZneba ra ekonomikis  

liberalizaciis Tanamedrove principebsa da fundamentur 

moTxovnebs, obieqturad  xsnis ekonomikuri dagegmvis arss, 

rols da mniSvnelobas da argumentirebulad asabuTebs 

misi gamoyenebis aucileblobas. damajerebladaa naCvenebi, 

rom strategiuli dagegmvisa da marTvis amosavali 

sawyisia struqturis misiis gansazRvra, miznebisa da 

amocanebis dasaxva, programebis (prognozebis) Sedgena da 

maTi realizaciis faqtorebis Tanmimdevrulad gamoyeneba.                                                                                                                
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amdenad, ekonomikuri ganviTarebis strategiuli dagegmva 

da marTva aRiarebulia  adamianis mudmivad mzardi 

materialuri da kulturuli moTxovnilebaTa ganuxrelad 

dakmayofilebisaTvis globaluri procesebis miznobrivad 

warmarTvis umniSvnelovanes faqtorad.

mexuTe,  saxelmZRvaneloSi logikuradaa dasmuli 

da originalurad ganxiluli saerTaSoriso menejmentSi 

finansebis formirebisa da regulirebis problemebi, rac 

gaanalizebulia sistemuri midgomiT da srulad moicavs 

procesis yvela mxares (konceptualuri, meTodologiuri, 

organizaciuli, teqnologiuri aspeqtebi da sxv.).                                                                                                                                           

 amrigad, saxelmZRvaneloSi naTladaa naCvenebi 

finansuri nakadebis warmoqmnis, regulirebis, ganawilebis 

principebi da meqanizmebi. problemebis ganxilvis 

logika mkiTxvels arwmunebs imaSic, Tu raoden didi 

sifrTxiliT unda moekidos suverenuli saxelmwifo 

saerTaSoriso ekonomikur da finansur struqturebTan 

urTierTobebs, gansakuTrebiT maSin, roca ganisazRvreba 

erovnuli ekonomikis ganviTarebis strategia.  

     saxelmZRvanelo ara mxolod did informacias iZleva  

sarTaSoriso menejmentTan dakavSirebul problemebze, 

aramed mkiTxvels sTavazobs problemebis gadawyvetis 

procesSi alternatiuli midgomebis gamoyenebisa da 

maTi urTierTdamokidebulebis analizis logikurad 

dasabuTebul meTodologiur safuZvels. saxelmZRvanelo 

karg samsaxurs gauwevs ara marto student-axalgazrdobas, 

aramed saerTaSoriso menejmentis problemebiT 

dainteresebul  yvela mkiTxvels.

amrigad, saxelmZRvanelo srulad pasuxobs mocemuli 

saswavlo disciplinis  mimarT Tanamedrove pirobebSi 

aRiarebul standartebs, gamoxatavs qarTuli ekonomikuri 

azrovnebis maRal dones da   saimedo Teoriuli wyaroa 

saerTaSoriso menejmentis problemebis SeswavliT 

dainteresebuli specialistebisaTvis.

axali wignebi: rogoria profesional recenzentTa azri?axali wignebi: rogoria profesional recenzentTa azri?
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nodar  WiTanava      nodar  WiTanava      

sarecenzio saxelmZRvanelos mimarT gvaqvs 

SeniSvnebic:1) jerovnad araa gaSuqebuli mcire da saSualo 

biznesis internacionalizaciis problemis arsi(gv. 

gv. 142-151) da am poziciidan araa ganxiluli mcire da 

saSualo biznesis ganviTareba saqarTveloSi(gv.gv. 158-161); 

2) me-13 TavSi, romelic eZRvneba adamianiseuli resursebis 

marTvas da eTikas saerTaSoriso biznesSi, eTikis sakiTxebi 

ganxilulia arasrulyofilad da Sesabaqmis(13.4) paragrafs 

daTmobili aqvs mxolod gverdnaxevari.

dabolos, saxelmZRvanelo gvarwmunebs imaSi, 

rom  erovnuli ekonomikis warmatebuli ganviTareba 

SeuZlebelia erovnuli cnobierebis (azrovnebis)  maRali 

donis gareSe, rac mravalferovnebiT gamorCeuli 

fenomenia da moicavs ara mxolod msoflioSi mimdinare 

procesebis, aramed erovnuli ekonomikis Taviseburebebisa 

da tendenciebis, maTi transformaciuli procesebis 

obieqturi analizisa da Sefasebis unars, erovnuli 

TviTmyofadobisa da identurobis SenarCuneba-ganmtkicebis  

rwmenas, princips: ,,arc erovnulis  naWuWSi Caketva da 

arc  erovnuli niadagisagan mowyveta“, e.i.  aucilebelia 

erovnuli Taviseburebebisa da msoflio  progresuli 

gamocdilebis sinTezi.  kmayofilebiT aRvniSnavT, rom  

winamdebare saxelmZRvanelos  avtorebma es mosazreba 

yovelmxriv  ganamtkices.

   

                                                                                                                 

                              nodar  WiTanava                                                                            nodar  WiTanava                                                                           

            ekonomikur  mecnierebaTa             ekonomikur  mecnierebaTa 

doqtori, profesori.   doqtori, profesori.   
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pasuxismgebloba ------------------------------------

investiciebi saqarTvelos turizmSi: 

realoba da perspeqtivebi --------------------

Tbilisis samSeneblo kompleqsis klas-

terizacia da kompania `haidelbergce-

mentis” adgili masSi ----------------------------
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Ffinansebi da sabanko saqmeFfinansebi da sabanko saqme

giorgi giorgi 

xiStovani,xiStovani,

erekle pirvelierekle pirveli

qeTevan qeTevan 

RuduSauri RuduSauri 

korporaciis politikuri pasuxismge-

bloba da misi gavlena kompaniebis fi-

nansur maCveneblebze (qarTuli sadaz-

Rvevo seqtoris magaliTze) ------------------

komerciuli bankis auditis srulyofis 

mimarTulebebi ---------------------------------------
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axali wignebi: rogoria professional axali wignebi: rogoria professional 

recenzentTa azri?recenzentTa azri?
roman giciriZe, roman giciriZe, 

evgeni baraTaSvi-evgeni baraTaSvi-

li, simon gelaS-li, simon gelaS-

vili,  rezo man-vili,  rezo man-

veliZeveliZe

saintereso da aqtualuri naSromi 

saerTaSoriso menejmentSi -------------------- 191

saxelovan adamianTa galereasaxelovan adamianTa galerea

Rvawlmosili pavle garuCava ---------------

xsovna naTeli murman turava --------------
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JurnalSi – ,,ekonomika da biznesi~, samecniero statiis JurnalSi – ,,ekonomika da biznesi~, samecniero statiis 

warmodgenis da gamoqveynebis wesiwarmodgenis da gamoqveynebis wesi

1. statiaSi warmodgenili unda iyos: sakvlevi problemis 

aqtualuroba, kvlevis mizani da amocanebi, kvlevis meT-

odologia; kvlevis Sedegebi (siaxle); rekomendaciebi;

2. statiaSi unda Candes sakvlev problemasTan dakav-

Sirebuli mniSvnelovani literaturis gamoyeneba, risT-

visac aucilebelia ramdenime maTganis miTiTeba teqst-

Si (miRebuli wesiT sqolioebis miniSnebebiT Sesabamis 

gverdebze);

3. statiis qarTuli teqsti unda aikrifos Sylfaen-iT, 12-

iani SriftiT da xazebs Soris 1,5-iani daSorebiT;

4. statia warmodgenili unda iyos A4  formatiT, 6-10 

gverdis moculobiT;

5. statiis saTauris qvemoT (marjvena mxares) unda mieT-

iTos avtoris (an avtorebis) sruli saxeli, gvari, akade-

miuri xarisxi, Tanamdeboba, telefoni da eleqtronuli 

fostis misamarTi;

6. statias unda axldes referati qarTul da inglisur 

enebze (8-10 striqonis moculobiT);

7. statiebi warmodgenili unda iyos eleqtronuli da 

qaRaldze amobeWdili formiT (2 egzemplarad);

8. moTxovnebis darRveviT warmodgenili masala Jurnal-

Si ar daibeWdeba;

9. JurnalSi statiis gamoqveyneba ufasoa iv. javaxiSvi-

lis Tsu-is profesor-maswavlebelTa, doqtorantebisa

da yvela TanamSromlisaTvis, xolo sxva (gare) avtorebi 

ixdian safasurs –erT gverdze 10 (aTi) lars, rac maT

mier Cairicxeba iv. javaxiSvilis Tsu-is ekonomikuri 

Semosavlebis angariSSi.
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